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“FOR THE DURATION” 


Now, AMERICA IS GIRDED to the demands and sacrifices of War. On 
land, on sea, in the air, our men are proudly wearing their insignia of service. Our 
womenfolk have also come forth, showing their heritage of courage and fortitude 
in the face of emergencies. Some of them are in the fighting forces, some in 
defense industries. Each man and woman has an appointed task, a predeter- 
mined duty. 


With private industries, where unrelated to the Defense Program, the situa- 
tion is different. In the production of some “‘non-essentials” there is no set pat- 
tern, nor a future promise of one. They only know they must carry on, for the 
duration. 


Te COSMETIC INDUSTRY, however, has an exacting duty to perform. 
The courage of our womenfolk must be firmly bolstered. That is the allotment 
of War to this industry. In the face o restrictions and problems specific to ex- 
istent conditions, they must continue to supply, that Miss and Mrs. America can 
go proudly on to her appointed task. 


Our ORGANIZATION has taken stock of itself to better serve you in the 
crises of Today and Tomorrow. We arz better than ever in a position to bring 
your dilemma into the light of day, we believe we can give you a solution. Prob- 
lems are only problems until they are solved and the 200 man-years of experi- 
ence of our cosmetic chemists are available to help you overcome your present 
difficulties. Whether this be research, formulation or manufacture, or some asso- 
ciated packaging problem, we are equipped to serve you. We believe there is a 
way around every snag, an answer to every need. 


So, THAT WE ALL MAY DO OUR PART, we suggest that you consult 
us about your specific problem and give us an opportunity to demonstrate our 
unique and complemented service. 


Evans Chemetics, Inc. Evans Chemicals Limited 
33 West 46th Street, New York Boreham Wood 
Telephone Bryant 9-6805 Herts, England 


| Manufacturing Chemists with Unique Research Facilities} 
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NEWS FROM WASHINGTON 


by ARNOLD KRUCKMAN, 


Industry not to be converted 
to war work 


K. D. Caldwell is presently engaged in 
making a survey of the resources and 
ideas of the industry. It should be 
borne in mind that the major business 
of the WPB is to secure production for 
the war. The Caldwell survey will make 
an effort to discover if the toilet goods 
and cosmetic industries of the United 
States have any resources that may be 
converted to war production. The effort 
to catalog the potentialities of the in- 
dustry does NOT mean it is intended 
to convert the industry to war work. 
The object, first, is to find out if it has 
any machinery or capacities that might 
be used to make war products; and, 
second, to organize the industry so it 
may conserve essential raw materials 
for war work. It is considered possi 
ble. mind you, possible, not probable, 
that some of the equipment used in the 
industry may be useful in war activi- 
ties. It is possible some of this equip 
ment may be placed under restrictive 
controls so that the industry may be 
obliged to give up the surplus it does 
not urgently need. Months ago it was 
suggested that the chemists of the in 
dustry might be extremely useful to 
All this and other fae 
tors will be considered in assaying the 


war production. 


place of the industry in the war econ- 
omy. But before the whole proceeding 
goes very far, the entire industry will 
be asked to send representatives to 
Washington to meet with Mr. Caldwell. 
and, undoubtedly, with Donald Nelson, 
and other officials of the WPB. 


Meeting with cosmetic industry 
leaders in April 


This meeting is to be called in the 
near future, probably by the end of 
March or early in April; and at that 
gathering it is expected the Toilet 
Goods and Cosmetic Industrial Advis 
ory Committee will be organized. This 
committee will be the official organiza- 
tion created by the Government to 
counsel and advise the WPB and OPA 
on the industry war problems. The 
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members of the committee, whoevei 
they may be, will be summoned to the 
capital frequently to meet with the off- 
cials. These sessions usually are held 
at least once a month. The committee 
members receive no pay, but are re- 
imbursed for their expenses at the rate 
of $10 a day for meals and lodging, 
and are reimbursed for their transpo1 
tation expenses whether they travel by 
air, rail, or otherwise. Mr. Caldwell 
has no idea yet as to the identity of the 
personnel of the committee. 


Toilet goods section of WPB 
now functioning 


The Toilet Goods and Cosmetics Sec- 
tion of the War Production Board is 
less than a month old. It came into 
existence late in February with Ken D. 
Caldwell of Los Angeles at its head. 
Mr. Caldwell was connected with the 
Max Factor enterprises in California. 
His office in Washington, D. C., is at 
Room 3307 New Social Security Build- 
ing, and his telephone extension is 
2975 on Republic 7500. 


Survey of glass, paper 
and metal containers 


Another survey of interest to the in- 
dustry is the canvass by the Department 
of Commerce of 3,000 container manu- 
facturers to learn about metal, glass. 
and paper containers, including col- 
lapsible tubes. This survey will eventu 
ally determine container policies. The 
final decision will be made by the Con- 
tainer Branch of the WPB. An effort 
will be made to fix upon some commodi- 
ties that may be able to circulate in 
commerce without containers. A spe- 
cial Glass Container Manufacturers In- 
dustry Advisory Committee was formed 
with Douglas Kirk at its head. Eighteen 
industrial units are represented. Late 
in February, WPB suspended Order 
M-81. This Order had permitted the 
sale of tin cans designed for tooth 
powder and similar special uses. The 
Order prohibits the sale and delivery 
of cans completely manufactured Feb- 
ruary 11 and thereafter; and it pro- 
hibits assembly. sale and delivery of 


Washington Correspondent 


cans, all parts of which were not cut 
or lithographed by February 11. Tin 
is one of the scarcest of metals, and 
even cans permitted for essential foods 
must be thinner. 


Shortage of glycerine of 
much concern 


Glycerine will be short this year, and 
still more scarce next year. WPB pre- 
dicts a huge production of all kinds of 
soap, but also warns the soap will not 
have as many skid qualities as usual. 
There being no imports of copra and 
coconut oil from the Philippines, the 
Congress has temporarily cancelled the 
2c. tax per pound to encourage imports 
from elsewhere, particularly 
kernels from Brazil. 


babassu 


If you need materials 
write for form PD25X 


[If you need materials or equipment 
that is limited or restricted, and your 
business is $100,000 a year or less. ask 
the nearest WPB Contract Distribution 
Office for Form PD25X. This is a 
short simple form, one page, requiring 
only such data as small manufacturers 
or dealers may be able to provide. It 
is the Smaller Business Man’s version 
of the Production Requirements Plan. 
You fill out five copies, and you esti- 
mate your needs for 3 months ahead, 
and you receive your supplies of re- 
stricted materials or equipment made 
with limited materials, according to the 
If you are in 
the stream of war production, or essen- 


urgency of your need. 


tial civilian production, you get what 
you want relatively easily. If your needs 
have no bearing on war or essential 
civilian requirements. you get the mate- 
rials, or some of the materials. but the 
delay will be far greater. Generally 
speaking, cosmetics and toiletries are 
considered essential for civilians. If you 
have difficulty in getting the blanks in 
your neighborhood. simply 
Production Requirements Plan. WPB, 
Washington, D. C. Incidentally, Gov- 
ernment sources tell you, off the record. 
bountiful, but the 
quality must inevitably taper off. 


address 


cosmetics will be 
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DerenpaBLe quality has 
been synonymous with 
Firmenich (Chuit, Naef) 
specialties and aromatic 
products forforty-five years. 
Today, we also point to a 
record of dependability in 
uninterrupted deliveries, 
not exceeded in any quar- 
ter since the beginning of 
European hostilities—atruly 
noteworthy performance! 


a a 
Comtech + 


1.2 > 


135 FIFTH AVE., NEW YORK 
HICAGO OFFICE: 844 NORTH RUSH STREET _— 
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EFFECT OF BRITAINS COSMETIC CONTROL 


Severest restrictions on cosmetics imposed by government 


which cares little for quality . . . Effect on buyers 


and smaller manufacturers . . . Monopoly on the way? 


by H. STANLEY REDGROVE, B.Se., F.LC. 


UNDER the caption, “Fake Cosmetics Banned in 
London,” American newspapers have published a 
story concerning latest restrictions placed upon the 
cosmetic industry in Great Britain, in order, “to 
smash a wide-spread system of smuggling and 
under-the-counter peddling of substitute cosmetics,” 
made from inferior ingredients liable to cause skin 
troubles. 

Highly sensational propaganda to a similar effect 
has also appeared in many papers in Great Britain. 
The true story concerning latest restrictive orders 
made by the British Board of Trade is, however, 
somewhat different, and American readers might 
like to hear it. It may provide an interesting objec- 
tive lesson. 


GOVERNMENT CARES LITTLE ABOUT QUALITY 

It may seriously be questioned whether the 
officials of the Board care two hoots about the 
hygienic qualities of the cosmetics manufactured in 
Great Britain. Facts in support of this contention 
are: (i) there are, in Great Britain, no official stand- 
ards for cosmetics or for materials, such as dye- 
stuffs, used in their fabrication, as is the case in 
U. S. A., (ii) anyone who was manufacturing cos- 
metics on October 1, last, can continue to manufac- 
ture them, though, if he is not registered, he must 
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confine himself to sales by retail, and his output is 
strictly limited, and (iii) at least one case could be 
quoted of small-scale manufacturers of superfine 
cosmetics who have been refused registration. 


SEVEREST RESTRICTIONS ON COSMETICS 

Actually, the Board’s primary object is to switch 
the use of man-power and machinery from what is 
considered a non-essential industry over to war- 
work, and to reduce the consumption of raw mate- 
rials. Most folk will consider this object laudable; 
hut it is noteworthy that the restrictions which have 
been imposed on the cosmetic industry are, so far 
as my knowledge goes, far more severe than those 
imposed on any other industry. The British Govern- 
ment, in certain respects, is still hopelessly old- 
fashioned. Not only is there failure to realize how 
insistent is the demand by women for artificial aids 
to beauty, but also the hygienic value of many cos- 
metic products and the real help they are in main- 
taining the morale of women war-workers are both 
overlooked. 


ELIMINATION OF SMALL MAN 


Moreover, the restrictions have come into force 
gradually; and it is quite obvious that the big men 
have taken appropriate steps to ensure the continu- 
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ance of their businesses, which is perfectly justi- 
fiable, and the elimination of the small men, which 
is not. 

To understand the position, American readers 
need to have a bird’s-eye view of the development 
of the cosmetic industry in Great Britain prior to 
the war. There was not, as is the case in the U.S. A.. 
a multitude of small manufacturing businesses. 
Manufacture tended to be concentrated in the hands 
of large firms. Actually, many of the small firms 
( beauty shops, etc.) who marketed their own brands, 
had the products manufactured for them by certain 
large firms specializing in this type of business. In 
addition, however, many pharmaceutical chemists 
owning shops for retailing drugs, toilet requisites, 
and allied lines, and for dispensing prescriptions, 
also made a few cosmetic products of the simpler 
types. On the whole, however, this type of business 
was tending to decrease, and pharmaceutical chem- 
ists were rapidly degenerating into mere retailers 
of packed goods. 

Came the war, and the first cut in supplies of 
33.1/3 per cent, followed by a far more serious 
cut of 75 per cent. 


QUOTA RESTRICTIONS ON WHOLESALERS 

Quota restrictions were imposed on wholesalers: 
manufacturers could make as much as they pleased. 
Some of the smaller firms went under, but the loss 
thereby occasioned, as well as the loss in imported 
goods, could be made good, to the extent permitted 
by the quota, by other British manufacturers. Some 
who had had the foresight to lay in good stocks of 
necessary raw materials reaped the benefit. I know 
one firm which was able actually to increase pro- 
duction. 


WOMEN SHIFTED TO OTHER BRANDS 

However, with only one quarter of previous sup- 
plies available, retailers felt the cold and women 
became in a receptive mood towards brands which 
they had not previously used. There was a mini- 
mum quota, equivalent to £1200 per year fixed for 
pharmaceutical chemists and other small-scale man- 
ufacturers, and this permitted a number of them to 
increase production. New lines appeared. Some of 
them, certainly, were of inferior quality and were, 
in some instances made by folk lacking adequate 
knowledge, experience, and equipment. Others were 
extremely good, even superlatively so. Small-scale 
manufacturers who knew the ropes found them- 
selves in a relatively fortunate position, since their 
demands in respect of quantities being so small, it 
was possible for them to obtain desirable raw mate- 
rials, including essential oils and synthetics, of 
which available supplies were getting short. 


QUOTA RESTRICTIONS ON MANUFACTURERS 

Then came a new order, shifting the burden of 
the quota restrictions from the wholesaler to the 
actual manufacturer, who, in order to sell to the 
retail trade, or even to beauty shops and _hair- 
dressers for salon use, must secure Board of Trade 
registration. The quota assigned to the unregistered 
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manufacturer, in which class the pharmacists mostly 
belong, was cut to £41:13s:4d per month. The 
small-scale manufacturer accustomed to selling to 
the trade was thereby squeezed out of business, for, 
if he secured registration, his output was automati- 
cally reduced by 75 per cent or, alternatively, if he 
remained unregistered, he was compelled to swing 
over to retail trade only—a very difficult task in the 
majority of cases. 


EFFECTS VERY SERIOUS 

The effects have been very serious. Not only is a 
considerable amount of public money and useful 
man-power being wasted in sending officials up and 
down the country to inspect records and stocks in 
the shops, but the shortage has become excessively 
acute. Beauty shops are crying out for preparations 
with which to continue their business; retail stores, 
in many instances, have little or nothing to offer 
women in the way of desirable toilet preparations. 

The cosmetic industry in Great Britain looks as 
though it was becoming a monopoly; but it does not 
promise to be a happy one. Collaboration of all 
types of manufacturers, large and small might help, 
but there seems little promise of this. Meantime, 
there can be little doubt that what may be called 
“cosmetic speak-easies” will come into existence, 
where women will obtain cosmetics as nasty as boot- 
legger whiskey. 


Pumpless Air Compressor 


Every once in a while there is an emergency 
need for compressed air, and the usual way is to go 


helplessly without it because there is no air com- 

pressor. But in most 

AIR VALVE cases, by exercising a lit- 

tle ingenuity as shown 

here, compressed air is 
COMPRESSED obtainable. 

AIR The sketch shows how 
any ordinary water tank 
can be utilized. It will 
serve the purpose very 
nicely, provided it won't 
leak. The method of oper- 
ation is simple, as _fol- 
lows: 

Close the “air valve” at 
the top and allow water to 
enter at the bottom. When 


FROM the trapped air attains the 


WATER MAIN 


J same 


water in the city water 
main, the inflow of water 


pressure as the 


4+-DRAIN 
will cease. 

The compressed air can then be used for any 
purpose such as spraying, filling automobile tires, 
drying, dusting, blowing scale out of radiators. 
spraying plants, etc. 

As soon as the tank is full of water, drain the 
water out and repeat the process.—W. F. Schap- 


horst, M.E. 
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WHERE AND WHAT COSMETICS WOMEN BUY 


Drug stores lead in cosmetic sales and 26 to 50 cents is most 


popular price bracket, according to American Home magazine 


survey... Average family spends $28 annually for personal care 


Women 15 years of age and over top other age 
groups in the variety of cosmetics and drugs they use 
although the 36 to 45 age bracket is a close second 
and a greater percentage of the 16 to 25 year olds 
use lipstick, rouge and eye make-up than any other 
group. The 26 to 35 year classification shows the 
highest percentage of use for nail polish and child 
care products. 


DRUG STORE IS CHIEF POINT OF PURCHASE 


Drug stores lead in point of purchase, with de- 
partment stores ranking next. The 26 to 50 cent 
price range is the most popular, with 76 cents to 
$1.00 taking second place. More than three years 
is the period women use a particular brand. 

These and other conclusions may be drawn from 
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Err oRUG 5210 
CLASSIFICATIONS STORE STORE STORE omer 
SKIN CARE 
Cleansing, All Purpose or Cold Cream 30.4% 399.7% 14.3% 15.6% 
Nourishing or Tissue Cream 407 28.2 77 23.5 
Vanishing or Foundation Cream 36.3 29.4 16.3 18.1 
Sunburn Preventive 20.9 59.0 86 1.6 
Sunburn Remedy 79 77.0 69 a3 
Blackhead 33.7 31.5 10.9 23.9 
WAND CARE 
Hand Cream 23.1% u7% 20.3% 21.9% 
Hand Lotion 20.4 50.3 20.5 8.8 
Nail Polish 23.7 20.9 45.3 10.2 
HAIR CARE 
Shompoo 13.5% 51.2% 13.8% 21.5% 
Hair Groom ‘ 15.2 47.4 21.6 15.9 
Hair Tonic * 10.7 61.8 96 79 
Hoir Rinse 82 20.7 30.4 407 
ORAL HYGIENE 
Mouth Wash 95% 74.0% 9.8% 6.8% 
Tooth Paste 10.8 69.4 12.6 7.2 
Tooth Powder Wa 67.2 We 8 
Liquid Dentifrice 47 54.4 35.5 5.3 
Tooth Brush 96 58.2 92 23.0 
FACE MAKE-UP 
Liquid Powder Base or Lotion 37.0% 29.6% 9.1% 24.3% 
Face Powders 35.4 34.6 7 129 
Lipsticks 37.2 29.9 21.4 6 
Rouge Cake or Cream e 36.0 29.0 19.6 15.3 
Eye Make-up 22.1 20.7 47.2 99 
PERFUME 
Perfume 47.1% 40.0% 2.2% 10.7% 
Toilet Water (Cologne) 54.2 36.7 o7 a4 
BEAUTY-HYGIENE 
Talcum or Dusting Powder 34% 41.2% 12.0% 10.4% 
Soap (for Face and Hands) 17.6 78 3 61s, 
Soap (for Bath) ° 18.5 154 24 63.8 
Bath Salts, Powders, Softeners 35.3 35.5 68 22.4 
Deodorant (Cream or Liquid) 15.6 47.3 314 5.8 
Powder Deodorant 16.2 57.1 16.2 10.4 
Depilatory (Hair Remover) 27 38.7 34.5 5.2 
Sonitary Napkins (or Tampons) 30.1 $8.3 82 25 
ORUG ITEMS 
loxotive 6.3% 88.5% 1.3% 3.9% 
Headache Remedy 6.2 687 1.0 41 
Digestion Remedy 4) 76.9 os 18.2 
Antiseptic Salve (Cuts & Burns) 44 $2.3 67 66 
Antiseptic Liquid (Germicide) 5.3 83.4 47 6.7 
Corn Remedy 5.2 61.0 318 2.0 
Liniment 5.2 ae W 12 
CHILD CARE 
Boby Powder 77% 982.6% 5.5% 4.3% 
Baby Oil 77 829 28 66 


Baby laxative 
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the results of the Drug and Cosmetic Survey con- 
ducted by the American Home magazine among its 
readers. The summary of the survey states that 98.8 
per cent of the readers have incomes of more than 
$1,000, thus placing them in the upper half of the 
U. S. population on income ranking, and it draws 
upon studies of The National Resources Committee 
to show that the average family spends $28 annually 
for personal care and the average individual $20 
(the average single woman spends $25 annually). 
The aggregate amounts of these groups for personal 
care are: Families $1,032,000,000 and Single In- 
dividuals $201,000,000. The N.R.C. report also 
shows how family income groups rank in expendi- 
tures for personal care. Thus, families with in- 
comes $2.000 or more (20.9 per cent of the total 


USE BY AGES 
16-25 26-35 36-45 45 of over 
CLASSIFICATIONS aa poo Po ‘on 
SKIN CARE 
Cleansing, All Purpose or Cold Cream 86.4% 89.8% 92.9% 90.1% 
Nourishing or Tissue Cream 24.9 v7.6 54.2 54.9 
Vanishing or Foundation Cream 36.8 43.1 49.5 517 
Sunburn Preventive 24.7 23.8 28.7 25.3 
Sunburn Remedy 24.8 29.9 31.0 25.4 
Blackhead Remedy ee 98 7.5 6.1 5.3 
HAND CARE 
Hand Cream. 41.7% 52.0% 56.6% 60.5% 
Hand Lotion e ei 82.9 83.7 87.0 
Noil Polish 92.6 98.3 85.7 75.4 
HAIR CARE 
Shampoo 75.6% 73.2% 74.6% 72.6% 
Hair Groom 21.5 22.6 27.2 20.8 
Hair Tonic 22.7 23.4 249 25.3 
Hair Rinse 20.2 15.1 15.6 18.9 
ORAL HYGIENE 
Mouth Wash 67.9% 711% 74.1% 74.3% 
Tooth Paste 64.1 65.5 68.7 65.1 
Tooth Powder 518 49.1 50.5 60.9 
liquid Dentitrice 124 4 15.1 15.8 
Tooth Brush 99.3 98.6 98.8 98.0 
FACE MAKE-UP 
Liquid Powder Base or Lotion 37.5% 35.0% 40.9% 38.8% 
Face Powders 96.5 98.1 99.1 93.8 
Lipsticks 98.4 96.3 89.7 66.4 
Rouge Cake or Cream 86.3 84.2 85.1 74.1 
Eye Moke vp aie 29.4 214 34 
PERFUME 
Perfume 68.7% 67.9% 70.4% 67.0% 
Toilet Water (Cologne) 69.1 714 70.2 70.6 
BEAUTY-HYGIENE 
Talcum or Dusting Powder 82.0% 80.9% 84.3% 84.9% 
Soap (for Face and Hands) 97 98.8 99.3 99.1 
Soap (for Bath) 98.7 99.0 98.6 98.7 
Bath Salts, Powders, Softeners 35.7 41.0 42.1 56.1 
Deodorant (Cream or Liquid) 87.9 89.9 $7.1 79.8 
Powder Deodorant 19.1 20.2 23.5 28.3 
Depilatory (Hair Remover) 14.5 18.6 22.1 22.5 
Senitary Napkins (or Tampons) 98.4 99.0 93.3 60.7 
ORUG ITEMS 
laxative 70.6% 74.4% 75.4% 78.2% 
Headache Remedy 82.4 85.6 79.3 71.9 
Digestion Remedy 22.7 33.6 40.0 45.8 
Antiseptic Salve (Cuts & Burns) 57.6 69.2 76.2 72.2 
Antiseptic Liquid (Germicide) 65.2 77.6 75.6 71.3 
Corn Remedy WN 25.7 25.0 41.5 
Liniment 28.0 33.1 39.9 52.8 
CHILD CARE 
Baby Powder 30.6% 41.2% 17.9% 13.7% 
Baby O1! 28.8 38.3 49 82 


Baby laxative 
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U. S. families) buy 
care items; families with incomes between $1,000 
and $2,000 (37.4 per cent of the total U. S. fami- 
lies) buy 37.4 per cent and families with incomes 
under $1,000 (41.7 per cent of the total U. S. fami- 
lies) account for 20.13 per cent of the purchases of 
personal care items. 


12.3 per cent of the personal 


LEADING BRANDS IN TOILETRIES 


In popularity of brands, according to the Ameri- 
can Home survey by questionnaires among its read- 
ers, Coty leads in both perfumes and face powders; 
Lentheric dominates the toilet water field; Lux and 
Ivory tie for first place in hand soap although Ivory 
is ahead in bath soap. Maybelline eye make-up 
far outranks its competitors and Max Factor leads 
in both lipsticks and rouge. Other leaders in their 
respective fields are Drene shampoo, Cutex nail 
polish (Revlon is a close second), Jergens hand lo- 
tion, Pacquin hand cream, Pond’s cleansing cream, 
Teel so far out- 
distances its competitors in the liquid dentifrice 
field that no others are listed. 

Listerine mouthwash is far ahead of others in 
the field. Ipana toothpaste and Dr. Lyon’s tooth 


also Pond’s vanishing cream. 


powder lead in their respective groups. Jergens 
again is ahead among liquid powder bases. Yard- 
ley’s talcum or dusting powder heads the list and 
there is a small margin of difference between the 
two leaders, Wrisley and Bathasweet, of the bath 


CLASSIFICATIONS 10¢ AND 


UNDER 11¢=-25¢ 
SKIN CARE 
Cleansing, All Purpose or Cold Cream 5.3% 
Nourishing or Tissue Cream 3.2 
Vanishing or Foundation Cream 7.1 
Sunburn Preventive 11.5 
Sunburn Remedy 8.2 
Blackhead Remedy 12.9 
HAND CARE 
Hand Cream 
Hand Lotion 
Nail Polish 
HAIR CARE 
Shampoo 
Hair Groom 
Hair Tonic 
Hair Rinse 
ORAL HYGIENE 
Mouth Wash 
Tooth Paste 
Tooth Powder 
Liquid Dentifrice 
FACE MAKE-UP 
Liquid Powder Base or Lotion 
Face Powders 
Lipsticks 
Rouge (Cake or Cream) 
Eye Make-up 
PERFUME 
Perfume 
Toilet Water (Cologne) 
BEAUTY-HYGIENE 
Talcum or Dusting Powder 
Soap (for Face and Heands) 
Soap (for Bath) 
Bath Salts, Powders, Softeners 
Deodorant (Cream or Liquid) 
Powder Deodorant 
Depilatory (Hair Remover) 
DRUG ITEMS 
Antiseptic Salve (Cuts & Burns) 
Antiseptic Liquid (Germicide) 
Corn Remedy 
Liniment 
CHILD CARE 
Baby Powder 
Baby Oil 


13.1% 
6.9 
14.2 
12.4 
16.7 
4.7 


12.9 
14.2 
48.8 


14.1 
12.8 
4.7 


12.2 
13.2 

4.1 
27.0 


22.8 
12.6 
53.2 


7.4 
6.7 
9.4 


19.4 
26.4 
20.5 


5.0 
8.2 
17.6 
16.0 


9») 
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PRICE PAID 


26¢-50¢ 


22.0% 
9.9 
15.9 
26.9 
36.7 
9.4 


33.2 
39.6 
9.1 


28.5 
25.6 
26.0 

7.2 


33.6 
60.6 
47.5 
28.1 


15.8 
10.4 
16.5 
31.9 
12.2 


2.7 
3.2 


4.0 
3.2 
1.9 
46.9 
50.4 


salts group. In the cream or liquid deodorants, 
Arrid leads and among powder deodorants, Quest 
is ahead. Johnson & Johnson’s baby powder ranks 
far above its competitors and its baby oil is also 
given the greatest number of first preferences among 
those surveyed. 


Max 
Elmo 
Marvelous (Hudnut) 
Lady Esther 
Phillips’ 

Noxema 


All others 


All Purpose Cream Factor 
Pond’s 19.1% 
Lady Esther 

Woodbury’s 

Avon 
Elizabeth 
Phillips’ 
Harriet 
Elmo 
Max Factor 
All 


Arden 


Hubbard Sunburn Preventive 


Olive Oil 14. 
Noxzema Ll. 
Gaby 7 
Skol 
Unguentine 
| Norwich 
Italian Balm 
Pond’s 
| Mentholatum 
| All others 


Ayer 2. 


others 
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Nourishing Cream et 
Avon 

Pond’s 

Elizabeth Arden 
Woodbury’s 
Helena Rubinstein 
Max Factor 
Marvelous 
Phillips’ 
Lady Esther 
All 
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(Hudnut) Sunburn 


Noxzema 
Unguentine 

| Olive Oil 

| Mentholatum 
| Witch Hazel 


| Italian Balm 
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others 67.6 
Foundation Cream 
Pond’s 16.9% 
Woodbury’s 8.6 
Avon 6.2 


Vinegar 


| All others 


DON'T 
51¢-75¢ 76¢-$1.00 OVER $1.00 KNOW 
28.7% 
37.9 
31.9 
24.8 
10.2 


42.4 


10.5% 


16.4% 
5.3 : 


19.3 
20.9 
2.9 


13.3 
8.1 
15.7 


8.4 
12.5 


0.7 
0.8 
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Blackhead Remedy 
Du Barry 12.5% 
Edna Wallace Hopper. 7.7 
Noxzema 3.9 
Lavena 1.9 
Calonite 1.0 
All others 75.0 


Hand Cream 


Pacquin 23.8% 
Avon 10.5 
Sofskin 1.7 
Pond’s 3.5 


Noxzema 3.4 


Revlon 
Dura-Gloss 
Avon 

La Cross 
Miraglo 
Esther 
Lillian 
Elizabeth Post 
All others 


Lady 
Lady 


Shampoo 
Drene 
Fitch 
Castile 


Watkins Mulsified 
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Vitalis 
Wildroot 
Kreml 
Lucky Tiger 
Jeris 

Olive Oil 
Listerine 


All others 
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Hair Rinse 


Lemon Juice 
Vinegar 
Lovalon 
Nestle 
Golden Tint 


Pepsodent 
Milk of 
Kolyno 
Listerine 
Pebeco 
Avon 
Dr. West 
All others 


Magnesia 


Tooth 


Dr. Lyon’s 
Pepsodent 
Calox 


Colgate 


33.9° 

15.4 

11.2 
9.8 


Revelation 3.2 


Pebeco 2.1 


Vince 1.9 


Italian Balm 
Woodbury’s 
sarrington 
Lady Esther 
All others 


Mar-O-Oil 
Halo Blondex 
Palmolive é Wildroot Squibbs 18 
Woodbury f All others Dr. West 0.9 
Blondex | All others 24.1 
All others Mouthwash 


Marchand’s 


Hand Lotion 


“ms ie 
32.2% 


Liquid Dentifrice 


71.1% 


28.9 


Listerine 
Jergens Hair Groom 
Hinds Honey 19.4 
Italian Balm 9.5 
Woodbury’s 1.8 
Chamberlain’s 3.8 
Cashmere Bouquet 3.3 
Pond’s (Danya) at Admiracion 
\von 2.6 Jo Lar 
Frostilla 0.9 All 
All others 25.7 


Lavoris , Teel 
Vitalis Pepsodent : | All 
Fitch M. I. 31 ; 

Vasveline Hair Tonic 8. 5 ¥ 37 

Wildroot Brilliantine : Sodium 


Nestles 


Almond 


others 


Liquid Powder Base 


Perborate 10.3¢ 


Jergens 

Hinds Honey & Almond 
Max 
Avon 
Elmo 
Dorothy 

Elizabeth 
Tussy 


\ ince 


Watkin 


=,) 


Factor 


Dr. Lyon’s 


others 5 . All 


others 


sah innhy 


Gray 


Hair Tonic aide 


Toothpaste 
Nail Polish 


were ouvi 


Vaseline 
Fitch 


27.6% 


20.9 


Ipana 


Cutex 38.0% 14.1 Colgate 


(Continued on next page) 


FREQUENCY OF PURCHASE 


OVER OVER OVER 
1 MO. 3 MOS. 6 MOS. 
(TO 3 MOS.) (TO 6 MOS.) (TO 9 MOS.) 


OVER 
9 MOS. 
(TO 12 MOS.) 


CLASSIFICATIONS 1 MONTH 


OR LESS 


OVER 


1 YR. INDEFINITE 


SKIN CARE 
Cleansing, All Purpose or Cold Cream 15.0% 
Nourishing or Tissue Cream 7.4 
Vanishing or Foundation Cream 11.4 
Sunburn Preventive 11.8 
Sunburn Remedy 6.8 
Blackhead Remedy 10.1 
HAND CARE 
Hand Cream 
Hand Lotion 
Nail Polish 
HAIR CARE 
Shampoo 24.2 
Hair Groom 15.1 
Hair Tonic 16.2 
Hair Rinse 41.3 
ORAL HYGIENE 
Mouth Wash 
Tooth Paste 
Tooth Powder 
Liquid Dentifrice 
FACE MAKE-UP 
Liquid Powder Base or Lotion 
Face Powders 17.5 
Lipsticks 15.8 
Rouge (Cake or Cream) 7.5 
Eye Make-Up 
PERFUME 
Perfume 
Toilet Water (Cologne) 
BEAUTY-HYGIENE 
Talcum or Dusting Powder 
Soap (for Face and Hands) 
Soap (for Bath) 
Bath Salts, Powders, Softeners 
Deodorant (Cream or Liquid) 
Powder Deodorant 
Depilatory (Hair 
DRUG ITEMS 
Antiseptic Salve (Cuts & Burns) 
Antiseptic Liquid (Germicide) 
Corn Remedy 
Liniment 
CHILD CARE 
Baby Powder 
Baby Oil 


32.2% 
23.8 
20.7 
31.2 
20.8 
14.5 


25.1% 5.3% 
28.6 5.2 
27.5 4.5 
11.8 

13.0 2.1 
13.0 4.4 


13.7% 1.9% 6.5% 
24.0 3.8 7.2 
18.9 10.8 
19.9 15.6 
28.1 17.2 
29.0 14.5 


22.1 
21.6 
13.9 


34.2 
33.5 
34.0 


24.7 1 9:7 6.5 
24.8 ‘ 9.7 6.3 
28.0 


33.6 
26.2 26.2 
28.8 28.3 
24.0 6.7 


16.3 


31.2 
31.4 
37.0 
28.3 


18.3 


Remover) 


12.7 
14.3 
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Coty 


All 


others 


Face Powders 


Coty 

Lady Esther 
Woodbury’s 
Max Factor 
Avon 

Pond’s 
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Evening in Paris 
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Lipsticks 


Max Factor 

Coty 

Tangee 

Cashmere Bouquet 
Marvelous (Hudnut) 
Evening in Paris 
Lady Esther 
Woodbury 
Flame-Glo 

All 


others 


Rouge (Cake or Cream) 
Max Factor 
Coty 


8.6% 
7.0 
6.7 
6.0 
5.8 
BS 


2.4 


Marvelous (Hudnut) 
Avon 

Tangee 

Evening in Paris 
Lady Esther 


CLASSIFICATIONS 


SKIN CARE 


| Marvelous 


Early 


Princess Pat 


| Woodbury 


All 


others 


Eye Make-up 


Maybelline 

Max Factor 

Winx 

(Hudnut) 


Helena Rubinstein 
All others 


Perfumes 


Coty 

Evening in Paris 
Lentheric 

Lelong 

Avon 

Park & Tilford 
April Showers 
Cashmere Bouquet 
Irresistible 


All 


3.5 
0.5 
0.4 
0.2 
0.1 
others 61.5 


Toilet Water 


Lentheric 
Yardley 


(Cologne) 
15.2° 
9.1 
American 
Old Spice 
Coty 


| Avon 


Evening in Paris 
April Showers 

Old English Lavender 
Cashmere Bouquet 


| Coty 


| Mavis 


All 58.6 


others 


Toilet Powder 


Yardley 
Cashmere Bouquet 


Avon 
Evening in Paris 
Johnson & Johnson 


April Showers 


~) Go im bv \ 


CONNSN 
na 


Lander 
All others 


uN 


Bath Salts, Powders 


Wrisley 10.9¢ 
Bathasweet 10.5 
Yardley 9.0 
Avon 6.6 
Evening in Paris 3.5 
Coty 3.0 
Linit 1.6 
April Showers 1.3 
Usa Foam 0.3 
All others 56.9 


Liquid Deodorant 


Arrid 
Mum 
Odorono 
Nonspi 
Zip 
Fresh 
Dew 


Hush 


26.2 
18.1 
44 
2.8 
a7 
18 
1.4 


PERIOD SPECIFIED BRAND WAS USED 


OVER 
3 MONTHS 
OR LESS 


Cleansing, All Purpose or Cold Cream 


Nourishing or Tissue Cream 
Vanishing or 
Sunburn Preventive 
Sunburn Remedy 
Blackhead Remedy 

HAND CARE 
Hand Cream 
Hand Lotion 
Nail Polish 

HAIR CARE 
Shampoo 
Hair Groom 
Hair Tonic 
Hair Rinse 

ORAL HYGIENE 
Mouth Wash 
Tooth Paste 
Tooth Powder 
Liquid Dentifrice 

FACE MAKE-UP 
Liquid Powder Base or Lotion 
Face Powders 
Lipsticks 
Rouge (Cake or Cream) 

Eye Make-up 

PERFUME 
Perfume 
Toilet Water (Cologne) 

BEAUTY-HYGIENE 
Talcum or Dusting Powder 
Soap (for Face and Hands) 
Soap (for Bath) 

Bath Salts, Powders, Softeners 

Deodorant (Cream or Liquid) 

Powder Deodorant 

Depilatory (Hair Remover) 
DRUG ITEMS 


Foundation Cream 


Antiseptic Salve (Cuts and Burns) 


Antiseptic Liquid 
Corn Remedy 
Liniment 

CHILD CARE 
Baby Powder 
Baby Oil 


(Germicide) 
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3 MOS. 
(TO 6 MOS.) 


OVER 
6 MOS. 


OVER 
9 MOS. 


0.6% 10.1% 

1.1 13.5 

1.5 14.5 
16.0 
9.8 
15.9 


17.3 
10.3 
14.4 


15.8 
13.8 
13.6 

8.0 


7.6 
6.9 
11.2 
33.3 


13.5 
12.0 
15.6 
14.7 


10.0% 


« 


€ 


| 
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All 18.6 


others 


Powder Deodorant 
47.4% 
24.2 
29.8 


Quest 
Amolin 
All others 


Depilatory (Hair Remover) 
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Razor 
Zip 

Neet 
X-Bazin 
Delatone 


All others 
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Liniment 


Sloan’s 
Absorbine, Jr. 
Baume Bengue 
Watkins 
Alcohol 
Raleighs 

All others 


Baby Powder 


Johnson & Johnson 
Mennen 


30.5% | Z. B. T. 


All others 
Baby Oil 


Mennen 

Johnson & Johnson 
Olive Oil 

All others 


OVER 


1 YR. 
(TO 9 MOS.) (TO 12 MOS.) (TO 3 YRS.) 


30.8 
30.8 
29.8 
28.4 
21.3 
15.9 


27.0 
24.3 
32.3 


29.5 
30.9 
24.9 
21.6 


17.2 
18.5 
24.9 
28.3 


25.8 
27.8 
30.1 
28.9 
22.5 


27.7 
30.8 


26.3 
17.9 
17.9 
30.7 
30.2 
30.0 


OVER 
3 YRS. INDEFINITE 
Yo 45.6% 

44.1 

41.6 

47.4 

65.8 

36.2 


35.4 
54.3 
42.6 


41.5 
35.9 
42.7 


50.0 
40.5 
45.7 
57.2 


49.4 
31.5 


43.3 
67.3 
68.3 
34.4 
48.8 
55.8 
57.9 


78.6 
75.5 
72.7 
79.1 


47.7 
42.2 
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REPLACEMENTS IN NAIL POLISH REMOVERS 


Readily available solvent for nail polish removers 


to take the place of customary materials with high 


solvent properties suggested .. . Use of the solvent 


by MAISON G. DE NAVARRE 


F\ ER since this country became actively engaged 
in prosecuting the war, those materials having the 
highest solvent properties on nail polish bases have 
become increasingly more difficult to obtain. This 
condition has become worse with the passage of 
time and will become increasingly so. Butyl acetate, 
ethyl acetate, amyl acetate and all other acetates 
together with acetone and toluene are available only 
from the resale market and in small quantities. Oc- 
casionally resale prices on these materials are rea- 
sonable but more often they are not. 


AVAILABLE SOLVENTS 


\s a result it is necessary to look over the gamut 
of available solvents and select one or more from 
this group if a manufacturer is to continue offering 
a nail polish remover. At this writing one of the 
most readily available solvents is VM&P Naphtha, 
special gasoline fractions, and Benzol. It, therefore. 
becomes logical to try to use these materials to the 
greatest extent in compounding nail polish removers. 
However, in some cities there are restrictions on the 
handling of these materials because of fire hazard. 
This point must be kept in mind. 


TESTED FORMULA 


The following formula is one that the writer has 
tested on a number of different brands of nail polish, 
with excellent results: 

Acetone 20% 
Benzol 30% 
VM&P Naphtha q.s. 100% 

This mixture is inflammable, of course, and some 
of the inflammability may be reduced by replacing 
a portion of the naphtha with a high-grade odorless 
kerosene. 


OTHER MATERIALS 


Other materials that can be used in conjunction 
with the hydrocarbons mentioned above are small 
quantities of any of the acetates, anhydrous isopropyl 
alcohol, tetra-hydrofurfuryl alcohol and aldehyde, 
cyclohexane and methyl cyclohexane derivatives 
and perhaps others. For the most part, such in- 
gredients need be used in small quantities only and 
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in case there is difficulty in obtaining a clear solu- 
tion of the materials with the hydrocarbon, a small 
amount of isopropyl alcohol can be used. as a 
coupling agent to enable solution to take place. 

As time goes on perhaps even these materials will 
become more difficult to obtain. at which time an- 
other report will be given. Meanwhile with the 
small quantities of active solvents that can still be 
obtained, it is important that you stretch these mate- 
rials as far as possible with other more readily avail- 
able materials such as those described herein. 


Analysis of Skin Prescriptions 


An analysis was made of 119 prescriptions for 
skin patients in drug store files during the fall of 
1939. They were not selected, but taken in order. 
The physicians were general practitioners and 
skin specialists. 

Five prescriptions were for internal administra- 
tion: mixed treatment, twice; vitamins, once, and 
tin oxide tablets, twice. 

External applications included eight powders, 
forty-three liquids and sixty-three greases. The 
total number of ingredients was eighty-eight. They 
appeared thirty-five times in the powders; 156 
times in the liquids and 187 times in the grease 
prescriptions. 

The ingredient that appeared most often was 
salicylic acid, found in twenty-five prescriptions. 
Phenol and menthol were noted alone or together 
in forty-one prescriptions. Zinc oxide was ordered 
for twenty prescriptions. Boric acid was pre- 
scribed fourteen times; ammoniated mercury, 
twelve; resorcinol, eleven, and resorcinol monoace- 
tate (euresol), eight times. Alcohol appeared in 
fifteen prescriptioi.s; aquaphor, thirteen times; 
rose water, thirtec 1; lanolin, eleven, and _petrola- 
tum, eight times. Prepared calamine was ordered 
eleven times, usually with zine oxide. 

Prescription blanks signed by physicians called 
for proprietary remedies in six instances and could 
be regarded as reminders rather than as orders on 
the pharmacist.—Herman Goodman, M. D. 
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Short Adages 


by R. O’Martick 


Tu AT Drug Trade dinner at the Waldorf was never 
anything like a lunch at a drug store but this year, 
more than ever, it went off in grand style. There 
was much talk at the banquet about the identity of 
the bird who writes this column. You didn’t hear 
any of it? Then you didn’t sit near me. I did a lot 
of talking—kept asking everyone who writes the 
column—just to stimulate reader interest. The 
combined capital invested in the drug, perfume 
and cosmetic industries of the companies, affiliated 
companies and subsidiaries, whose executives were 
confronted with this question, totals $989,746,110. 

One of my victims, on the board of directors of 
a toilet goods house carrying 77,956,000 agate lines 
of advertising per year, almost caught on. “Say, 
you don’t by any chance write that Short Adages 
column?” he asked, eyeing me with 867,465 agate 
lines of suspicion. “Naw,” I said, “haven’t got the 
brains.” That satisfied him completely. ‘That's 
right, too.” he remarked sadly, “let’s have another 


drink. anvway.” 
* * * 


Later, | overheard a member of the reception 


committee say with undenatured alcoholic breath. 
to Mike Lemmermeyer, “You write that column, 
Mike. Own up! I know—why R. O’Mattick—that’s 
the name of your firm and you got talent—you 
draw, and write, too. Cartoonist, writer, gen’’man. 
Mike, let's have another drink.” 

Three hours passed and they were still at. it. 
“Look.” said Mike, “if I could write like that 
would I be in the essential oil business? Do you 
know what they paid for ‘Gone with the Wind’ ?” 

Thanks for the compliment, Mike! We welcome 
a contribution from you—cartoons are accepted, 
anecdotes, drinks, nickels, dimes, anything. 


* * 





* 





Travel Note: Sand L. Wood, who covered the 
Northwest for the Wet. E. Ver Corp., and Cory 
(Ander, who traveled South for the same firm, have 
terminated patronizing terminals. They have been 
recalled to the New York Office, where they now 
spend their time entertaining suppliers and mixing 
pleasure with priorities. 


* 





* * 


Inter-Office Communication 
From: Purchasing Agent 
To: Receptionist 
Dear Sue: 

If | am not in when any salesman calls, please 
do everything to detain him pending my return. 
There are five boxes of different brands of 
cigars in center closet where I used to keep those 
Confirmation-of-Order blanks. 


A. Goodbuye, P.A. 


x * 





* 





From Classified Ad in Chemical Trade Paper: 


“WANTED experienced Head of Buying Dept., 


who has many contacts and knows where and how 
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to buy raw materials for cosmetic manufacture. 


Excellent opportunity with well-established firm.” 

All which means “excellent opportunity for well- 
established firm.” 

x e * 

Dr. Rowmeteral was in a huff when I called on 
him yesterday. His desk was a pyramid of printed 
forms, resembling Federal documents of some sort. 
He was tearing them to shreds, one by one, in great 
fury, and left only a small slip of paper. This he 
gave me permission to reprint but refused to name 
the author: 

Submit the form in triplicate, 

Quadruplicate, quintuplicate, 

And also you must indicate 

Which copies are in duplicate. 

Form U-5-C, you save it 

Attach the affidavit 

To Folio 50, supplement 1, 

And only when you have that done 

File F, file D, put in the mails, 

(You want more forms? Why, here are bales.) 

And if the filing of those fails, 

Then go and file your fingernails. 





Prejudice in Hiring 


THe Committee on Discrimination in Employment 
of the New York State Defense Council is intensi- 
fying its drive on employers who persist in unfair 
hiring prejudicial to Negroes, Jews, people of Italian 
origin and other groups A field staff is being built 
up to follow up employment situations so as to 
make a reality of state and federal policies. Aliens 


‘ 


are not barred from defense jobs except in “secret,” 


“confidential” or “restricted” contracts. 

























"When you're through admiring yourself, I'm ready to place 
that order for oils, now, Mr. Clark Gable." 
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JAPAN’S VAST CAMPHOR INDUSTRY 


Vany phases of Japan’s industry of essential oils 


and aromatic isolates hitherto puzzling explained 


by war . .. Formidable competitor in aromatics 


by DR. ERNEST GUENTHER 


Chie} Research Chemist, Fritzsche Brothers, Inc., Neu 


THE outbreak of hostilities between the United 
States and expansionist Japan permits some eluci- 
dation on many phases of Japan’s industry of essen- 
tial oils and aromatic isolates which hitherto have 
frequently been puzzling. Considering the impor- 
tance of camphor oil, with its manifold constituents, 
comparatively littke was known about the origin 
of the various fractions offered on the market and 
the reasons which from time to time motivated the 
Japanese producers to withdraw suddenly this or 
that product. Certainly there existed no shortage 
of natural camphor oil, the trees being plentiful in 
Formosa and Japan proper, due to the long-estab- 
lished and far-sighted government reforestation 
program. 


EXPANSION OF AROMATIC INDUSTRY 


The oscillations which occurred during the last 
few years in the supply of Japanese camphor oil 
fractions must be explained primarily by the rapid 
development and really astounding expansion of 
Japan’s new industry of aromatic isolates and syn- 


Scraping bark, which yields 5 to 7 per cent camphor. 
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thetic aromatics. While Japan’s essential oil indus- 
try, the production of peppermint and camphor oils, 
for instance, is old, well established, and partly 
controlled or monopolized by the government, its 
chemical industry is of much more recent origin. 


INDUSTRIALIZATION FORCED ON PROLIFIC PEOPLE 

An extremely low standard of wages and living 
permits Japan to produce aromatic isolates from 
domestic resources at prices against which Western 
nations simply cannot compete without reducing 
labor to absurd levels. The Western nations taught 
Japan engineering and chemical science — even 
modern warfare. We sold her machines and the 
apparatus of production, and in all our publications, 
hooks and patents we revealed the secrets of our 
latest manufacturing processes. We more or less 
forced industrialization upon a prolific people liv- 
ing in an overcrowded space. Thus, we should not 
he surprised that after Westernization, Japan had 
to find markets for her ever-expanding new indus- 
trial production. It was only natural that Japan 


Cutting down. Trees are 30 to 80 years and older. 
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should take advantage of its favored position in 
regard to camphor oil on which that country, in- 
cluding Formosa, holds practically a monopoly. 
That all these factors should make Japan some day 
a most formidable competitor in the production of 
certain drugs and chemicals is inevitable, and we 
should have weighed this problem gravely before we 
opened our universities, laboratories and factories 
to the present enemy and before, in our greed for 
immediate profits, we sold to a potentially danger- 
ous competitor modern equipment of production 
nd even machines to make this equipment. 


WORLD'S MOST IMPORTANT ESSENTIAL OIL 


Oil of camphor is the world’s most important 
essential oil because, with a production figure of 
approximately 8,000,000 kilos a year, it ranks even 
above citronella. Japan’s industry of synthetic 
aromatics and aromatic isolates developed from the 
idea of utilizing the many valuable constituents 
which oil of camphor contains. The isolation of saf- 
rol, for instance, led to the manufacture of heliopro- 
pin and even vanillin. Oil of ho (shiu oil) contains 
a high percentage of linalool which can be converted 
into linalyl acetate. Thus, it is quite natural that 
Japan in late years made tremendous strides export- 
ing ever-increasing quantities of the products to 
America and Europe. Formerly the crude camphor 
oil resulting after the isolation of camphor was ex- 
ported mostly to Europe (especially Germany ) and to 
the United States where this crude oil was worked 
up into various fractions and transformed into safrol. 
heliotropin and other products. Lately, however, the 
Japanese government prohibited the export of such 
fractions of camphor oil, with the idea of manu- 
facturing these isolates in Japan proper so that her 
newly-established chemical industry could profit 
from Japan’s dominating position in controlling 
the basic raw materials. This applies not only to 
crude camphor oil but also to ho oil. 


OIL OF CITRONELLA 

Only a few years ago Japan also started produc- 
ing oil of citronella on the island of Formosa. In 
1939 production reached about 100 tons and was 
expected to increase to several hundred tons within 
a few years. The war in China and the present 
world war may have upset Japan’s plans, but the 
beginning has been made. Besides, the quality of 
this oil is excellent and compares very favorably 
with that of Java’s best oils. Undoubtedly the 
development in Formosa would present a serious 
threat to Java, even under normal political condi- 
tions, because of the extremely low wages prevail- 
ing in Formosa. Japan has always used consider- 
able quantities of citronella oil as such for home 
consumption, especially in insecticides, but once the 
domestic demand is taken care of by increased pro- 
duction in Formosa, the surplus oil would be con- 
verted in Japanese essential oil factories into 
geraniol, citronellol, their esters, hydroxycitronellal., 
synthetic menthol and so forth. The beginning has 
already been made and the program is well under 
way. 


28 Varch, 1942 


SYNTHETIC AROMATICS PRODUCED 

Aside from these isolates, Japan has lately been 
producing purely synthetic aromatics such as benzyl 
alcohol, benzyl acetate, phenyl ethyl alcohol, arti- 
ficial musks, higher aldehydes and so forth. Of 
course, in the last few years Japan has been gravely 
handicapped in the production of these articles 
because of severe economic conditions brought on 
by the war in China. Due to exchange restrictions, 
many essential raw materials could not be imported. 
Others. like nitrobenzol and important chemicals, 
were no longer available because of priorities of the 
war industry. 


FORMIDABLE COMPETITOR IN AROMATICS 

As to quality, it is true that the newly developed 
aromatic isolates and synthetic aromatics have not 
all reached the highest standard; there is room for 
improvement. But the industry is new and experi- 
ence is lacking; some of the processes have not yet 
been fully perfected and the chemists, all Japanese, 
have not had any practical training in American or 
European essential oil houses. Much of their knowl- 
edge originates from literature, from published 
processes and patents, and in many cases Japan 
aims at low price rather than at highest quality in 
order to force her way into foreign markets like 
those of Asia and South America. The fact remains, 
however, that Japan, with a monopoly on some of 
the world’s most important raw materials and pos- 
sessed of unlimited cheap labor, has become a 
formidable competitor in regard to synthetic and 
isolated aromatics. Unless she is crippled by the 
war, Japan is apt to acquire a dominating position 
in many fields. 


AMERICAN AND EUROPEAN INDUSTRY ENDANGERED 

The observer visiting one of Japan’s leading 
manufacturers of these products cannot fail to be 
deeply impressed. Walking through the extensive 
and well-equipped laboratories and manufacturing 
buildings, talking with the working crew, which 
consists almost exclusively of chemists, and finally 
looking through the order file, one wonders about 
the future of America’s and Europe’s industry of 
synthetics and isolates. Of course, the present war 
may change the picture completely. 


HISTORY OF CAMPHOR INDUSTRY 


Chinese literature mentions the use of camphor 
in medicine as early as 300 B. C. There exist 
records of camphor in Arabian writings of the sixth 
and the ninth centuries, A. D., when Sind Bad, an 
Arabian merchant, praised its fragrance. The first 
shipments of camphor oil arrived in Europe in 1884, 
and soon extraction of safrol on a commercial scale 
was started. In 1893 for the first time the United 
States received shipments of camphor oil. 


CONTROLLED FORESTATION 

The oldest camphor tree alive in Formosa is said 
to be about 1400 years old. Toward the end of the 
last century the forests of wild camphor trees in 
Formosa were quite depleted because of reckless 
exploitation, but for about forty years now hon-sho, 
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Bag of camphor chips for the distillery. In 24 hours 250 
pounds produce 8 to 10 pounds of camphor oil. 


Abeve: Portable chipper cutting up felled trees. 


the main camphor tree, and ho-sho, the fragrant 
camphor tree, have been planted systematically and 
on a large scale so that there is no shortage in sight 
for a long time to come. 


ABOUT 77 PER CENT OF CAMPHOR TREES 

The camphor tree is a native of Southern China, 
Japan and Formosa. China once possessed a thriv- 
ing camphor industry but wasteful methods of pro- 
duction have almost ruined it. Today Formosa 
raises about 77 per cent of the world’s camphor 
trees. Certain parts of Japan proper, namely, the 
provinces of Kyu-Shu (Kagoshima), Shi-Kokou 
and Ki-Shu produce most of the balance. However. 
the only variety growing in Japan proper is hon-sho. 
the main camphor tree. All camphor trees in 
lormosa belong to the government while in Japan 
proper the trees are mostly privately owned. 


BOTANY OF THE CAMPHOR SPECIES 

The tree grows in the tropics and sub-tropics. 
Hon-sho, the main camphor tree, is less affected by 
climate than ho-sho, the fragrant camphor tree, 
which seems to be more selective. Because of un- 
suitable climatic and soil conditions, the latter does 
not grow in Japan proper. Many experiments have 
been made to raise the main camphor tree com- 
mercially in other tropical or sub-tropical countries, 
for instance in parts of Africa, in Florida, and even 
in Southern Europe, but most of these efforts have 
resulted in failure, probably because of too much 
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Distillation cottage. Stills are conical wood tanks, 6!/2 feet 
high and well insulated with loam and bamboo. 


Above: Fixed machines are also used in making chips. 


competition from artificial camphor. It seems that 
the combination of soil, humidity, temperature and 
elevation found in the producing regions of 
Formosa, Japan and Southern China is best suited 
for the growth of this valuable tree. 


SOIL REQUIRED FOR TREES 


Heavy loam soil produces the most luxuriant 
trees. which give the highest yield of camphor. 


Trees growing in dry, sandy soil may also have a 
high camphor content but they tend to remain 
stunted. 


ALTITUDE A FACTOR 

Elevations of about 450 feet appear to be best 
suited for the growth of the camphor tree. The 
lower plains are probably too hot. 


PLANTING OF THE TREES FROM SEED 

There exist two varieties of the main camphor 
tree distinguished, in the early stages of growth, by 
the color of the stalk—one having a green stalk, the 
other red. The latter is preferred because the ma- 
ture tree gives a better yield of oil. It is most eco- 
nomical to propagate the tree by planting from 
seed, although the seedlings do not always come 
true to type. even with seed taken from one tree. 
Root cuttings can also be employed because they 
readily take root, but branch cuttings are less suit- 
able. The easiest and cheapest way, therefore, is 
to sow the seed in nurseries and transplant the 
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young plants three years later. This is usually done 
in the early spring. 


PROGRAM OF REFORESTATION 

As already mentioned, the government has car- 
ried out an extensive program of reforestation. In 
1929, for instance, the planted surface comprised 
50,000 hectares. In order to increase production, 
the Bureau of Monopolies distributes young trees 
free of charge to prospective growers. Between 
1900 and 1906, three million young trees were 
planted. These, together with the older, existing 
trees, assure a supply of camphor oil and camphor 
to the whole world and for many years to come. 


CUTTING OF YOUNG TREES PROHIBITED 


Lately laws have been passed which forbid the 
cutting of trees in Formosa under fifty years of 
age. In general, the trees cut in Formosa are fifty 
to eighty years old, while those cut in Japan proper 
are only thirty to fifty years old. The natives of 
Formosa hold the trees in great veneration because 
they see in every tree the home of a god and, in 
their opinion, it would be blasphemy to cut a tree 
without his consent and deprive him of his abode. 
Therefore, before cutting a tree, they bring offerings 
to the god in order to placate him. Similar customs 
exist in Malaya where on such occasions the natives 
take a branch of the cut tree and, replanting it in 
another locality, implore the tree god to be happy 
in his new home. 

There is no special season for cutting the trees: 
it is done all year around. In the vast forests of 
Formosa where roads are non-existent, the cutters 
construct a hut near a few trees and erect a migra- 
tory still. After a tree is felled, the wood is reduced 
to small chips. In the interior of Formosa this is 
done by hand, with the help of all kinds of special 
knives and chisels. In Japan proper. where road 
connections are much better, small gasoline-driven 
sawmills provided with a flywheel are employed. 
In the latter case, the felled tree is first sawed into 
larger pieces which are hauled to the distillery 
where they are chipped mechanically. In general. 
the workers prefer to work with the lower parts of 
the tree which contain more oil and camphor. The 
upper parts, twigs and leaves, are frequently left 
to rot. 


OCCURRENCE OF THE OJL IN CAMPHOR TREES 

The camphor tree forms oil in all growing parts, 
especially in those growing most rapidly. It occurs 
mainly in the tissues beneath the cambium. In older 
trees the crystallized camphor is embedded in the 
fissures of the trunk, the content of camphor being 
highest in the roots and decreasing toward the top. 
The older a tree, the denser its wood, the higher is 
the content of camphor. 

The ratio between actual camphor and camphor 
oil varies and is influenced by several factors. The 
wood of younger trees when distilled yields less 
camphor and more camphor oil which contains a 
higher percentage of the lower boiling constituents. 
terpenes, like limonene, camphene and so forth. 
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The wood of older trees, on the other hand, yields 
more camphor and less oil, the latter containing 
more of the higher boiling constituents such as 
safrol, sesquiterpenes and sesquiterpene alcohols. 
In summer, when the temperature is elevated, the 
ratio between oil and crystallized camphor favors the 
former, probably because more camphor is dis- 
solved in the oil. 

Total or partial shading of the growing trees re- 
sults in the formation of less camphor than full 
exposure to sunlight. On the other hand, even ideal 
growing conditions, such as protected location. 
ample rain and rich, alluvial soil, frequently result 
in a low content of camphor. The problem of 
camphor and camphor oil formation in the tree is 
far from clear. Frequently trees morphologically 
identical and growing close together, that is under 
the same conditions of soil, climate and altitude. 
contain entirely different oils. As with certain 
eucalyptus species, this seems to be a case of differ- 
ent physiological forms. 

(To be continued in the April issue.) 


Selective Selling 
S ELECTIVE selling is a policy of confining mar- 


keting efforts to profitable customers, order sizes. 
commodities. and sales territories. The results of 
every distribution-cost analysis that has been made 
to date have shown that, within the individual firm. 
a large proportion of the customers, orders, and 
commodities are unprofitable. 

The widespread existence of large segments of 
sales that are unprofitable is due to a number of 
factors. One of these is undoubtedly the common 
practice of viewing sales volume and distribution 
costs in the aggregate instead of analyzing them in 
detail. When sales and expenses are matched with 
the units of volume (individual customers, for ex- 
ample) with which they are associated, however. 
the existence and identity of the unprofitable busi- 
ness become clearly evident. 

What would be the results if many firms engaged 
in a policy of selective selling and concentrated their 
marketing efforts on their profitable sales? 

If past experience furnishes any guide, a policy 
of selective selling offers to many businesses an im- 
portant opportunity for reducing distribution costs 
and increasing net profits. For the economy as a 
whole, a widespread adoption of selective selling 
policies may lead to a reduction in distribution 
costs, thus permitting maximum prices to be set at 
a lower level.—Charles H. Sevin. 


Shortages Must be Sold 


S HORTAGES have to be sold; and salesmen are 
needed to do it. It may be called inverse selling 
but the fact is that customers who cannot have the 
volume of goods they want take fully as much nurs- 
ing as they did in a buyers’ market—Sales Manage- 
ment. 
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Essential Oils from New Sources 
by V. H. FISCHER, 


President, Essential Oil Assn. of U.S.A.* 


IN any line like the essential oil field, which covers 
probably 500 items coming from many parts of the 
world, there are bound to be many shortages. Most 
of those that are used by the drug industry have 
been affected to a much lesser extent than those in 
the beverage and perfume fields. 

The Scientific Section of the Essential Oil Asso- 
ciation has been working closely with the Pharma- 
copoeia Revision Committee in establishing con- 
stants for the various essential oils. as well as study- 
ing possible substitutes that are obtainable either 
in this country or in lands adjacent to us. Further, 
as a result of its deliberations it was hoped to com- 
pile specifications which will admit oils from new 
sources and differing somewhat in composition and 
physical characteristics from those on which existing 
standards were based. As one example, the Revision 
Committee has recently authorized the inclusion of 
Oil of Cedar Leaf in the Pharmacopoeia, and which is 
by the way produced in this country, to replace Oil 
of Lavender in Tincture of Green Soap, a U. S. P. 
product. This may result in tincture of green soap 
not being quite as fragrant, but the consumer will 
have to stand that during this emergency. 

The cooperation of our industry with the Re- 
vision Committee has also led to a request from the 
National Formulary for a substitute for Pinus 
Pumilionis, that is the dwarf pine needle oil ob- 
tained from Austria, Yugoslavia and central Europe 
in general. They suggested Siberia pine needle oil, 
but to us that seemed like jumping from the frying 
pan into the fire. It is our hope that we will get 
the National Formulary to adopt a domestic oil 
such as spruce or possibly cedar leaf, sassafras, or 
some other oil that originates in this country. 

The other oil that seems to be bothering us at 
present is Cassia Oil from China, but there again 
we hope that the Revision Committee will permit 
the use of synthetic cinnamic aldehyde which is 
prepared in this country. The U.S. has always been 
a very large producer of essential oils, and many of 
those are in the Pharmacopoeia. I mention pepper- 
mint, spearmint, cedar leaf, sassafras, birch, worm- 
seed. and it doesn’t seem as though we'd have any 
immediate shortages of those particular items. 
Furthermore, we have been very fortunate during 
the last 15 to 20 years in having a very highly de- 
veloped citrus oil industry in California, which has 
made us independent of Italy. 

During the last war we imported all lemon oil 
used in this country from Italy and most of the 
orange oil. Today we are independent of Italy on 
lemon oil; in fact have been exporting large quan- 
tities from California. As far as orange oil goes, 
the California production, which is not large enough 
to take care of domestic requirements, is being sup- 
plemented by production in Florida, the West Indies, 
and also a new source, by importation from Brazil. 


Address before Federal Wholesale Druggists Assn 
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In 1939 no orange oil was shipped to us from South 
American countries, but since the war there has 
been a considerable importation of all essential oils 
from South America. 

We have eucalyptus from several countries in 
South America. and while most of this seems to be 
a little low in cineol or eucalyptol content, it could 
be rectified and brought up to the U.S.P. standards 
in case Australia is entirely cut off from us or the 
sea-lanes become too dangerous to justify the 
voyage across from that continent. 

Other items that we find coming from South 
America are citronella, sassafras and lemongrass. 
1 do not think we have seen the end of the new 
items that may come from that part of the world. 
In fact, before the war is over, we may find that 
South America will be the reservoir for and a new 
source of supply that will take care of many items 
that came formerly from other parts of the world. 


What is a Salesman? 


THE Saturday Evening Post received a letter full 
of questions from a lad named Billy, one of them 
being “What is a salesman?” They answered Billy 
as follows: 

“What is a salesman? He’s a lot of things, Billy. 

“He’s a front office buck private ... a general in 
the field. 

“He’s the fellow that feeds a thousand stomachs 
every day in the year—stomachs that belong to 
those who make and distribute the things he sells. 
But he seldom finds time to feed his own face al 
home with mom and the kids. 

“He's a credit department, pack horse, reporter, 
host, story teller, technician, display man, and it’s 
a hundred to one bet, he’s a grinning dyspeptic 
but grinning, mind you, Billy. 

“While politicians wrangle, while dictators play 
cops and robbers, while dreamers dream—the sales- 
man’s the bird who’s showing the world a construc- 
tive brand of fighting . . . fighting that will preserve 
the American way of living. He’s out there selling. 
Whether it be cosmetics or tractors, he sells—sells 
those things that make Americans American. 

“Others may work a forty-hour week. But the 
salesman kicks because there are not more hours 
in every day. He’s the fellow that does, while others 
don't. And he loves it! 


“That’s what a salesman is. Billy.” 


Export Licenses 
A NEW service is provided for all applicants for 


export licenses whereby each export license appli- 
cation will be acknowledged and the applicant fur- 
nished with a case number for ready reference pur- 
poses. Each application for export license must be 
accompanied by a self-addressed double post card. 
The acknowledgment cards may be obtained free 
of charge at the Office of Export Control, 2501 Q 
Street. N.W., Washington, D. C., or at 500 Fifth 
Ave., New York. N. Y. 
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ul. S. Cosmetics in Europe 
Worp received from a responsible source in a 


neutral country in Europe makes this comment: 
“After the war it will be very difficult for American 
cosmetic brands to conquer the European market 
where before the war in many places they held first 
place.” 

Before the war perfumes, eau de cologne, etc.. 
were in the hands of the French whose reputation 
was unquestioned in all European countries. The 
word “Paris” was supreme and only articles bearing 
that name really found first favor among women. 
The reason for that command of the world’s mar- 
kets by the French was due primarily to the in- 
genuity displayed by the perfumers and craftsmen 
who made the bottles and other packages. Their 
ingenuity expressed the chic of Paris. Many of the 
perfumers and craftsmen have since come to the 
United States leaving behind them well-known 
names which mark the formulas and genius which 
gave them life. 

Only a few concerns still produce so-called pre- 
war odors, on a moderate scale. First rate perfumes 
are scarcely to be found. With regard to cosmetics. 
European women before the war preferred Ameri- 
can brands. In fact, they were growing in sales 
from year to year throughout Europe. Their popu- 
larity was due to ingredients which Europe did not 
possess and also to the workmanship put into their 
manufacture. 


National Defense Family 


The Father of Success is WORK: 

The Mother of Success is AMBITION: 

The oldest son is COMMON SENSE: 

Some of the other boys are PERSEVERANCE. 
HONESTY. THOROUGHNESS, FORESIGHT, EN- 
THUSIASM and COOPERATION. 

The oldest daughter is CHARACTER; 

Some of the sisters are CHEERFULNESS, LOY- 
ALTY. COURTESY, CARE. ECONOMY, SIN- 
CERITY and HARMONY. 

The baby is OPPORTUNITY. 

Get well acquainted with the “FATHER” and 
“UNCLE SAM” and you will be able to get along 
pretty well with the rest of the family.—Fi/th Ave. 
Protective Assn. 


Quota Restrictions 


Tue Division of Industrial Operations has advised 
that manufacturers whose production has been 
limited by a War Production Board order cannot 
increase their production by buying or otherwise 
obtaining the right to use the quota which has 
been assigned to another manufacturer in the same 
field without receiving express permission of the 


When a company which is cperating according 
Director of Industry Operations. 
to a quota set by a limitation order, such as the 
order which permits manufacturers of farm ma- 
chinery to produce a certain percentage of the num- 
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ber of machines which they made in 1940, is sold 
outright or ownership of the entire business is 
otherwise transferred, the new owner may continue 
to operate under the quota if he continues to make 
the same product at the same plant with substan- 
tially the same personnel other than executive offi- 
cers. 

A company subject to quota limitations may not, 
however, increase its production over the quota 
limit by receiving an assignment of the quota of 
another manufacturer without specific permission. 
An application for permission to use such an assign- 
ment of a quota will be regarded and treated as an 
appeal under the applicable orders. Such appeals 
should be made jointly in writing to the War Pro- 
duction Board by the parties to the proposed trans- 


fer. 


How to Get War Work 
\ COMPLETE survey of his facilities is the first 


step every manufacturer who wants war work 
should take. It should cover the labor situation. 
the plant and its equipment, transportation facili- 
ties, power and water facilities. Complete layout 
plans accompanied by photographs should be made 
of each section of the plant. 

His survey will do the most good at the follow- 
ing places: 

1. The nearest field office of the Contract Dis- 
tribution Branch of the War Production Board. 
Here a manufacturer can learn what war items are 
needed and get an idea of which he can make. He 
can study blueprints and samples. At some offices 
he will see exhibits of needed bits and pieces in 
which the prime contractors display actual parts 
and subassemblies they may want to farm out. 

2. The Army’s District Procurement offices. 

3. The Navy’s Bureau of Supplies and Accounts. 

1. Local prime contractors. 

It takes time to convert a plant to war production, 
and a serious problem of many manufacturers is 
keeping their plants running, their workers em- 
ployed, while in the process of conversion. Under 
certain conditions, the War Production Board has 
found it wise to allocate scarce materials for less- 
essential products in order to keep a plant going 
until its capacity can be fully engaged in essential 
production. 


A Corporation 
A CORPORATION, according to English and 


American common and statute law, is “a body 
politic or corporate, formed and authorized by law 
to act as a single person.” 

Within that brief definition lies the whole prob- 
lem of public relations—how to induce each indi- 
vidual belonging to this “corporate person” to deal 
with the public in such a manner as to win its re- 
spect. friendship, and approbation. For, even as 
individual success depends largely upon public good 
will. so does the success of any business corpora- 
tion.—James E. Davidson. 
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CHEMICALS—WAR vs. COSMETIC NEEDS 


Van Ameringen and Klarmann tell Fashion Group of small 


war-chemicals use for Cosmetics—Shortage in any shade 


or scent will affect Fashion—Formulae may be changed 


Tue relatively small amounts of ingredients used 
by the cosmetic industry compared with the prodigi- 
ous quantities needed for war, were seen as a prob- 
able “safety” factor in future supplies by two 
speakers at the March 4 luncheon meeting of the 
Fashion Group. Inc.. New York. Both A. L. van 
Ameringen, whose paper was read in his absence 
by Sidney Friend of van Ameringen-Haebler, and 
Dr. Emil Klarmann, chief chemist of Lehn & Fink, 
stressed the small needs, chemically. of the cos- 
metic field. “Future supplies of scenting materials 
depend, to some extent, said Mr. van Ameringen, 
“on heavy .chemicals, which are used in small 
amounts for making aromatics. and in enormous 
amounts in making war materials. The government 
must decide what is needed most and what is needed 
first.” 

“I feel sure.” he said, “that the soap and cos- 
metic industries in this country would have no diffi- 
culty in obtaining sufficient scenting materials to 
continue in a satisfactory manner, if the supplies of 
heavy, basic chemicals are not cut off. They may 
be forced to make numerous changes in their for- 
mulae. but I am confident that women will be com- 
pletely satisfied with the results.” 


PESSIMISM NOT WARRANTED 

“Pessimism as to available supplies.” said Dr. 
Klarmann, “is not warranted.” But optimism, he 
added, should not be just “wishful thinking.” 
Shortages of certain materials have occurred and 
will undoubtedly occur in the future. But the skilled 
chemist should be able to keep one step ahead by 
use of alternate materials for the purpose, even 
though these may, in some cases, change the ap- 
pearance of the product. Now, he said, every step 
must be preceded by finding answers to two ques- 
tions (1) Is the material available? (2) If not, 
what can be used instead? 


DOMESTIC SHORTAGES 


The possibility of some shortages in such prod- 
ucts as lanoline, glycerine and alcohol was ad- 
mitted by Dr. Klarmann. Lanoline, he pointed out, 
has such direct war uses as in protective coatings 
on aeroplane engines, and uses for glycerine are 
many. Although alcohol shortage is evident, he 
pointed out that its use might be reduced by elimi- 
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nation from certain hand lotions and skin fresh- 
eners “where it does not appear to serve an im- 
portant purpose.” He suggested possible tempo- 
rary shortages in wax due to submarine warfare. 
but pointed out that our supplies are largely from 
South America and should continue. 


SCENTS FROM FAR EAST 


“Two of the important essential oils needed in 
the manufacture of aromatic chemicals,” said Mr. 
van Ameringen, “are Java citronella oil coming 
from the Dutch East Indies and lemongrass oil from 
India and Ceylon.” He suggested that as the oils 
are in drums these could constitute deck cargo on 
ships returning from the Pacific war zone. (This 
obviously was written preceding most recent adverse 
war developments in the Far East.) 


AGAINST HOARDING COSMETICS 
Both Dr. Klarmann and Miss Miriam Gibson of 


Shulton, Inc.. issued warnings to the public against 
cosmetic hoarding. Both pointed out that cosmetics 
are definitely “fashion” and should shortages of 
certain pigments or scents develop requiring sub- 
stitutes of others, the hoarder would find herself 
with a completely out-of-fashion supply. Said Miss 
Gibson: “Remember that fashions will continue to 
change. just as they do in ordinary times.” 


BLEACHES FOR BLONDE HAIR 


In reply to a question following the luncheon as 
to the availability in the future of bleaches for 
hlonde hair, Dr. Klarmann said that future supplies 
of hydrogen peroxide are still apparently uncertain. 
Ruth Mills. sales manager, Elizabeth Arden, re- 
lated two incidents indicating the wartime value of 
cosmetics. In a recent letter from Sidney, Aus- 
tralia, she was told of the case of a woman working 
in a powder factory who used a face lotion regu- 
largly and was the only worker to escape a gun- 
powder rash. This fact was noted by Australian 
Commonwealth authorities. The second story was 
of the wife of a U. S. destroyer officer whose ship 
was sunk. She was going to meet him, but bought 
a new bright dress and had a complete beauty 
treatment in advance, so she might look her best as 
a contribution to “morale.” 
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From England— Well known Stan 
Redgrove, the British consulting 
chemist. has just written me. He says 
in part, “We get enough to eat, but 
not in general the foods to which we 
Butter. 
dried and canned fruits and sugar 
are the shortest.” 


were accustomed. cheese. 
; ; 

Redgrove is now 
manufacturing a line of cosmetics 
Berkshire 


Product made by Redgrove 


which he designates ~- 
Beauty 
of Pangbourne.” In common with 
other small manufacturers, he finds it 
difficult to use ordinary methods of 
distributing his goods and he has been 
obliged to sell at retail with strict 
limitations on the amount so sold 
although recently the Board of Trade 
has eased the restrictions and now 
allows small quotas to be sold in the 
usual manner. 

Anyway. it is good to hear from 
Redgrove. who fortunately moved out 
of London sometime ago. Since that 
time a bomb. dropped in his back- 
yard, damaged his London home. He 
has proved his resourcefulness. Every- 
one knows him to be one of the real 
cosmetic authorities today. 

Incidentally. a letter came in a 
short time ago from William Poucher. 
the author of the well known English 
books. Perfumes, 
Soaps. Poucher is in good health and 
has just written two small books on 


Cosmetics and 


photography. He is another versatile 
fellow. These men are our Allies! It 
makes one proud to know them. 


Rust Inhibiter— Warth. writing in 
a recent issue of the Crown. describes 
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Comment on new chemical 


developments and their ap- 


plication in the creation 


of toilet preparations 


by MATSON peENAVARRE 


the use of borax as a rust inhibitor. 
He has found it to be equal to some, 
and superior to other, commercially 
known inhibitors. See the original 
for further details. It is worth read- 
ing if you have metal corrosion due 
to rusting. 


Technical Olive Oil—For quite 
some time. large refiners of fats have 
synthesized vegetable oils from other 
raw materials. A substitute for olive 
oil has been available under different 
trade names for a long period. The 
oils usually are designated “techni- 
cal.” The prices are ordinarily quite 
low. It might bear investigating to 
try out such “technical” olive oils for 
An ad- 
vantage is that the material is uni- 
form in composition. 


soap or shaving cream use. 


Ethanolamines—It is doubtful if 
ethanolamines, such as monoethano- 
lamine and_ triethanolamine, — will 
escape being short due to the war. 
They 


rials and quite probably will find 


are exceedingly useful mate- 
other more important applications 
There- 
fore, it will again pay dividends to 


than as cosmetic materials. 


investigate the value of soda and 
potash soaps as emulsifiers as well as 
means to stabilize emulsions contain- 
ing such soaps. 


Liquid Cosmeties—!rom the point 
of view of conserving strategic ma- 
terials, liquid cosmetics not only 
save on fats and waxes. but can be 


shipped in bottles requiring smallet 


caps. Thus the weight of glass re. 
quired to make one jar of equal ca. 
pacity probably will make two bot. 
tles. The plastic or metal required 
to make one jar cap will make a 
couple or more for a bottle. It is q 
good point to consider, particularl 
when the trend has been toward the 
liquid anyway. You also probably 
can cut your total fat consumption 
in liquid cosmetics to about a half of 
that used in solid creams. Thus one 
barrel of mineral oil and one case of 
wax will make twice as much of the 


finished product. 


Lead Tubes?— The only way anyone 
will be able to use lead tubes for the 
purpose of packaging a (food, drug 
or) cosmetic will be either to change 
the Food. Drug & Cosmetic Act, or 
to stick out his neck for the F.D.A. 
to chp. The law states, in essence, 
that such products may be consid- 
ered as adulterated if the container is 
made from a poisonous material. Now 
then. just how one goes about to sat- 
isfy the F.D.A. that an alloy of say 
10 or 20 per cent tin with lead is 
harmless, it is difficult to say. It is 
quite obvious that pure tin will not 
be available for long for use in col- 
lapsible tubes to package cosmetics. 
\ tin-coated lead tube offers quite a 
margin of safety from contamination 
with lead. as mentioned in this col- 
But straight lead 
is another matter, 


umn some time ago. 
or a lead alloy 
notwithstanding newspapers reports 
of the use of lead in shave cream and 
toothpaste containers. 


Wave Protector—Have you seen 
the milk fiber similar to wool that is 
heing used as a wave protector in 
permanent waving? It just goes to 
show that even in war time, research 
continues. The fiber is applied to the 
ends of the hair just as the winding 
hegins. It is supposed to be a whiz. 


Irish Moss—A_ domestic company, 
harvesting Irish Moss for use in mak- 
ing chocolate milk, announces that it 
is taking outside orders for its sur- 
plus. The company will sell either 
the moss or a heavy, concentrated 
mucilage extracted from the moss. In 
any event, this is good news to any- 
one using tragacanth, karaya and 
acacia gums either as emulsifiers oF 
in cosmetics. Irish moss produces 4 
mucilage which has some of the prop- 
erties of quince seed mucilage, but is 
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not quite as stringy. With the Far 
East in the hands of the enemy— 
practically those using goods com- 
mon to that part of the world are 
hound to feel the effect. Irish moss 
then becomes of greater value as a 
gum-like material. Alginates may not 
be any more plentiful either. All in 
all. try to have several substitutes for 
each material now in use. 


Synthetic Peppermint Oil— An- 
other sample of synthetic peppermint 
cil has just come across this desk. It 
consists of natural and synthetic men- 
thols. menthyl esters and natural ter- 
enes. And what a price—plenty low. 
{nd what a flavor and aroma—really 


excellent. 


Gluing Labels—One of the big pro- 
ducers of labeling glue has published 
a series of booklets on the successful 
labeling of various kinds of contain- 
ers. The booklets have a world of 
information in them. You should 


have one. 


Surplus or Discontinued Materials 
—If you have any raw materials in 
your warehouse that no longer are 
being used because you have discon- 
tinued some items, get them out and 
see that they are used. If you can't 
use them and don’t know anyone who 
needs them, let us know and we'll tell 
you whom to contact. The important 
thing is to get the goods in circula- 
tion. This applies to materials, waste, 
containers and equipment alike. Get 
them working. Every 
something laying around that can do 


factory has 


a lot of good for someone. By the 
same token, there are things you need. 
Maybe you can effect a swap. At least 
that is what you should try to do. The 
Toilet Goods Association has such a 
swap department. Right now the 
writer knows of a company which has 
about 400 pounds of triethanolamine 
stearate for which it has no_ use. 
Somebody needs this. 


Save Waste—Marred caps, broken 
bottles, paper, rags, junk metal, all 
can be reclaimed. Rubber, too, can 
be reclaimed. It is your patriotic 
duty to save waste materials and if 
you don’t want to be bothered with 
selling them, give them to some char- 
itable organization. Tin tubes are to 
he saved under a new type of con- 
servation program. Scrap will help 
win this war. So will Defense Bonds. 
Buy them to the limit. 


& Essential Oil Review 


QUESTIONS & ANSWERS 


378. Brilliantine Formula 

Q: Please send us a formula 
for making brilliantine that can 
he sold in department stores and 
beauty shops. We would like a 
Jormula for a dark shade oj nail 
lacquer and information as to 
where to secure chemicals and 


containers. R. D. H.. Okla. 


\: A brilliantine may be made 


trom a very light mineral oil hav- 


ing a viscosity of about 65,75 
Saybolt units. Be sure that the 
oi! has a low chill point. Per- 
fume and color suitably. Regard- 
ing the nail lacquer we are send- 
ing you under separate cover the 
names of private label houses 
from which you may purchase 
these rather than try to make 
them yourself, since the raw ma- 
terial situation is difficult and a 
good nail lacquer requires an 
expert to make it. 


380. Analyzing Solutions 

@: Please help us solve the 
following two problems. First, 
we want to stabilize a 3 per cent 
solution of hydrogen peroxide. 
Do you think that this solution 
can be tinted a light brown or 
amber shade? The second prob- 
lem is to develop a simple quan- 
titative procedure for determin- 
ing the 
solutions containing ammonium 
carbonate in an alkali sulfite. We 


component parts of 


desire a volumetric procedure if 


possible. Ri iss Ohio. 


\: Hydrogen peroxide may be 
stabilized with acetanilid, methyl 
para-hydroxy benzoate, sodium 
pyrophosphate or the soluble 
salts of phosphoric acid esters of 
higher aliphatic alcohols. U. S. 
Pat. No. 2,091,178 describes the 
stabilization of hydrogen perox- 
ide solutions with a_ reaction 
product of ortho-phosphoric acid 
and stannous chloride. To ana- 
lyze a solution containing am- 
monium carbonate in alkali sul 
fite. the latter may be determined 


by titration with a_ standard 
iodine solution. The number of 
ce’s of iodine solution consumed 
are multiplied by a factor and the 
corresponding sulfite may be ob- 
tained. The ammonium carbon- 
ate may be determined by dis- 
tilling a sample in the presence 
of excess sodium hydroxide and 
collecting the distillate in a mea- 
sured quantity of standardized 
sulfuric acid, using the same 
technic as the U.S.P. describes 
under ammonium bromide and 
other ammonium salts. The re- 
maining unneutralized sulfuric 
acid is determined by titration 
with standard alkali. If more 
explicit directions are required. 
please let us know and we will 
send these. Peroxide solutions 
probably can be colored but most 
colors have only fair stability in 
peroxide. One of the certified 
vellow colors may be used inas- 
much as most of them have about 
the same degree of stability. 


381. Perfume Problem 

Q: My problem is to obtain a 
perfume that will remain stable 
in aqueous, alkaline, oxidizing 
solution. Any help you can give 
will be greatly appreciated. 


G. W.. Ohio. 


\: About the best way to solve 
this problem is to work with cer- 
tain standard synthetic or natu- 
ral perfumery materials, making 
up a dilution of the same in your 
product and setting aside for 
shelf tests. It is only logical to 
use those products that will not 
be affected by an oxidizing agent. 
Any of the straight chemicals 
such as some of the hydrocar- 
bons, alcohols. ketones and esters 
can be used. Some of the alco- 
hols may have a tendency to oxi- 
dize to the aldehyde, a point to 
be kept in mind. We suggest that 
you present the problem to one 
of the aromatic suppliers who ad- 
vertise in THE AMERICAN PER- 
FUMER, and obtain his help. 
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Vacuum Distillation in 
Organic Research 


by Kennetu C. D. HickKMAN 


F\ ERY year organic chemists struggle with large: 
molecules whose size makes more difficult the task of 
purifying mixtures of these molecules by distilla 
tion. That reasonable separations are secured from 
mobile liquids boiling in a laboratory flask is a 
tribute to the tremendous turbulence that is pro- 
duced by boiling, and the rapid diffusion that occurs 
in mobile solutions. The desired molecules reach the 
surface far more rapidly than their vapor is carried 
away. However, when materials of high molecular 
weight are being handled, ebullient distillation can- 
not be employed for fear of decomposition and the 
situation is completely altered. The speed of dis- 
tillation is then limited by the time taken for the 
molecules to reach the surface. 

The old-fashioned Claisen flask, condenser, and 
water vacuum pumps have given place to flasks with 
wider necks and larger side arms, and to more 
efficient mechanical vacuum pumps. Now the neck 
and side arm are being supplanted by the short- 
path, or molecular, still; and this development is 
taking place from the “pot still,” through the falling- 
film still. to the centrifugal still wherein the dis- 
tilland is spread so thin that no molecule is more 
than a thousand molecular lengths from the evapo- 
rating surface. 

It has been found that with these stills the im- 
provement in performance is not only a result of the 
large area that the distilland covers, but also of the 
turbulence and thinness of the layer. This focuses 
attention on the fact that only the distilling surface 
is taking part in the act of distillation. All of the 
substance that is not in the surface is waiting its 
turn to come to the surface where the volatile 
molecules will have a chance to escape. Further- 
more, all of those volatile molecules that do not 
have the requisite thermal energy in the millionth 
of a second in which they happen to be in the sur- 
face will have to be brought there again. 

As a generalization, assume that the depth of a 
liquid in a flask is 5 cm., that the molecules to be 
collected in the receiver are 5 A long, and that the 
time of collection will be 1 hour. The surface must 
be renewed ten million times during this period if 
every molecule is to have a chance to escape. If only 
one-half of the molecules, because of momentary 
lack of energy. are able to avail themselves of that 
opportunity, the surface must be renewed twenty 
million times. . 

The use of carrier gas to facilitate distillation is 
well known. What is not so widely appreciated is 
that the gas is often promoting distillation by stir- 
ring the distilland rather than by carrying the dis- 
tillate toward the condenser. The gas may actually 
he repressing evaporation, because it has increased 
the over-all pressure in the still. Many chemists 
have experienced a complete cessation of distillation 
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only to find that a burst of vapor can be sent to the 
receiver by giving the flask a vigorous shake. 
Actually, the contents of the flask have become cov- 
ered with an invisible skin, similar to that on a 
cup of cocoa, and it is only by continually breaking 
up this skin of molecules that cannot evaporate that 
it is possible to free the surface for molecules that 
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4 
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PROMOTE TURBULENCE 
BY LOCAL DECOMPOS- 
ITION 


can. Therefore, before abandoning the convenient 
Claisen flask in favor of the short-path still, the 
chemist should try the expedient of vigorously stir- 
ring the contents of his present apparatus. 

The stirring may be accomplished by an external 
shaker or an internal propeller; or by inducing local 
decomposition and evolution of gas through appli- 
cation of a small naked flame. The flask should 
have a short, wide neck and a splash guard below 
the thermometer. A convenient arrangement is de- 
picted in the diagram. 


After War Job 


0 VER 4000 representative Americans were asked 
recently by Sales Management: “Who do you think 
can do the best job of straightening things out after 
the war—the government in Washington, business 
leaders, labor union leaders or others?” 

The answers showed that 47 per cent have great- 
est faith in the government to keep us out of a post 
war depression; 26 per cent favored business 
leaders. 5 per cent labor union leaders, 7 per cent 
all three together and 17 per cent others. Only in 
the highest income group were business leaders 
preferred. 

If business wants to run its own show after the 
war is over it must evidently do a better job of 
selling itself to the country; for as things stand now, 
the demand seems to be for more centralized con- 
trol of business and economic life. 
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J View TOWET GOODS KK eview 


Cream Cologne: [n addition to the 
solid cologne launched last year, 
Lucien Lelong now introduces a 
Cream Cologne. It is a creamy white 
liquid with an emollient base. Three 
fragrances are offered, Tailspin, 
Opening Night and Balalaika. The 
label and outside box are done in pale 
blue. gold and white. 


Active Ozone Cream: A_ new face 
incorporates Triolein 
Ozonide is one of Princess Gourielli’s 


cream which 


new products. It is said that a single 
application of this cream releases 
nascent oxygen into the skin for as 
long as 12 to 24 hours, as long as it 
remains on the skin. Night applica- 
tion is recommended, with the cream 
left on overnight. The cream is said 
to give a transparent, smooth appear- 
ance to the skin and to aid in avoid- 
ing drying, chapping, flaking. ete. 
It comes in two sizes. 


Revenescence Lotion: Revenescence 
Cream now comes in liquid form and 
is called Revenescence Lotion. Charles 
of the Ritz announces that its pur- 
pose in introducing the lotion is to 
provide a product for women who 
have such sensitive skins that they 
may become irritated by the massage 


CREAM COLOGNE 


necessary in applying a cream, and 
also for hot weather use. when a lo- 
tion may feel lighter on the skin. The 
lotion may be used in the daytime as 
a powder base or as an overnight 
application by those who prefer a 
non-greasy product. Revenescence Lo- 
tion is presented in a black chromium- 
capped bottle. A silvery label with 
black lettering is used. 


Chen Yu: Three new items. hand 
cream, hand lotion and nail balm. are 
added to the Chen Yu line by \sso- 
ciated Distributors. 

The hand cream, according to the 
firm, contains no soap and is neutral, 
with the result there is no soapy, dry- 
ing after-effect. 

The hand lotion is scented with an 
almond odor and packaged in a 
patented flat-back bottle so it will fit 
close to the rear of a shelf. 

The nail balm is offered as a lubri- 
cant for the nails. It is said to be a 
new formula for conditioning the 
nails. Night use of the product is 
suggested by the company. 


Automatic Rouge Applicator: Der- 
metics’ new Automatic Rouge Appli- 
cator is a red velvet puff encased in 
an opalescent-effect plastic container 
created for the cosmetic trade. The 
rouge sifts through the chiffon velvet 
which is of a special weave and per- 
mits the release of only a_ small 
amount of rouge at one time. The 
applicator holds a year’s supply and 


CHEN YU HAND CREAM 


ROUGE APPLICATOR 


a transparent base reveals the amount. 

The rouge is described as moisture 
resistant, thus helping make-up to 
stay on longer and likewise com- 
bating the effects of rain or shine on 
the face. 
shades. light. medium and dark, all 
called Artist Red. 


The rouge comes in three 


Conceal: For covering up moles, 
freckles or other skin blemishes as 
well as dark circles under the eyes, 
Helena Rubinstein offers her beauty 
camouflage. named Conceal. It is a 
cream which is applied to the offend- 
ing spot. Conceal comes in both light 
and dark shades. 


Finger Sachets: Four oblong satin 
sachets, designated Finger Sachets by 
Mary Chess, are strung on a wide rib- 
bon. The bow may be untied and the 
individual sachets scattered among 
lingerie. handkerchiefs, ete.. or they 
may be hung on dresshangers by 
means of the loop at the top of each 
one. They are offered in four odors. 


FINGER SACHETS 
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1. VOLUPTE: A jeweled fawn and 


dancing elephants are among the ani- 


mal designs for spring compacts. 


4. AIKEN PINE PRODUCTS CO: 
Pine Needles cologne is presented in 


a handwoven basket of pine needles. 


2. ASSOCIATED DISTRIBUTORS: 
Chen Yu’s Costume Set holds five 


vases of lacquer and one Lacquerol. 


5. PARFUMS CHARBERT: Mitt- 
Me. a bath powder mitt. is made of 
white terry and satin, scarlet trimmed. 


3. HENRIETTE: This 


hand mirror compact of plastic has 


miniature 


reflecting surfaces. inside and out. 


6. HOUBIGANT: Two new. toilet 
waters, Transparence and a series 


of floral odors, make their debut. 





7. LENTHERIC: Additions to 
Soft-Focus make-up are Close-Up 


lipstick, rouge, Goldtone powder. 


8. ESME OF PARIS: A purse vial 
of A May Morning perfume is tied 


to a handmade white satin sachet. 


9. AFFILIATED PRODUCTS: Neet. 
a new cream deodeorant. is offered 


in two sizes, packed in opal jars. 


10. DE RAYMOND: New Pinx pack- 
aging has pink and purple flowers 


against a trellis on white ground. 


11. REVLON: Five tiny _ bottles 
of nail enamel and one of Adheron 


come in a satin case. Color Chest. 


12. MARY CHESS: A puff of down. 
silk topped, is filled with dusting 


powder. Four odors are available. 


13. CHARLES OF THE RITZ: Spring 
Rain bath line enters April 5. Blue 


skies, gay flowers mark the packages. 


14. SALES AFFILIATES: Huvah 
Tintergent. a new hair coloring. is 


packaged in a_ transparent cvlinder. 


15. SCHIAPARELLI: Sleeping co- 
logne is offered in a four-ounce can- 


dlestick bottle with “flame” stopper. 


16. PRIMROSE HOUSE: Hand lotion 
and face powder join the Forget-me- 


not line. Package motif is the same. 


17. HELENA RUBINSTEIN: A min- 
iature Mexican wedding chest holds 


the new Cochinelle make-up items. 





EDITORIALS 


PRICE CONTROL FOR ZINC OXIDE 
WITH primary suppliers restricting shipments on 
a quota basis and with a certificate of necessity re- 
quired, it hardly seems conceivable that zinc oxide 
U.S.P. with a voluntary price ceiling of 1034 cents 
should be available in the open market from deal- 
ers or through brokers at prices as high as 60 cents 
per pound—unless some of those still getting a 
steady supply either have an enormous stock or else 
are buying more than they need and reselling it. 
One New York cosmetic manufacturer spent 
hours trying to purchase 200 or 300 pounds of zinc 
oxide but the primary source refused to make a 
sale to him. Through secondary sources the very 
next day. he was offered five tons of the same manu- 
facturer’s merchandise at 60 cents per pound. Can 
he be blamed if he suspects that the allotment plan 
may possibly be operated with the manufacturer’s 
tongue in his cheek? Naturally, the primary sup- 
plier can claim that he is doing his best and if 
false certificates are filed it isn’t his fault or re- 
sponsibility. But isn’t it? 
In the light of such experiences it seems that 
there is a fair sized supply of zinc oxide around 
if one can afford to pay the price from 40 cents up. 
This is a situation which should not be tolerated, 
particularly as the smaller manufacturers are suffer- 
ing most. How may it be eliminated in a spirit of 
rendering the greatest good to the greatest num- 
her? Two possibilities suggest themselves. The 
first one may be put into effect voluntarily by pri- 
mary manufacturers themselves. Let them code 
mark each carton of zinc oxide as it leaves the 
plant. If this material gets into the open market at 
profiteering prices, the material may be traced to 
its source and any one who violates the sound ethics 
demanded by the emergency may then be deprived 
of further supplies for the duration of the war. 
This may be a drastic and bitter remedy and many 
firms may resent the idea. But why should they do 
so? Concerns that are using all the zinc oxide they 
can obtain for their own needs have nothing to fear. 
It may be expected that the others who are un- 
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duly on the lookout for gain will object to 
any method of control likely to limit their chance 
of making an extra dollar at the expense of others. 
The second and most obvious solution is an OPA 
resale price ceiling. The deep concern of the OPA 
in seeing that our Latin American friends are not 
overcharged which has resulted in rejecting export 
licenses by the thousands when prices were out of 
line. is very commendable. But why not adopt the 
same good neighbor policy toward the cosmetic in- 
dustry? There are resale price ceilings on citric 
acid and 17 other chemical products. Why not one 
for zinc oxide, a commodity which is so important 
in our industry, and which has already suffered 
much from inevitable scarcities and restrictions ? 


A CHANGE IN ATTITUDE 
IN the Sauk-Merrimac area of Wisconsin where the 
Government is condemning farm land for a site for 
a government war project farmers were offered 
from two-thirds to three quarters of the amount 
they paid for their farms with nothing for improve- 
ments. When the farmers protested, Nations Busi- 
ness, organ of the United States Chamber of Com- 
merce, reports that the government negotiator 
replied: “Your standard of living is too high. You 
people don’t need furnaces or plumbing. Get a 
heater, warm your stomachs and then turn around 
and warm your backs.” 

This is an extreme example; but it illustrates an 
attitude that unfortunately is not confined to any 
single branch of the vast war administrative system, 
and which in these trying times is altogether out of 
place. 

Men and women in minor executive government 
positions sometimes forget that while their special- 
ized training and ability are most useful and are 
needed, whatever power is given them by virtue 
of their positions carries with it the obligation to 
exercise that power with tact, with courtesy and 
above all else and at all times with an open minded 
and considerate realization that there is such a 
thing as an honest difference of opinion. 
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SOAP IN USE IN COMMERCIAL LAUNDRIES 


Three systems of utilization observed in various 


plants throughout the country ... Mention of other 


detergents ... What laundries expect in days ahead 


by DAVID I. DAY 


Visits to forty-three commercial laundries and 
several institutional plants the first two months of 
the year and in states from Pennsylvania to Iowa 
indicate to the writer that the built soap solution, 
like the poet’s brook, goes on, forever. A majority 
of the washroom foremen and production man- 
agers are very strongly convinced that this time- 
tested method is still tops as to cleanliness, con- 
venience, economy, and control. And this is espe- 
cially true at the present time. 


SYSTEMATIZED WASHROOM CONTROL 

Discussing this matter with an Ohio laundry 
manager in February, he said: “I started with the 
built soap tank in use. In later jobs, I was intro- 
duced to newer and supposedly improved methods 
of using soap but I was never able to get the same 
degree of uniformity with the same amount of effort 
as with built soap. When I took charge here in 
1934, the folks were using soap dry in the wheel 
and doing very nice work. Soon, however, I re- 
verted to my original teaching and started building 
my soap. I started systematized washroom control 
testing for the first time, building my soap to suit 
the bicarbonate alkalinity of our water supply. In 
a short time, despite tough general business condi- 
tions, we made an increase in family work business 
and complaints suddenly subsided.” 

He continued: “I build my soap with caustic 
alkalies, having one soap tank for each aisle in the 
washroom. In building one’s soap solution in ad- 
vance, we lose no time nor efficiency while the soap 
is dissolving in the machine. It is ready to work 
the instant we put it in. In a minute, the washman 
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can tell if he has sufficient soap to create the suds 
he wants. In the run of a year, a plant saves several 
dollars by having soap in solution so none runs 
down in the form of particles through the drain 
pipe. We have a fixed ratio of soap to builder, of 
course, and I personally see that it is adhered to. 
No one is authorized to change the ratio one whit 
so we have no divided responsibility.” 

On the other hand, a large laundry in the same 
state uses soap dry. In fact, this system in various 
modifications is in use in many washrooms. One 
efficient method is to weigh the soap in advance and 
have it in small containers, all in a row, on a shelf 
near the machine. The first soap container is used 
in the first bath and so on down the row until the 
washing formula is at the rinsing stage. Then a 
new row of soap containers is put in place. 


DRY SYSTEM AND WET SYSTEM 

The dry system and the wet system of soap 
utilization each fits certain conditions and suits cer- 
tain people. Each has its advantages and its disad- 
vantages. As a rule, a washman will get best re- 
sults with the system learned during his apprentice- 
ship. It appears particularly difficult to shift an 
old-timer from the solution system to the dry system 
without seriously impairing washing quality. It 
is difficult usually to impress upon the man the 
importance of accurate measurement in using soap 
dry in the wheel. 


CIRCULATING SOAP SYSTEMS 


A great many laundry production men like to talk 
of their earliest experiences with laundry circulating 
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THE LONGER SHE STANDS 
THE SHORTER SHE GROWS” 





T HE best toast you can offer your newly launched package is: 
“A short shelf-life and a lively one!” The longer your con- 
tainer warms the shelf, the shorter will be the retailer's profit. Until 
one day he decides that your package is not paying its rent—and 


back it goes to the storage room. 


Of course, your package has to last through the time-consuming 
processes of distribution. Of course, it has to look like a debutante, 


when it makes its sales debut, and not like a dowager. 


And Carr-Lowrey containers can last with the best of them—for 
centuries, if need be. But that isn’t our sole test of superiority— 


and it shouldn’t be yours. Carr-Lowrey clear flint glass and opal 
Stock bottle 2848—a container that . . 

won't stand on your dealers’ shelves containers are good packages because they help sell goods quickly. 
for long after customers get a chance 


to buy it. Capacities: % dram and 1 We know how to design in glass—how to produce in glass. We 
dram Finish: 10mm. 425 








think we can please both you and your market. 





a EQ ~~ Carr-Lowrey Glass Co. 


creates Factory and Main Office: BALTIMORE, MD. 
PRACTICAL - ATTRACTIVE - ECONOMICAL : 


glass packages for cosmetics, 


New York Office: 500 Fifth Ave. * Chicago Office: 1502 Merchandise Mart 





SUBSTITUTES FOR NATURAL 
FLORAL ESSENCES 


The growing searcity of natural 
floral essences emphasizes the 
value of high quality substitutes 


Tue international situation is serving to emphasize the fact 
that there are countless places where synthetic floral essences can 
replace the natural floral products with a great deal of satisfac- 


tion and marked success. 


The ingenuity of American chemists is demonstrated by the fact 
that American made creations not only reproduce the fragrance 
of the living flowers with marked fidelity and that they may be 
employed with complete success but that they are also preferred 
in many instances because of the uniformity in quality which they 


assure to say nothing of the economies they make possible. 


If you find difficulty in obtaining any natural floral product write 


to us for a substitute. All we ask is that you give it a trial. 


NORDA Essential Oil 
Chemical Co.. Ine. 


NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
ST. PAUL: 253 8&.¢#4eh STREET 
LOS ANGELES: 2800 E. 11th STREET 
CANADA: 119 ADELAIDE STREET, W. TORONTO 
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soap systems. They were hailed with salvos of 
praise from their various promoters at first. But in 
many instances, they were poorly designed and in- 
adequate. So they earned some undeserved ill- 
repute in certain localities. However, the idea was 
improved and perfected, making a place for itself 
in the laundry industry that remains unchallenged. 
To get the best results from this arrangement, there 
must be two tanks available, so one can be filled 
while the other is in use. The soap cannot be used 
in too heavy concentrations or it will congeal in the 
lines unless the solution is moving all the time. The 
tank must be big enough so an entire barrel of soap 
can be emptied into it for solution at a single time 
without making the concentration too heavy. Even 
with a light concentration, there will be some set- 
tling in the lines so it is probably better to have the 
pump so arranged that circulation can be kept con- 
stantly going. 

There are a great many considerations to the 
proper management of a circulating soap system. 
\ttention should be paid to the screens over the out- 
let from tank to pump to keep out particles or hard 
objects, the heating and circulatory systems in 
each tank to be inspected frequently. All lines 
should be drained and washed out at week-ends if 
washroom has been busy. The valves will stand 
frequent check-ups. 


AMOUNT OF SOAP NEEDED 


\ minimum amount of soap will make a rich 
lather in positively soft water. The amount of soap 


required increases with each grain of hardness. 
This is true whether the hardness is in the water 
or carried in the clothes. Still more soap must be 
used if there are acids present. Additional soap 
must be employed on dirty loads. As the washing 
process continues, more soil will be broken off. The 
particles will divide and sub-divide, each portion 
to be covered with a soap film. So still more soap 
is called for. If dirt is re-deposited, a more liberal 
allow ance of soap may be needed to remove it. 


FACTORS AFFECTING SOAP CONSUMPTION 

Few persons employed in washrooms give a great 
deal of thought to the factors involved in soap con- 
sumption. Most employees wash as they were taught 
to wash without much mental searching. However. 
the soap consumption depends to some extent upon 
the washer water levels, and upon water hardness. 
the type and amount of soil present, the load size. 
the kind of alkali employed. the water temperature, 
and the soap titer. So the amount of soap used to 
wash a given weight of clothing or flatwork varies 
greatly. In February. the writer saw a hotel laun- 
dry employee wash a load of flatwork using only 
15 ounces of soap and soda per 100 pounds of load. 
In the same city, the same week, in an overall laun- 
dry. little over 4 pounds of soap and soda were 
used per 100 pounds of load. 


AVERAGE SOAP USE 


The question is frequently asked: “What is the 
average soap use in commercial washrooms per 
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Loading the washer in a large commercial laundry 


100 pounds of load?” It is a broad question and 
hard to approximately answer. A good guess is 
about 20 ounces of soap and builder, the amount 
of soap being about 14 ounces, the builder weigh- 
ing about 6 ounces. 

Soap manufacturers as well as laundry associa- 
tion technicians in times past have devoted much 
study to the rate of soil suspension in washers oper- 
ated at various speeds. Very early, it was dis- 
covered that soil suspension is much more rapid 
than was at first believed. So the length of the 
average suds bath has shortened of late years, many 
classifications being washed in 5-minute suds, the 
standard for general work being ten minutes. Nothing 
is more firmly established than the multiple short 
suds washing principle but it is not in universal use. 
Just recently in a very well-known West Virginia 
laundry, we observed the dark colors being washed 
in a two-suds formula, each suds bath being 15 
minutes in length. 


DETERMINING SOAP CONCENTRATION 


We have mentioned the main factors affecting 
soap consumption. These are also factors in deter- 
mining soap concentration. Thus, we usually see 
an initial concentration of 0.1% up to 0.2%. In 
a modern multiple suds formula, this concentration 
will reduce rapidly until at the end of the process. 
it may not exceed 0.02% to 0.03%. What is the 
lesson here? It is this: Sometimes we may suggest 
to a washroom foreman that an additional suds 
would greatly improve some washing. He will demur 
as a rule on the ground that he is trying to save soap. 
The above figures on reduced concentration will 
reveal how little soap would actually be required 
to run the additional suds bath. Of course. the 
water. the heat. the time, the labor, and the ma- 
chinery use all would figure in but after running 
four suds, for example, the cost of a fifth suds bath 
would be slight. 
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Why FOOL YOURSELVES 


When C. C. White Wax 152/154 F.M.P. (Whi 
Ceresin) is not a “war baby”, but has been use; 
continuously since before the First World’s Wy 
by discriminating manufacturers — in cold crean 
formulation. 

C. C. Wax is available—dependable—and reasop. 
ably priced. Try it. 


A. C. DRURY & CO., INC, 


* 
Beeswax 
Since 1852 
THEODOR LEONHARD WAX CO. 


Gums and Vanillas 
for 85 years 


THURSTON & BRAIDICH 


NEW YORK Established 1852 
HALEDON, PATERSON, N. J. 
Bleachers & Refiners of Bees-Wax. 
White Bleached Bees-Wax T. L. 
Brand. Extra Quality—U.S.P. and 
¥ 100% pure. 


Specialties: 
Gum Arabic—Gum Karaya—Gum 
Tragacanth— Vanilla Beans—Tonka 
Beans. 


* 
Tale Stearic Acid 


Oldest and largest in U.S.A. Superiority founded on performance 


SIERRA TALC CO. 

LOS ANGELES, CALIF. 
Sierra Talcs approximate the ideal— 
chemically and physically—and excel 
in uniformity of milling and color. 


* 
Castile Seap 


Of utmost uniformity 
LACO PRODUCTS, INC. 
BOSTON - NEW YORK 
Manufacturers and Importers 
Castile Soap U.S.P. “Laco” 
Powdered—“Purls”—Bars 


* 


THE HARKNESS & COWING CO. 
CINCINNATI, OHIO 
Manufacturers of Stearic Acid Sa- 

ponification Process. 


Medicinal White Oils 
Qualities unsurpassed 
THE ATLANTIC REFINING CO. 
PHILADELPHIA, PA. 
260 South Broad Street 
Petroleum Products 
White Mineral Oils U.S.P. for phar- 
maceutical and cosmetic uses. All 
gravities, all viscosities. 


* 


Precipitated Chalk 
Sturge’s “Sturgeon Brand” leads the 
world 


H. J. BAKER & BRO. 
NEW YORK 


Sturge’s English precipitated chalk 
U.S.P. Extra Light—Dense. 


As for ourselves—having engaged in the importation and distribution of raw mate- 
rials from many parts of the world since before the first World’s War, we confi- 
dently invite your inquiries and orders. 


A. C. DRURY & CO... INE. 


219 East North Water St. Chicago. Hlinois 
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LOSS OF DETERGENT POWER BY STANDING 

Many questions are being asked about soap these 
days which get many answers, none of them being 
conclusive. One of the questions asked most fre- 
quently in 1942 is: “How much is the detergent 
power of a built soap solution decreased by stand- 
ing in the tank overnight?” Evidently, in some pub- 
lication or at some convention, this question has 
been raised. It is quite possible that the surface 
tension of a built soap will be affected by standing 
in a soap tank, at least, theoretically so. Thus, it 
might be that freshly built soap will possess a little 
greater detergent power. It seems that the practical 
importance of this is very small. Indeed, after re- 
stirring, the writer saw a heavy load of white work 
run through in a big metal washer just recently 
with soap built a week previously (but re-stirred) 
and the brightness and clean-smelling qualities of 
the finished load were almost perfect. 

The fact that soaps work under certain disadvan- 
tages under certain conditions has given impetus 
to the development of some substitutes. Soaps form 
alkaline solutions, decompose in the presence of 
acids and form insoluble salts with metallic salts. 
On this account, the textile industry developed many 
sulphonated products (starting with Turkey Red 
Oil) which are soluble, more stable to acids, and 
which wet out and lubricate. The only criticism 
is their lack of detergent efficiency. Later came 
groups designated as sulphonated esters and sul- 
phonated higher alcohols with better detergent 
action but higher in price. 


DRY CLEANER'S METHODS 


It is interesting to soap students to watch the dry 
cleaner at work. The principle behind this work is 
the dissolving of grease and oil film so the soil is 
released. In the dry cleaning bath the particles of 
dirt are not so inclined to redeposit on the fabrics 
as in soap-and-water washing. Full suspension is 
usually maintained by mechanical agitation. It has 
resultantly been argued that the use of solvent in 
the laundry washroom processing might have its 
place. Some little experimentation has gone on but 
it lacks certain elements of practicability. For one 
thing, the dry cleaner recovers and purifies his 
solvent for use over and over again. As laundries 
wash, the solvent would go down the drain pipe 
after a single use. For that matter, effective dry 
cleaning solvents do not make true solutions in 
water and soap and wherever used, additional 
amounts of soap would be necessitated. 


BETTER WASHING METHODS 


In conclusion, let it be said that the writer’s recent 
trip was most impressive in one particular. The 
soap manufacturers have given much washroom 
education to thousands of laundry workers and so 
have been a strong influence in promoting better 
all-around washing methods. This is true not merely 
in the commercial laundries of the land but in the 
institutional plants which, of late years, are assum- 
ing greater importance. It is to be hoped that this 
sort of educational and promotional work will con- 
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tinue and that it also will be largely increased. 

Examples of benefit are an Indiana laundry man- 
ager who stated that Swift’s Kansas Short Course 
book had been worth “thousands of dollars to me” 

-and an Illinois operator who said of the little 
P & G booklet, “Quality Washing,” “It set me right 
in many ways—practically reforming our way of 
washing.” 


Record Hog Production 
Hoc production in 1942 will set a new all-time 


record. The number of pigs raised during the past 
fall totaled 35.6 million head, 18 per cent more 
than the 1940 crop and the largest fall crop on 
record. The number of sows indicated to farrow 
during the 1942 spring season is 28 per cent larger 
than in 1941, and if the number of pigs saved per 
litter is about average, this year’s spring crop will 
total close to 62 million head. The largest spring 
crop raised in any other year of record was 54.5 
million head in 1927. 


Uses for Glycerine 


Most people are quite aware that glycerine and 
its solutions have very low freezing points. They 
are familiar with this important property 
chiefly because of its frequent use in anti-freeze 
solutions for automobile and tractor cooling sys- 
tems. However, it is not nearly so generally appre- 
ciated that this same characteristic, this ability to 
remain fluid at low temperatures, makes glycerine 
invaluable in many other industrial and technical 
fields. While glycerine itself has a relatively high 
melting point (17.9° C.), glycerine and its solutions 
have a tendency to supercool. 

In maintaining automatic sprinkler system pro- 
tection in small unheated areas and warehouses dur- 
ing the cold seasons glycerine has been found valu- 
able. By the use of glycerine-containing solutions, 
it is possible to eliminate the 


shut-in-winter” valves 
of these fire preventing systems and so maintain 
fire protection during the entire year. 

Special recording instruments, such as out-of- 
doors manometers in large refineries, must be kept 
going under all weather conditions. To maintain 
such meters in good working order during the 
winter, glycerine-containing fluids are used in seal- 
pots of these instruments to prevent the viscosity 
becoming too great during low temperatures. (Un- 
diluted glycerine is quite viscous at low tempera- 
tures, but glycerine solutions are useful). In cold 
weather, glycerine replaces water in the wet type 
gas meters. Thermostat bulb wells of freezer units 
are often filled with glycerine, not only because this 
fluid does not freeze at low temperatures, but also 
because it transmits temperature changes rapidly 
and so heightens thermostatic efficiency. Glycerine 
has also been used as a lubricant for refrigerating 
equipment. Indeed, glycerine has frequently been 
employed as a constituent of the refrigerating 
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fluids used in such equipment; such use is growing. 

During recent years, glycerine has been growing 
important as a refrigerant in processes for quick- 
freezing of foods. Particularly valuable in immer- 
sion processes, glycerine is not only satisfactory 
from the engineering viewpoint, but is entirely safe 
and acceptable from the standpoint of edibility and 
wholesomeness. 

Working for the national defense, this property 
of glycerine finds wide use in the de-icing mecha- 
nisms of airplane propellers and wings. Patented 
processes specify this fluid in special preparations 
and coatings to prevent the formation of dangerous, 
crippling ice crusts on airplane surfaces. 


Substitutes 


“Cl BSTITUTES,” a term considerably misap- 
plied by the public, may be considered to fall into 
three general classes—replacents, alternates and new 
raw materials. Substances already in use in other 
industries, which can be quickly supplied in large 
quantity without necessitating major changes in the 
design of products and processes may be considered 
as replacents. Known materials, usually entirely 
different, which require a complete change of manu- 
facturing operations may be grouped as alternates. 
Third and last are the new raw materials—those not 
formerly in existence and which are usually slow in 
development. Thus a replacent for aluminum would 
be magnesium, an alternate would be glass and a 
new plastic made by heat polymerization of cellulose 
waste would be a new raw material. 

The number of possible substitutions is countless. 
Saturated solutions of U.S.P. dextrose partially re- 
place glycerine in medicinals. Invert sugar is a 
plasticizer in place of glycerine and glycols. Heavy 
calcium carbonate replaces zinc oxide in some non- 
pigment uses. Chlorthymol and complex _poly- 
phenols of high bactericidal strength take the place 
in many industrial products of the increasingly 
scarce phenol, cresol and formaldehyde. Impreg- 
nated paper replaces metal foil in cap liners. The 
list goes on almost ad infinitum.—Chemical Digest. 


To Aid Small Business 


A Small Business Unit has been established in 
the Bureau of Foreign and Domestic Commerce 
to coordinate the activities of the Department 
which are designed to aid proprietors of small 
manufacturing and distributing firms during the 
war period. 

Headed by William Shepherdson, of New York, 
former management consultant for manufacturers 
and distributors, and staffed by experienced de- 
partmental employees, the Small Business Unit 
will devote its attention primarily to problems of 
internal management particularly, as they arise 
out of the war and post-war situation. Many of 
the activities of the Small Business Unit will be 
educational in character and will draw upon the 
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services of the field representatives of the Depart- 
ment of Commerce, located in 31 commercial 
areas of the country. 

It is estimated that there are more than 2,750,- 
000 small business establishments in the United 
States, with over 8,350,000 persons engaged as 
employers and employees in these enterprises. Of 
the total number of small enterprises, 169,000 are 
industrial concerns, 72,000 are wholesalers, 1,614.- 
000 are retailers, 638,000 are service organizations, 
200,000 are construction companies, 40,000 are 
places of amusement, and 25,000 are hotels. 

Up to the present the most pressing problems of 
the small manufacturers have originated in their 
inability to get defense contracts or to convert to 
defense production. Under the war economy it 
is expected that there will be increasing problems 
in the distributive trades due to shortages of goods 
to sell, and later, problems of labor shortages in 
all classes. To cope with these future developments 
the Small Business Unit was created. 


No Babassu Shipments 
SHORTAGE of cargo space on ships from South 


America will make it impossible to import babassu 
nuts or by-products to the United States to take the 
place of coconuts and their by-products according 
to Secretary of Agriculture Wickard. The soap 
industry which looked to this source of babassu 
oil to replace coconut oil is affected. All available 
shipping space is required by the government for 
rubber, minerals and other strategic materials. 


Soap from Petroleum 
ANNOUNCEMENT by the American Petroleum 


Institute, New York, that a free-lathering soap can 
be made from petroleum gives assurance against a 
soap shortage that might result from Japanese inter- 
ference with shipments of coconut and other soap 
oils from the Far East. The process behind it, 
developed by Colgate-Palmolive-Peet Co., Jersey 
City, is still in the laboratory stage, but capable of 
fairly rapid expansion. 


FIC Soap Rulings 


Yor can say that your soap will cleanse—but not 
remove every bit of dirt from every pore. 
Mustn’t say it will improve complexion, or give 


allure. 

Can't claim antiseptic, germ-killing or curative 
qualities. Must have a lot of medicine in it to be 
called “medicated.” and ample buttermilk, avocado 
oil and so on, if named “Butt-R-Milk” or “Avocado” 
soap. 

Soap corrects body odor only temporarily, so 
better not make claims of that kind. 

As the admitted purpose of toilet soap is to 
cleanse the skin, you will be all right if you stick 
to that, and such results as are incidental to cleans- 
ing.—West Coast Druggist. 
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SANITARY MANUFACTURE OF BEVERAGES 


What the law demands .. . Sources of trouble and 


how to guard against them . . . Danger from dust 


beverage bases are mixed are, in the main, unobjec- 
tionable from a sanitary standpoint. Nevertheless, 
there are so many loopholes for the contamination 
of food that it is desirable now and then to con- 
sider the subject from the standpoint of a food and 
drug inspector to see if, perchance, after all, some 
undesirable condition may not have been overlooked 
which can be corrected without undue trouble and 
expense, 


THE STATUTE 


Let us for a moment consider the statute itself. 

In section 402 (a) (3) and (4), the Act classes 
a food as adulterated if it consists in whole or in 
part of any filthy, putrid, or decomposed substance, 
or tf it has been prepared, packed, or held under 
insanitary conditions whereby it may have become 
contaminated with filth, or whereby it may have 
been rendered injurious to health. I have under- 
scored the words “or if it may have been prepared, 
packed, or held under insanitary conditions where- 
by it may have become contaminated with filth.” 


SOURCES OF TROUBLE 


Food factories may be unfavorably located for 
the manufacture of a clean food product, due to the 
nearby presence of stables, open toilets, manure pits, 
live stock, slaughter hoyges, open garbage and other 
sources of filth-laden air. They may be improperly 
protected from rodents and: from cockroaches, flies, 
and other insects. ‘Fhey may be inadequately 
lighted and ventilated. They may have floors, walls, 
ceilings, pipe lines, mixing vats, filters, homoge- 


“Abstract from address before National Manufacturers of Soda Water 
Flavors 





particles and insects including the ordinary fly 
by DR. J. W. SALE* 


Tue factories where soda water flavors and other 





nizers, and other equipment that are dirty, and the 


facilities for cleansing them may be inadequate. 
The toilets and wash rooms may be so constructed 
that they cannot be kept in a sanitary condition, or 
they may not be so kept due to insufficient number 
of employees or inefficient or improperly supervised 
employees. The employees may be improperly 
dressed for work in a food factory, or they may 
not be personally clean or free from disease. Fruit, 
dairy, and cacao products, sugars, spices, and other 
raw materials may be contaminated when they are 
received, or they may be stored or handled in such 
a way as to introduce filth into them. The water 
used for manufacturing or for washing and rinsing 
equipment may be polluted. Storage of finished 
products prior to bottling or packaging may be 
under conditions that permit contamination. The 
bottles or other containers for the finished products 
may be improperly cleansed. Corks may carry a 
surprising amount of extraneous matter which the 
microanalyst would classify as filth. 


TWO NECESSARY SAFEGUARDS 


In seeking ways to eliminate filth in food, the 
first step is to see to it that the factory itself and 
its equipment are put into a condition in which they 
can be kept clean, and second, to prevent in so far 
as it is possible and practicable to do so, the 
entrance of filth into the plant. To take the first 
step, it may be necessary to plaster or paint walls 
and ceiling, renew or repair flooring, rat-proof the 
building, screen windows, rebuild toilet and rest 


rooms, rearrange electric wiring and manufacturing 
equipment to make thorough cleaning possible. 
and conduct other more or less fundamental repairs 
and renovations. 


Rat-proofing the building and 
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CHICAGO °* 


RECONNAISSANCE 


seeking . . . groping in 
the far reaches of man’s knowledge, the 
research chemist feels his way in quest of 
the alternative formula. . 
Shortages, complete curtail- 
ment of certain vital supplies and the con- 
stantly changing requirements of a nation’s 
wartime adjustments, have placed a tre- 
mendous burden of responsibility on his 
shoulders. 


. searching ... 


. the acceptable 
substitute. 


a” 


£ 


Ws 
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LOS ANGELES 


DALLAS * DENVER °* 


Flerasynth Labs. (Cenada) Ltd. — Montreal « Toronto » Vancouver * Winnipe; 


Today, as for more than a quarter of a 
century, our chemists are producing with 
amazing speed and precision, synthetic sub- 
stitutes for unavailable or price-prohibitive 
essential oils and floral absolutes. May we 
suggest BERGAMOT, LAVENDER, 
JASMIN among others... not secondary 
substitutes but long since recognized as 
primary essentials in the manufacture of 
perfumes, lotions and other toiletries. 
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LABORATORIES, INC. 


1533 OLMSTEAD AVE., NEW YORK 


NEW ORLEANS * SAN FRANCISCO 


SEATTLE 


The Pepsi-Cola Co. furnishes an excellent example 


premises may involve closing up of openings in the 
foundation, laying of concrete floors, closing open- 
ings in walls around pipes, repairing broken floor 
drains, filling stud places in old buildings with con- 
crete, attaching sheet metal to joists, floors. etc.. to 
prevent rats from climbing to points where they can 
gnaw through the wood. closing garbage cans. re- 
moving accumulations of trash, piling lumber and 
other stored materials well off the ground to pre- 
vent rat harborage and the like. 


COMMON SOURCES OF FILTH 


Filth finds its way into food chiefly through 
rodent and insect infestation, air-borne dust, dirt on 
shoes, clothing, and the human body, human spu- 
tum, urine and feces, polluted water, and decayed, 
moldy, wormy or otherwise contaminated raw ma- 
terials. Of the rodent and insect pests, the rat with 


of good housekeeping in its spotless sanitary plant 


its disease-bearing body. its shedding hair. its feces 
and urine. the mouse, small but with almost as 
much ability to contaminate human food as the 
rat. the cockroach with its disgusting leavings. and 
the common housefly with its hairy and _ bristly 
body and legs, loaded with filth which may be the 
excreta of typhoid, or dysentery patients or the 
discharges from a tubercular patient, are undoubt- 
edly the food manufacturers’ greatest liabilities 
from a sanitary standpoint. Too much emphasis 
cannot be given to this source of trouble. 
Unfortunately, people regard the housefly as a 
somewhat harmless nuisance instead of the foul, 
disease-bearing agent that it actually is. As a 
matter of fact. in addition to carrying filth on its 
hair-covered body and legs. germs are found in 
even greater numbers and live longer in its alimen- 
tary canal. These germs are voided not only in the 


Have you a COLOR PROBLEM? 
LET US SOLVE IT! 


F. D. & C. Certified Food Colors for Flavoring 


Extracts, Flavors and all other food products. 


Eastern Representatives of Wm. J. Stange Co., Chicago, IIl. 


LEEBEN CHEMICAL CO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St.. New York, Tel.: WAlker 5-0210-0211 
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ANTOINE CHIRIS 


Antoine Chiris was established in France in 1768 and all through these 
years pioneered in the development of its long-known worldwide or- 


ganizations. The American branch was established in New York in 1899. 


CHIRIS 


is prominent in 
PERFUME BASES 
AROMATIC MATERIALS 
for 


PERFUMES + COSMETICS « SOAPS 


COMPANY, INC. 


115-117 EAST 23rd STREET, NEW YORK, N. Y. 


SOLE DISTRIBUTORS IN NORTH AMERICA FOR 


IERRE DHUMEZ ET CIE ETS ANTOINE CHIRIS PILAR FRERES 
GRASSE, FRANCE 


ANTOINE CHIRIS, LTD., LONDON, ENGLAND 





excrement of the fly but also in small droplets of 
regurgitated matter which have been called “vomit 
spots.” Actual laboratory proof or circumstantial 
evidence amounting almost to certainty exists of the 
carriage by flies of over 30 different disease organ- 
isms and parasitic worms, according to a report of 
the U. S. Bureau of Entomology. The U. S. Public 
Health Service deems the destruction of flies of such 
importance that it has prepared an announcement 
for general distribution, pointing out the germ- 
bearing characteristics of the fly. 


DANGER FROM DUST PARTICLES 


In order not to prolong this discussion unduly, 
I will touch only briefly on the other sources of filth 
mentioned above. Dust particles are known to 
carry a number of kinds of pathogenic micro organ- 
isms including tubercle bacillus, cocci, and colon 
bacillus. An‘mal feces on sidewalks are widespread 
and are carried into factories on workmen’s shoes. 
Sores and ulcers on the bodies and hands of food 
handlers are not infrequently encountered and the 
habit of expectorating on the floors of food factories 
has not been stamped out entirely. The use of 
polluted water is seldom encountered these days, 
but occasionally utensils are washed in the water 
of polluted streams and wells. The use of decayed, 
moldy, wormy or otherwise contaminated raw ma- 
terials is a far too common practice. 


FLAVOR RAW MATERIALS 

The various raw materials that are used in the 
manufacture of flavors, beverage bases and bever- 
ages are too numerous to mention at this time. 
Many of them including fresh and frozen pack 
fruits, sugars of various kinds, herbs and leaves. 
nuts, fruit peels, beans, roots, and spices are sub- 
ject to insect infestation and the action of molds. 
yeasts and bacteria before and after receipt for such 
use. Recently, in sampling a barrel of frozen pack 
fruit, the center of which was in an active state of 
decomposition, the inspector narrowly missed being 
shot with the billet of frozen pack fruit that was 
forced up through the cylinder of the sampling 
device by the pressure generated in the center of 
the barrel. The billet of frozen fruit and sugar hit 
the ceiling with a bang. In a report that came to 
me while preparing this article, mention was made 
of the use in the manufacture of food, of dirty sugar 
which investigation disclosed was salvaged stock 
that had been purchased at a very low price. 


DETECTING FILTH 
Methods of detecting filth in foods by objective 


laboratory examination have been greatly improved 
in recent years. These methods are chiefly micro- 
analytical and bacteriological in character. In the 
routine enforcement of the Federal Food, Drug and 
Cosmetic Act, we are able to detect and identify by 
means of the microscope in a pound of sugar or 
candy, one or more of the following filth items: 
1 rat hair, 1 rat or mouse pellet, 1 insect larva, | 


insect wing, 1 insect leg, 1 insect egg, 1 part of 
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vanilla beans 


VARI 


Ti eaca mince cee ieee ts aoe 


~M. Oortizas (o. 


800 N. DELAWARE AVE., PHILADELPHIA, PA. 


CABLE ADDRESS 


BENTLEY'S SECOND PHRASE AND PR 


insect head, 1 part of insect abdomen, | insect hair 
(sota), 1 larva skin or insect capsule, | larva foot. 
| feather barbule, 1 mite, 1 fragment cat or bird 
excreta, | worm fragment or 1 fragment of feces. 
Incidentally, cockroach feces frequently have 
We can 
detect a fraction of a drop of rat urine on the out- 
side of a sack of sugar. The methods of bacterio- 


been found to contain parasitic worms. 


logical analysis are even more sensitive than those 
of microanalytical analysis. 


SEIZURES CHIEFLY FOR FILTH 


At this writing 1400 Notices of Judgment involv- 
ing seizures of shipments of food and prosecution 
of the parties responsible for some shipments, have 
been published under the Federal Food, Drug and 
Cosmetic Act. Well over one-half of these. namely 
797, are based on foods containing filth. These 
foods include a number of raw materials used in the 
manufacture of flavors, beverage bases and bever- 
ages, namely, dairy products, fruit and vegetable 
juices, sugar, cocoa, salt and maple syrup. Hun- 
dreds of thousands of pounds of filthy cocoa beans, 
condimental seeds, nuts and other raw materials 
used by flavor and beverage base manufacturers 
and which were offered for import into the United 
States were refused entry in the fiscal year of 1940. 

Some food factory buildings are in such a de- 
plorable condition as to make it almost impossible 
or at least impracticable to put them into acceptable 
sanitary condition. 
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FROM NOW ON 
We Work Together 


Conditions which face this industry today—and 
tomorrow have made it desirable for the 
Bayonne Company to revamp and extend its 


laboratory and manufacturing facilities. 
Why ... ? So we can offer the trade selected 
products which heretofore have been generally 


obtainable in this quality only from Europe. 


Let Us Work With You 
On Your Perfume Problems 


COMPANY, INC. 


heomatic Chemicals and Essential Odts 


404 FOURTH AVENUE ~ NEW YORK, N. Y. 


Telephone: MURRAY HILL 5-0250-1-2 
Cable: BAYCOINC, NEW YORK * Factory: BAYONNE, N. J. 
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Obtaining War Contracts 


( oMPANIES eager to secure a war contract can 
eet most help from one of the Contract Distribution 
Division’s 117 field offices. A list of them may be 
had by writing to the Division of Information Office 
for Emergency Management, Washington. D. C. 


Problems of F.E.M.A. 
Mant FACTURE, production and use of glycerine 


for flavoring products is one of the most serious 
problems affecting the flavoring products industry, 
Dr. Clarke E. Davis told the recent quarterly meet- 
ing of the Executive Committee of the Flavoring Ex- 
tract Manufacturers Assn. in Chicago. He pointed 
out that officials of the War Production Board have 
indicated that with the war program and develop- 
ments in the Far East affecting the importation ot 
oils, the situation is highly critical and it is d.fficult 
to speculate on the amount of glycerine the flavoring 
products industry will be permitted to use in the 
future. The government is thoroughly investigating 
production of glycerine by other means. such as 
synthesism and fermentation, but the present glyc- 
erine order provides temporarily that flavoring 
manufacturers are privileged to draw only 70 per 
cent of the glycerine used in 1941. 

President John H. Beach reported that the recent 
survey on use of glycerine in flavoring products 
indicates more than 1,600,000 pounds are used in 
extracts, flavors and some cosmetics. Recommen- 
dation was made by the committee that the Asso- 
ciation should contact chemical manufacturers and 
urge immediate production of propylene glycol. 

The small number of manufacturers producing 
propylene glycol at present was pointed out by 
President Beach, who explained that most of it is 
intended for use in national defense. He said that 
one or more large chemical companies may under- 
take manufacture of commercial propylene glycol 
for flavoring and foodstuffs after a survey of pos- 
sible consumption by different industries during the 
next three or four years. He pointed out that con- 
siderable scientific research is being conducted 
toward use of propylene glycol by the food. cos- 
metic and drug industries. 

Resignation was received and accepted from 
George M. Chapman, first vice-president. who has 
been drafted by the newly created War Production 
Board to serve in the Food Products Machinery 
Section, relating to the beverage machinery. A 
report was received from E. L. Brendlinger. chair- 
may) of the Convention Committee, relating to the 
business and entertainment program of the Conven- 
tion at the Pennsylvania Hotel, New York, on May 
18 to 20. It was decided that a survey should be 
made of all major problems affecting the flavoring 
products industry and the result be submitted to the 
W.P.B. in Washington for its consideration and 
assistance, especially in establishment of the fact 
that glycerine is a necessity. George H. Burnett. 
chairman of the Alcohol Tax Reduction Committee. 
and George M. Armor reported on developments, 
including conferences with officials of the Treasury 
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Department, early this year. It was planned by the 
entire executive committee to try to secure favorable 
consideration during forthcoming hearings of the 
Ways and Means and Senate Finance committees, 
acting on the revised Revenue Bill of 1942. John 
N. Curlett of the Advertising Committee reported 
18 advertising contracts totaling $750. 


Vanilla Bean Situation 
V IRTUALLY the entire 1941-1942 crop of Mexican 


vanilla beans is believed to be unsold because of the 
fact that shippers’ ideas have been well above the 
level at which local houses are willing to pay. The 
110.000 
Advices 
from Mexico indicate that the weather has been very 


last crop amounted to approximately 
pounds including whole and cut beans. 


favorable for the coming crop. The vines are in 
exood condition and there is a tremendous amount 
of buds. indicating many flowers. The steamer 
carrying approximately 100 tons of Bourbon beans, 
while long overdue. was reported safe. Toward the 
close of last month trade factors stated that its 
arrival was expected very soon. Safe arrival of 
these goods will probably relieve the tight position 
here to some extent though a good portion of the 
shipment has already been sold. 

Some trade factors seem highly concerned re- 
warding the condition of the beans on their arrival 
here since the steamer left Madagascar the latter 
part of September. The long period on the water 
may have caused some of the beans to mold, it is 
feared. The bulk of the crop of Java beans has 
been shipped. The new crop will not be ready for 
shipment until July and. because of the war. replace- 
ments may be entirely cut off. 


Glycerine Advisory Committee 
MEMBERS of the Soap and Glycerine Industries 


Advisory Committee of the War Production Board 
are: Homer D. Banta. lowa Soap Co., Burlington, 
lowa; F. A. Countway. Lever Bros. Co., Cambridge; 
N.S. Dahl. John T. Stanley Co., New York City; 
R. R. Deupree. Procter & Gamble Co., Cincinnati; 
D. M. Flick. Armour & Co., Chicago; G. R. Fulton, 
Beach Soap Co., Lawrence, Mass.; R. H. Giebel, 
Harshaw Chemical Co.. Cleveland; W. C. Hardesty, 
W. C. Hardesty Co.. New York; E. B. Hurlburt, 
J. B. Williams Co.. Glastonbury, Conn.; E. H. Little, 
Colgate-Palmolive-Peet Co.. Jersey City, N. J.; J. S. 
MacIntosh. The Holbrook Mfg. Co., Jersey City, 
N. J.: F. H. Merrill. Los Angeles Soap Co., Los 
Angeles: E. A. Moss. Swift & Co., Chicago; A. Roy 
Robson. Fels & Co.. Philadelphia; Werner G. Smith, 
The Werner G. Smith Co., Cleveland; L. Webb, Jr.. 
Hunnewell Soap Co., Cincinnati; and Russell 
Young. Davies-Young Soap Co., Dayton, Ohio. 
The liquid and potash soap manufacturers, whose 
product comes to approximately two per cent of 
the volume of the soap industry, are directed to get 
the maximum amount of glycerine out of their prod- 
uct to aid the nation in meeting its glycerine needs. 
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ULV 


WE ARE 


f 
eadquarters 


FOR THE FOLLOWING 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 
MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS and ESSENCES 
PERFUMERS’ TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL OILS 
FLORAL WATERS OLEO RESINS 
FRUIT ESTERS BALSAMS and GUMS 
VANILLA BEANS TAHITI 


(Gov't inspected) 


Master Blenders of distinctive and original per- 
fume oils, flavor oils and essences. 

We also specialize in the duplication of any per- 
fume or flavor. 


Samples and prices gladly furnished on request. 


Philadelphia Representative : 
CUTLER CHEMICAL COMPANY 
1600 Architects Bldg., 17th & Sansom Streets, 


Philadelphia, Pa. 


a 


121-123 East 24th St., New York 
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THAN YOUR MONEY'S 
WORTH WITH 
pease 
NEUTRAL SOAPS 


Our large production and close selling margin 
make it possible for you to buy standardized, air- 
floated POWCO BRAND Neutral Soaps of better 


quality—at a saving. 


If you manufacture a tooth paste, tooth powder, 
or a toilet requisite, you want the choice of soaps 
best suited to your formula. That’s why POWCO 
BRAND Soaps offer you a wide range of character- 
istics from which to choose. And once you adopt 
a POWCO BRAND soap you always get the same 
uniformity of physical and chemical properties be- 


cause they are laboratory controlled. 


Our laboratory will gladly work with you in 
determining the POWCO BRAND Neutral Soap 


which fits your formula most advantageously. 


JOHN POWELL & Co. 
116 East 32nd Street, 
New York City. 


The American Perfumer 





New Products 


suit 


Automatic can sealer 

An automatic can sealer has been de- 
veloped by the Minnesota Mining & 
Manufacturing Co. for sealing 40 to 
100 cans per minute with Scotch tape. 


New custom built can sealer 


It is recommended where preserva- 
tion of moisture content or freshness 
is important. The sealer is custom 


built to meet individual requirements. 


Vitamin assay service 


Hubbard Laboratories announces a 
complete vitamin assay service. Its 
activities also include spectrographic 
analyses for trace metals in alloys, 
food and pharmaceutical products, 
catalysts and 
chemicals of all kinds. Full informa- 
tion about the services with a price 


corrosion deposits, 


schedule will be sent to anyone inter- 
ested. 


Military markets 


A comprehensive analysis of the new 
U. S. military markets including 
methods of contacting, selling and 
advertising to army camps, post ex- 
changes, commissaries, navy stores, 
etc, has been brought up to date by 
Profitable Marketing. A bulletin and 
outline of the various sections of the 
survey may be had for 25 cents. 


Direct labeling on containers 


An improved machine for printing 
labels directly on bottles and other 
containers is announced by Designers 
for Industry, Inc. It is called Kolo- 
print and automatically prints from 
one to four colors directly on the 
containers. It employs two synthetic 
gum plates for each color desired. 
Permanent labeling and labeling with 
washable inks are possible with the 
machine. It works, it is stated, at the 
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and Processes 


SEAELEUATAATAMAEN AENEAN ENA NNN 


rate of 50 to 100 containers per min- 


ule. For multi-color designs on 
cream jars, soft drinks, etc., the ma- 
chine is especially recommended. Pos- 
sible irregularities on the surface of 
bottles, jars, etc., are taken care of 
by the soft nature of the synthetic 
gum plates used. Full details about 
its numerous applications will be sent 
on request. 


Blackout material 


\ new, low priced material for black- 
out use is offered by the Sherman 
Paper Products Corp. Three black- 
out methods are suggested, all of 
which employ black beauty corru- 
gated. Full details about the mate- 
rial and how it is used may be had 
for the asking. The materials can be 
obtained as corrugated, as complete 
shades or in make-up kits. 


New grease and dirt solvent 

A new mineral grease and dirt di- 
gestive solvent called Gunk X-11 is 
announced by the Curran Corp. It is 
available in the form of a concen- 
trate which may be diluted with a 
grease solvent before use to charge 
large open cleaning tanks or vats. 
The new cleaning method is carried 
out by cold immersion of greasy or 
dirty parts. The new solvent, it is 
said, not only takes the cling out of 
hard mineral dirt and grease secre- 
tion but emulsifies them as well so 
that they may be _ instantly 
away with a water hose. The new 
process, it is stated, makes possible 


rinsed 


grease cleaning operations on a large 
scale with little investment in equip- 
ment. Engineering data sheets will 
be sent to anyone interested, on re- 


quest. 


Brackets for liquid mixer 

Two V-shaped brackets to hold its 
direct drive air motored agitators on 
30 and 50-gallon drums are an- 
nounced by the Eclipse Air Brush Co.. 
Inc. The mixer, it is stated, may be 
adjusted to any angle. 


Tragacanth substitute 

Gomagel, which is said to give the 
same viscosity and body in water as 
gum tragacanth ribbon, is offered by 
Glyco Products Co. It is made from 


materials and is indi- 
cated where the bodying of aqueous 


domestic raw 


solutions is a desirable factor. Sam- 
ples will be sent on request. 


Glass block panels for factory sash 
Glass block panels to replace factory 
sash where priority materials are not 
available is suggested by the Insulux 
Products Div. of the Owens-Illinois 
Glass Co., Toledo, Ohio. In addition 
to their adaptability, block 
panels, it is pointed out, are rust and 


glass 
corrosion Condensation is 
practically eliminated. Full details, 
including a booklet, may be had for 


proof. 


the asking. 


Lift model carrier 

\ new lift model carrier for placing 
and removing 55-gallon drums on 
and off skids, scales and platforms is 
announced by Ernst Magic Carrier 
Sales Co. The new model, it is stated, 
has a place wherever material han- 
dling is not moving smoothly. With 
it one man takes the place of several 
formerly required to move and raise 
drums. 


New Catalogs 


OOUUUALUUUULENAUUOCUONNAAAANUUUUGUAENLUOUUUEEGNAUUOUUELAGNUUUUUUURGNANEAOUUNENEN UUM Une caN a eee 


Priorities, allocations, price control 
and the like are covered by the loose 
leaf Commerce Clearing House, Inc., 
War Law Service. Full details about 
iit will be furnished on request. 


Tire health rules to save rubber are 
given in the 1942 Farm and Home 
Almanac issued by the B. F. Goodrich 
Co., which will be sent to anyone for 
the asking. 


Analyzers, indicators and recorders 
for precise measurements in labora- 
tories and the process industries are 
described and illustrated in a four- 
page leaflet which the Cambridge In- 
strument Co., Inc., will send to any- 
ene interested. The electron-ray pH 
meter is among the instruments de- 
scribed. 


Retail selling courses covering the 
18 major cosmetic and toiletries clas- 
sifications have been issued in a 40- 
page pamphlet by Fawcett Publica- 
tions, Inc. It is a reprint of the 
original loose leaf course prepared by 


Fawcett’s beauty editor and distrib- 
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uted to about 13,000 retail drug store 
accounts by McKesson & Robbins. 
Much of the material on which the 
selling methods were built is based on 
thousands of letters received by the 
beauty editorial department of the 
Fawcett Women’s Group from wo- 
men asking advice on their beauty 
problems. 


4 paint selector embracing two 
charts has been issued by the Ameri- 
can Marietta Co. The first lists all 
types of surfaces that might be en- 
countered in industrial and commer- 
cial painting and the second gives 
properties of paint to facilitate the 
selection of a suitable paint. Con- 
siderable other data of use to the 
paint specifier or user are included. 


A price list containing prices has 
been issued by Schimmel & Co.. Ine.. 
New York. N. Y. It is a complete 
and well organized 24-page list of its 
products and specialties. While the 
prices are necessarily nominal at the 
same time they serve as a guide. The 


list is a new size. 6x81 in. Perfume 


compounds are charted for the prod- 
ucts in which they may be used. In 
addition to the complete listing ol 
compounds, bases and_ specialties 
there is a section dealing with tech- 
nical perfumes and deodorants for 
fly sprays, paints, rubber and _for- 
maldehyde, a section on sun screens, 
fixoresins and other fixatives, essen- 
tial oils, aromatic chemicals, resin- 
oids, extrols. oleoresins and concen- 
trates. 


Many new suggestions for window 
displays and other point of sale ad- 
vertising are included in the display 
guide issued by the Sherman Paper 
Products Each suggestion 
shows seasonal settings with back- 


Corp. 


ground and three dimensional prop- 
erties which can 
structed. 


readily be con- 


Hew to obtain maximum service 
from truck tires is given in a booklet 
issued by the B. F. Goodrich Co. 
Charts showing the value of proper 
inflation and loads, etc., and othe 
useful practical data are included. A 
copy is available for the asking. 


Safeguarding flammable liquid sup- 
Plies by means of a new Evertite 
chamber designed for easy installa- 
tion on oil storage tanks is described 
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in a leaflet issued by the American- 
La France Foamite Corp. The pur- 
pose of the chamber is to provide a 
simple and effective method of ap- 
plying a blanket of fire smothering 
foam to burning oil surfaces. Full de- 
tails will be sent on request. 


Consulting chemists and chemical 
engineers form the thesis of an 8-page 
booklet issued by Foster D. Snell, 
Inc. Various methods of cooperation 
on different types of problems with 
industry, attorneys and individuals 
are enumerated. Copies will be sent 
lo anyone interested. 


Materials handling equipment, in- 
cluding lift trucks, portable elevators, 
storage racks and steel leg platforms 
in any size and capacity with any 
type of superstructure, are described 
and illustrated in the 98-page junior 
catalog 414 which has been issued 
by the Barrett-Cravens Co. A copy 
will be forwarded to anyone inter- 
ested. 


Hexitols and products derived from 
the hexitols are adequately described 
in a leaflet issued by the Atlas 
Powder Co., Wilmington, Del.. which 


will send it to anyone on request. 


Books to Aid You 
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PuysicAL CHEMISTRY OF HicH POoLy- 
weRIC Systems. by H. Mark, Inter- 
science Publishers, Inc., 215 Fourth 
lvenue, New York, N. Y.: 
1940. Price $6.50. 


345 pages, 


This is volume II of a series, the 
first volume having been reviewed 
here a short time ago. This book is 
intended to elucidate the relationships 
and rules that govern the chemistry 
of high polymers. In particular, it is 
a study of the general and physical 
chemistry required in the understand- 
ing of polymerization. 

The book is well organized and 
carefully planned. The explanations 


of the numerous subjects are clear and 


illustrated. 
charts, graphs and 


in some cases Many 
tables present 
mountains of data in brief form. The 
text is divided into seven parts as fol- 
The Geometry of Molecules; 
The Internal Motions of Molecules: 


Primary and 


lows: 


valences: 
Crystal Structure, Latice Forces and 
Chemical Structure of the Unit Cell: 


Secondary 


Molecular Arrangement in Liquids 
and The Investigation of Very Mi- 
nute Crystals; The Behavior of Mix- 
tures; Kinetic Phenomena and High 
Polymer Chemistry 

This book is not intended for gen- 
eral use, but is a specialized study of 
a new and growing branch of chemis- 
try. This volume and its earlier num- 
ber one are destined to much use in 
view of the réle that polymers are 
playing in civil life and the war effort. 
Few but the well trained in chemis- 
try could understand the 


matter.—-M. G. deN. 


subject 


THe INDUSTRIAL CHEMISTRY OF THE 
Fats anD Waxes, by T. P. Hilditch, 
second edition, 532 pages, illustrated 
and indexed, D. Van Nostrand Co., 
L941. Price, $7.50. 

The book seems to have a definite 
British slant. Its scope is wide; in 
fact, it might be said that the scope 
is too wide, thus not affording suf- 
ficient space to the subject matter. 
It has been brought up to date with 
chapters on oleomargarine, wetting 
agents and the catalytic treatment of 
castor oil for paint purposes, among 
others. 

The author has failed to mention 
a number of materials common to the 
trade such as our domestic sweet 
No mention 
is made of the freezing method of 
removing crude lanolin from wool. 
Among the fish oils, Burbot Liver 
oils is not included. The discussion 
of beeswax is inadequate. The chap- 
ters dealing with the chemical com- 


almond and castor oils. 


position of fats could comprise a 
book (such as the present one) in 
could 


other section found in the present 


themselves. So almost any 


volume. However, these are com- 
paratively minor faults. 

The book presents a vast quantity 
of information in very understand- 
able form. The tables are helpful in 
conserving space and yet giving the 
most data. It will be a help in any 
library and is an excellent reference 
No mistakes seem 
to be apparent. The material is well 
organized and in some cases supple- 


for general use. 


mented with special references. 

The author would profit 
from narrowing the scope of his 
book, the first edition of which may 
be found in most libraries and on 


much 


the book shelves of most technicians. 


—M. G. deN. 
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... that owing to restrictions 
resulting from the present 
National Emergency, we are 
unable to accept any new busi- 
we regret. oo ness at this time. We will try our 


utmost, however, to continue to 


supply our regular customers.” 


CHEMICAL COMPANY 


INCORPORATED 1882 
WAUWATOSA, WISCONSIN 


The NORTHWESTERN 


THE LARGEST MAKERS OF BUTYRIC 
ETHER IN THE WORLD 


A Single Item 


May Be Worth Hundreds, 
Even Thousands of Dollars to You 


If you haven't read Maison G. deNavarre’s page 
“desiderata” in this issue, be sure to do so. It gives 
interesting new chemical developments and their appli- 
cation in the creation and manufacture of toilet prepara- 
tions. 

A single item may be worth hundreds, even thousands 
of dollars to you or the firm you represent—especially 
in an emergency period such as this when many formulas 
need to be modified to cope with uncertain sources of 
supply. 

Yet “desiderata” is only one of many reasons why you 
will find each issue of THE AMERICAN PERFUMER 
invaluable help in facing the months ahead with greater 
confidence and success. 

If not now a subscriber send us your subscription today 
and benefit from this monthly guidance. (Only $3.00 a 
year, U.S.A. and Canada.) You'll find it one of the 


best investments you ever made. 


THE AMERICAN PERFUMER 
& ESSENTIAL OIL REVIEW 
COSMETICS @ SOAPS @ FLAVORS 
A ROBBINS PUBLICATION @ 9 East 38th St., New York, N. Y. 
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SULPHATED 
OILS & ALLIED PRODUCTS 


THEIR CHEMISTRY AND ANALYSIS 
by DONALD BURTON & GEORGE ROBERTSHAW 
ONLY $5.00 POSTPAID! 


Sulphated (or sulphonated) oils are remarkable for the 
variety of materials which may be sulphated as well as for 
the variety of products which may be obtained from one 
material. The sulphate oils have also become increasingly 
important as wetting and emulsifying agents. 


To list only a few uses of sulphonated products: 
Detergents - Cosmetics - ‘Cutting’ Oils - Machine Oils - 
Lubricants - Leather Manufacture . Textiles - Pharmaceu- 
ticals - Chemical Specialties . Polishes . Dyeing & Color- 
ing « Paints . Inks « Paper « Adhesives. 


This new book is complete with references. The ana 
lytical procedures are very definite leading to standardiza- 
tion of method. The chemistry of sulphation is up-to 
the-minute. 

Order your copy of this valuable book today from 
ROBBINS a BOOK SERVICE 


9 EAST 38th STREET NEW YORK, N. Y. 
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AMONG OUR FRIENDS 


pLeon H. Funke, who specializes in 
crowing dill weed and in producing oil 
from it has returned after spending ten 
days calling on the trade in the metro- 
politan territory. Crops which will be 
harvested in July and August are fair, 
he reports but there is a labor shortage 
which is causing some concern, 

pPercy C. Magnus, president of the 
New York Board of Trade and also 
president of Magnus. Mabee & Reynard 
Inc.. New York, 
N. Y., as spokes- 
man for New 
York City’s busi- 
ness organizations 
in Washington to 
the New York 
delegation in Con- 
gress presented 
sound reasons 
based on practi- 
cal economy for 





bringing certain 
federal 
trative agencies to New York City. 


P. C. Magnus 


adminis- 


Among them were the Securities and 
Exchange Commission, the Federal De- 
posit Insurance Corp., agencies in- 
American Merchant 
Marine, the National Labor Relations 
Board and the Federal Trade Commis- 


terested in the 


sion. Since his address two federal 
agencies have been moved to New York 
City. 


bAdolph Valley has recently been ap- 
pointed manager of the Cleveland office 
of Innis, Speiden & Co., taking the 
place of D. S. Cushman, who has been 
transferred to New York as assistant 
manager of sales. Mr. Valley was 
graduated from Ohio State University 
in 1925 with the degree of Bachelor of 
Chemical Engineering. He started em- 
ployment with Innis, Speiden & Co.’s 
Cleveland office in 1933 as salesman. 


>Richard R. Deupree, president of the 
Procter & Gamble Co., Cincinnati, Ohio. 
has been chosen chairman of the Busi- 
ness Advisory Council of the Depart- 
ment of Commerce for 1942. 


>Arthur Green has been elected trea- 
surer of Lucien Lelong, Inc., Chicago, 


Ii. 


> Philip Smolowe has succeeded to the 
position in Jean Patou Inc.. New York, 
N. Y. vacated by Major Jacques de 
Sieyes who resigned as general man- 
ager and vice-president to serve in the 
Free French forces in Syria. Mr. 
Smolowe was formerly manager of the 


& Essential Oil Review 


New York office. J. Warren Kane 
formerly sales manager is now vice- 
president in charge of sales. John W. 
Browning has been elected treasuret 
which office he holds together with that 
of secretary. 


> Philip Slapin has joined the organiza- 
tion of Standard Synthetics Inc.. New 
York, N. Y. as salesman. 


>John Ogden, of Ogden-Watney Pub- 
lishers, Inc., publishers of The Glass 
Packer is one of three officers in the 
American Field Ambulance Service 
serving with the Middle East 
While word has not been received from 


Army. 


him since December when he was in 
North Africa it is believed that he may 


now be serving in India. 


> William G. Mennen, president of the 
Mennen Co.. Newark, N. J. again re- 
membered the salesmen who call upon 
his company by tendering to them a 
party. As usual it was a gala affair 
and much appreciated. The gathering 
had the WPA tag which meant Wonder 
Peddlers Assn. last year. This time it 
meant War Priorities Assn. 


> Miss Jane Tiffany Wagner has been 
appointed director of the Home Eco- 
nomics Division of Standard Brands 


Inc.. New York, N. Y. 


> Vaugh Jamgochian secretary of the 
California Soap Co., Los Angeles, Calif. 
and also head of the production de- 
partment who was a major in the re- 
serve forces has joined the active army 
at Fort Benning, Ga. His younger 
brother Nicholas has taken his place 
as production manager. Four brothers 
operate the company of which Ned 
Jamgochian is president. 


> Harry M. Folsom, president of the 
Brunswig Drug Co., Los Angeles, Calif.. 
resigned in February. He is succeeded 
by Alexander Field, a director. Mr. 
Folsom, who has been vice-president 
and on the board of control of the Na- 
tional Wholesale Druggists’ Assn. for 
several years and up to the present time 
is vice-president of the Druggists’ Sup- 
ply Corp.. was presented by the board 
of directors of the Brunswig company 
with a beautiful wrist watch with the 
expressed hope that it would be a con- 
stant reminder of the friendship exist- 
ing between them. Mr. Folsom was 
executive vice-president of the company 
until last year, when Mr. Brunswig, the 
founder, now well on in the eighties 





and in poor health, formally resigned 
He be- 
gan his business career with the old 
Morrison Plumber Co. of Chicago. Af- 
ter leaving this company. he became, in 
1910, telephone order clerk for the 
Brunswig company. 


as president of the company. 


Later. he was 
made a salesman in the San Diego dis- 
trict; then manager of the company 
San Diego district. About five years 
ago he was appointed executive vice- 
president. 


>H. L. Brooks, president of the Toilet 
Goods Assn. and also of Coty Inc.. New 
York, N. Y. who was asked by the 
Treasury Dept. to 
become one of the 
chair- 
men of the New 
York area to in- 
stall the payroll 


divisional 


allotment plan for 
the sale of de- 
fense bonds in as 
many companies 
as possible has 
made his first re- 
port. It 
that the cosmetic 


shows 


H. L. Brooks 


industry has responded well. The num- 
ber of employes who have subscribed 
to the payroll allotment plan is 1.805 
and the weekly amount of subscriptions 
is $4,031.41. Bonds purchased outright 
by employes total $28,287; and bonds 
purchased outright by companies total 
$206.550. Multiplying the weekly sub- 
scriptions by 52 weeks and adding that 
figure to the others gives a grand total 
of $454,449. This is a highly creditable 
showing. 


> Charles H. Oppenheimer of Designers 
for Industry announces that he has 
legally changed his name to Charles H. 
Standish. 


> Dexter Keezer has been appointed 
assistant administrator of OPA in 
charge of the Consumer Division. He 
has been president of Reed College, 
Portland, Ore., since 1934, and prior to 
that was executive director of the Con- 


sumer Advisory Board of NRA. 


> Robert H. Leding has resigned as re- 
gional business consultant of the U. S. 
Dept. of Commerce to join the organi- 
zation of Sheldon R. Coons, business 
counsel in management, merchandising 


and advertising, New York, N. Y. 


>Dr. Ralph Bienfang. professor of 
Pharmacognosy. School of Pharmacy, 
University of Oklahoma, Norman, 
Okla... broadcasted over a_ national 
hookup from New York City over the 
Columbia Broadcasting System on 
David Elman’s hobby lobby on the eve- 
ning of February 28. 
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CONTROLLED SPECIALIZATION 
is one answer to Sherwood Dependability 


For details 
write AP-3 


SHERWOOD REFINING COMPANY, Inc 
CO Te 


ENGLEWOOD, NEW JERSEY «<- Refinery: WARREN, PA. 








Vanity Cases ¢@ Rouge Cases ¢@ Paste Rouge 
Containers . Lipstick Holders (All Types) 
Powder Box Covers e¢ Eyebrow Pencil Holders 


Bottle Caps e Jar Caps ¢ Metal Novelties to Order 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT CONNECTICUT 
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> William Nassour of the Castillian 
Products Corp.. Los Angeles. Calif. one 
of the few remaining bachelors with 
membership in the California Cosmetic 
{ssn.. and a former popular president 
of that organization. has taken to him- 
self a wife with the congratulations and 
best wishes of his fellow members and 


associates. 


> Dr. Marston T. Bogert, in addition to 
his regular university duties as Emeri- 
tus Professor of Organic Chemistry in 
Residence at Columbia University, has 
become connected also with Ralph L. 
Evans Associates, to aid them in study- 
ing the many chemical problems con- 
stantly arising in the progress and de 
velopment of their business and_ re- 
search. particularly those due to the 
present emergency, to the end that the 
present plant capacity, physical equip- 
ment and all other resources of this 
organization may be devoted increas- 
ingly to our war-time needs; and to 
work on those problems which will con- 
front them later in the post-war adjust- 
ment period, because of anticipated 
needs of out 


changes in chemical 


future way of living. 


Geoffrey Hayworth has been chosen 
chairman of the board of Lever Broth- 
ers and Unilever Ltd.. London, En- 
gland, succeeding the late Francis 
Cooper. Mr. Hayworth is 47 years of 
age and has been with the organization 
since he was 18. 


bjJames Rhodes. Los Angeles. Calif. 
representative of the L. H. Butcher Co. 
is conducting a class in air field ground 
work, a subject in which he is well 
versed. 


>Glen Williamson, salesmanager of 
Charm Products, Hollywood, Calif. who 
has been in the reserve force is now ac- 
tively in the army as a major. 


>Dr. F. G. Crandall, Physician’s For- 
mula Cosmetic Co., Los Angeles, Calif. 
has joined the armed forces and will 
be stationed at Fort Ord as a lieutenant 
colonel in the medical corps. 


bOwen C. Carter, vice-president of 
Charm Products, Hollywood, Calif. 
and son of President J. O. Carter of the 
firm, is a patient in the Hollywood Hos- 
pital but is expected to be able to leave 
the institution very soon. 


>H. A. Weissman who has been asso- 
ciated with the R. L. Watkins Co.. New 
York, N. Y. for a quarter of a century 
and who has also been president of the 
Vita Ray Corp., the Ayer Co. and Dela- 
tone Co., subsidiaries of Sterling Prod- 
ucts Co. has resigned all positions. 
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> Dr. F. A. Marsek of Marsek Labora- 
teries. Los Angeles. Calif. is devoting 
his spare time to training a cavalry 
troop in the Los Angeles area. 


> Mayor Luis de Hoyos of Monticeilo. 
N= ¥. 


Scientific Laboratories broadcasted re- 


general manager of Synfleur 
cently over station 
WGNY on the 
role of the aver- 
age citizen in the 
war. Mr. de Hoyos 
is civilian director 
for Monticello; 
and he 
that when he call- 


reported 


ed a meeting to 
organize the civil- 
ian defense coun- 
cil the 
was so great that 


Luis de Hoyos ste nine ee 
difficulty is still being found in finding 
places for all to serve. Apathy, petty 
jealousy. personal prejudice and class 
distinctions do not exist in Monticello 
he reported. In offering suggestions he 
advised against hoarding unnecessary 
supplies. “All of us must maintain our 
economic, spiritual and moral equi- 
librium at all times.” he stated “and 
we should take frequent inventory of 
these virtues now.” In conclusion he 
warned that we must be especially care- 
ful that our patriotic zeal is not re- 
duced to irresponsible hysteria with the 
result that 
persecuted. 


innocent persons will be 


> Dr. Herman Goodman. assistant direc- 
tor in charge of Education and Epi- 
demiology. Bureau of Social Hygiene. 
New York City Department of Health. 
directed the meeting of the Scientific 
Section of the New York Branch of the 
\merican Pharmaceutical Assn. Febru- 
ary 9. The meeting was devoted to a 
discussion of the sulfonamides in all 
branches and included a paper by Dr. 
Maurice J. Costello on their use in the 
treatment of diseases of the skin. 


> Douglas Wakefield Coutlee, Merck & 
Co.. Inc.. Rahway, N. J., has been ap- 
pointed chairman of the Direct Mail 
Committee of the Association of Na 
tional Advertisers, Inc. 


>H. R. Topken, long interested in 
Schimmel & Co., Inc., New York, N. Y.. 
as one of the principal shareholders, is 
now taking an active part in the man- 
agement of that company, of which he 
Mr. Topken was born in 
Kast Orange. N. J.. but has been a 
Westchester County for 
many years. and now makes his home 
in Pelham Manor, N. Y. While Mr. 


Topken was not previously identified 


is secretary. 


resident of 


with the essential oil industry, this field 


has long appealed to him as _ particu- 
larly interesting. Mr. Topken is taking 
over the work formerly handled by O. 
\llen Brown. who is retiring from 
Schimmel after more than fifty years 
spent in the drug and essential oil 
business. 


>’C. P. Walker. Merck & Co... New 
York, N. Y. discussed the chemical sup- 
ply situation due to the war at the 
March 9 meeting of the New York 
branch of the American Pharmaceuti- 
eal Assn. The New York branch acted 
as host to the New York State Pharma- 
ceutical Assn. and its allied organiza- 
tions. 


> D. E. Arnold has been appointed sec- 
retary of W. J. Bush & Co. Ltd., Lon- 
don, England and C. F. Bush and A. J. 
McIntyre have been appointed direc- 


tors. 


>T. K. 


for the Owens-Illinois Glass Co., To- 


Almroth, advertising manager 


ledo, Ohio, has been appointed a mem- 
ber of the exhibits committee of the 
Assn. of National Advertisers Inc. 


> Paul I. Smith, who is well known to 
soapmakers in the United States for his 
contributions to the science of soap- 
making. has joined the British army 
as second lieutenant in a county in- 
fantry regiment. 


> George Branigan. technical director 
for Ungerer & Co.. New York. N. Y., 
has discarded crutches and is again 
able to be about after suffering for sev- 
eral weeks from a sprained ligament. 


> Miss Leonore Dubrowin, sales promo- 
tion head of Parfums Charbert. has 
announced her engagement to William 
H. Schuldenfrei. who recently entered 
the army service. 


>E. P. Matthiessen. president of the 
Nyal Co., Detroit. Mich.. has been elect- 
ed a member of the Executive Board 
of the Toilet Goods Assn. to take the 
place vacated by George A. Wrisley of 
the Allen B. Wrisley Co.. Chicago. who 


resigned. 


> Walter S. 
the American Cyanamid & Chemical 
Co.. New York. N. Y.. has been nomi- 
nated for the presidency of the Chem- 
ists’ Club. New York. Ralph E. Dor- 
land. of the Dow Chemical Co.. has 


Landis. vice-president of 


been named for re-election as resident 
Jasper E. 
as non-resident vice-president. William 
J. Orchard has been named for subur- 


vice-president, and Crane 


ban vice-president: Robert Baldwin, as 
secretary. and Ira Vandewater as trea- 
surer. Charles L. Gabriel and James 
G. Detwiler have been named as trus- 
tees for three years. 
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H. T. Rosenfeld appointed chief of 
WPB cosmetic branch 


The Bureau of Industry Operations of 
the WPB has been reorganized with 24 
industry branches. H. T. Rosenfeld of 
the Los 
been appointed chief of Cosmetics and 
Toiletries. William M. Bristol, Jr.. 
Bristol - Myers Co., Hillside, N. J.. is 
chief of Health Supplies. Each chief 
will serve as the official point of con- 
tact between the WPB and all commit- 
tees of the industry assigned to him. 


Angeles Paper Bag Co. has 


Retail Dry Goods Assn. advocates 
federal retail sales tax 


In a survey just completed 78 per cent 
of the members of the National Retail 
Dry Goods Assn. have indicated their 
support of a federal retail sales tax. 
\ccordingly the association will advo- 
cate such a tax at the hearings on the 
revenue law of 1942. The support is 
based on the understanding that it car- 
ries a mandatory pass-on provision to 
be listed as a separate item and paid 
by the consumer to the retailer. It is 
also to be in lieu of the retailers’ ex- 
cise taxes levied under the revenue act 


of 1941. 


War frauds unit created 
by Dept. of Justice 


The Department of Justice has estab- 
lished a War Frauds unit to prosecute 
all cases involving war-time frauds 
against the government, and to act as 
a policeman to disclose abuses to 
Fowler Hamil- 


ton, special assistant to the attorney 


other federal agencies. 


general, will be in charge, subject to 
the joint supervision of assistant At- 
Arnold and 


tlorney Generals Thurman 


Wendell Ber ge. 


Changing clothes and hours worked 
have bearing on wages 


Clothes are changed on the employee's 
own time when he is free to wear his 
work clothes home, Thomas W. Hol- 
land, Administrator of the Wage and 
Hour Division, U. S. Department of 
Labor, has ruled. Workers required to 


change clothes on the premises would 
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be considered working during that time. 

lor enforcement purposes a tolerance 
of not more than five minutes at th 
end of each day will be allowed. This 
is in view of the administrative diffi 
culties of keeping accurate records o! 
minutes required to change 
Whether the work clothes 


worn by the employees are their own. 


the few 
clothes. 


or uniforms owned by the employer. 
has no bearing. he said. 


Morgenthau wants higher 
alcohol tax 


If Secretary of Treasury Morgenthau 
has his way distilled spirits used in 
flavoring extracts and in beverage prod 
ucts will be taxed $6 instead of $4 pei 
gallon, the present base. There seems 
little doubt the tax increase will be 
legalized by Congress. There is no 
increase in the tax on industrial alco- 
hol, or on any cosmetics or toiletries. 
Internal Revenue has announced a new 
formula to denature alcohol. Formula 
27-b requires that to every 100 gallons 
of ethyl alcohol, not less than 190 proof, 
there be added 1 gallon oil of lavendar, 
or 1 gallon oil of cedar leaf, both 
U. S. P., and 100 pounds soft soap 
U.S. P. Specifications for oil of cedar 
leat U. S. P., 
Bureau of Internal Revenue in Circular 


AT No. 614. 


are published by the 


Tin restricted for packing 
cosmetics and soaps in Canada 


Restrictions on the use of tin in Canada 
have been extended and it may no 
longer be used for packaging a wide 
range of soaps, cosmetics and many 
foodstuffs. 
may be made only in eight sizes. 


Tin covers for glass jars 


Essential oil importers 
organize London section 


An Essential Oil Importers Section of 
the London Chamber of Commerce has 
been formed to represent the interests 
of the essential oil importing trade in 
Great Britain. The objects are to estab- 
lish closer cooperation among members 
of the trade, to cooperate with the 
government and in every way possible 


to further the interests of the trade and 
especially to preserve the pre-war statys 
of the importers and users of essential 
oils. Dr. P. C. C. Isherwood is chair 
man of the Section. K. C. Allen, F. G 
Penticost, R. W. Stevenson, W. A. 
Innever, S. G. Field. G. W. Mansfield 
and W. Naumann are on the executive 
committee. The address of the Section 
is 69 Cannon Street, London. E.C, 4 


England. 


L. R. Root names T.G.A. 
convention committee 


L. R. Root, chairman of the convention 
committee, announces the appointment 
of the following as members of the com. 
mittee: A. C. Burgund, Charles Fisch- 
beck, Philip E. Haebler, Walter E, 
Klaas. Michael Lemmermeyer, M. F. 
Martin, W. P. Murray, Karl Voss and 
J. Blaine Walker. The convention will 
be held at the Waldorf-Astoria, June 
15-17. 

‘“Non-Essential” industries 

may lose “essential” machines 
Essential machinery in the plant of a 
business the considers 
“non-essential” to the war effort, and 


government 


that has made no effort to convert to 
war production, may be seized by the 
government,” DeWitt Emery, founder 
and manager, told the National Small 
Business Men’s Assn. in a recent radio 
broadcast. The government may take 
over such machinery, he said, even 
though the removal of one machine 
might disrupt the operation of the en- 
tire plant. 


Return of bottles for re-use 
suggested in Canada 

At a meeting of the Canadian Toilet 
Goods Manufacturers’ Assn. with Cana- 
dian Governement officials, suggestions 
were made that many more products 
might be put up in bottles, although 
obtaining bottle supplies is a problem 
It was further suggested that 
certain sizes might be eliminated, 
weight of bottles could be reduced, and 


cosmetics manufacturers could institute 


in itself, 


advertising campaigns requesting Te 
turn of bottles, even paying a refund 
for the return of all usable containers. 
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Cork may be available 
from southern California 


4 cork production industry has been 
launched in ¢ alifornia so that the na- 
tional emergency will not affect the 
supply of corks for bottles any more 
than necessary. Large numbers of 
cork trees are being planted in the 
southern part of the state this spring. 
Preliminary tests show, it is said, that 
California-grown cork is of high quality 
and the equal of the imported product. 


Andrew Jergens to increase 
capacity of Burbank plant 


The Burbank, Calif.. plant of the An- 
drew Jergens Co. has been enlarged 
and additional machinery and equip- 
ment installed. Among other things. 
the expansion includes a new warehouse 


and a deodorizing machine for tallow. 


New alloy developed for making 
New England collapsible tubes 
Further evidence of the ingenuity of 


American industry under national 
emergency conditions comes from the 
research laboratories of the New En- 
sland Collapsible Tube Co. of New 
London, Conn. Here, for many months. 
the impending shortage of tin and 
other vital metals and alloys formerly 
used in the manufacture of collapsible 
tubes, caused the New England Col- 
lapsible Tube Co.’s laboratories to seek 
alternative metal. 


They have recently announced the de- 


for a_ satisfactory 


velopment of a highly successful for- 
mula in which the less critical metals 
are employed, permitting a big saving 
in the metals more essential to national 
defense. The company has _trade- 
named this new collapsible tube metal 
“Sheffalloy.” 

Based upon complete tests. “Sheff- 
alloy” it is pointed out is an excellent 
alternative for metals normally used 
in the manufacture of collapsible tubes, 
containing all the characteristics of ap- 
pearance, pliability, and strength of 
the tubes with which the American peo 
ple have long been familiar. 
ing a blend of available metals—mixed. 
melted, tempered and toughened ac- 
cording to an 


Compris- 


exclusive 
“Sheffalloy” tubes are said to preserve 


process 


and protect tooth paste, shaving cream. 
cosmetics, ointments, and many other 
products, as efficiently as ever. This 
metal can also be used as containers 
for many other products, even those 
containing ingredients of strongly acid 
or alkaline characteristics, when innet 
tube coatings are used. 

-“Sheffalloy” makes possible a con 
tinued though limited supply of New 
England collapsible tubes. Here, then, 
primarily for their regular buyers, is 
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New England’s answer to the shortage 
of metals, to the threat of serious con- 
sequences to those it serves whose busi- 
ness depends upon a continued supply 
of good collapsible tubes. 

Although just recently announced, 
the formula for “Sheffalloy” has been 
under investigation for several years. 
and was completely developed by 1941. 
During this research period, exhaustive 
made with varied 


tests were many 


products to accurately prove its ef 
fieacy over a period of time in every 
day commercial use. 


Felton Chemical Co. producing 
cold pressed citrus oils in Florida 


lelton Chemical Co., Brooklyn. N.Y. 
is now producing, on a large scale. 
cold pressed oil of orange and cold 
pressed oil of grapefruit. 

In collaboration with the Pasco Pack- 
ing Assn., Felton has installed at Dade 
City, Fla. a large modern plant. 
equipped with the newest machinery 
for the production of prime quality cold 
pressed oils. Raw materials are avail- 
able in practically unlimited quantities 
as Pasco is one of the country’s larges! 
canners of orange juice, grapefruit 
juice, grapefruit slices, and other can- 
ned citrus fruit products as well as 
owning and controlling extensive fruit 
groves. Louis Gampert, Felton vice- 
president, has just returned to his of- 
lice from the plant at Dade City, and 
reports that operations are proceeding 
in fine shape, with production increas- 
ing daily. 

In the plant at Dade City, the orange 
and grapefruit juice is first quite thor- 
oughly removed from the fruit by me- 
chanical means. The juice, after clari- 
fication and sterilization goes to the 
canning plant. The skins are mechani- 
cally conveyed to the oil extraction 
unit where the oil is pressed out of 
them in a large battery of presses and 
is washed away from the skins with 
water. The oil is separated from the 
water by centrifugal machines, and is 
then placed in cold storage for a suit- 
able period to thoroughly precipitate 
waxes, pectins and other substances. 
These solids are filtered off. resulting 
in crystal clear oil of highest purity. 
The exhausted skins are mechanically 
conveyed to an adjoining unit where 
they are converted into a high grade 
cattle feed. Mr. Gampert states that 
the oil plant will handle the skins from 
one million pounds of citrus fruit daily. 


Post Institute Sales Corp. modifies 
claims for hair preparations 

Post Institute, New York, N. Y.. is now 
operating under the name of the Post 
Institute Sales Corp. in compliance with 
an order of the Federal Trade Commis- 


sion which found that Post Institute was 
a trade name used by Louis J. Stern, an 
individual and not a scientific organiza- 
tion formed for the purpose of promot- 
ing learning and research. The cor- 
poration agreed to modify claims for 
its hair and scalp preparations. 


Britain's biggest toothpaste invades 
American market in tin tubes 

In its issue of February 9, Space & 
Time, New York, N. Y. asks what man- 
ner of restrictive deal Jesse Jones has 
entered into with Victor Lowsinger, the 
sritish official who handles the Inter- 
national Tin Committee. It adds: “We 
want to find out why it is that Britain’s 
higgest toothpaste has been able to 
invade the American market for the first 
time using a collapsible tin tube at a 
time when such packaging is being 
denied American manufacturers by the 
British-controlled cartel. Is this the 
beginning of wholesale invasion of the 
market by British 
products at a time when 


tinned 
(merican 


\merican 


manufacturers are restricted in their 
We want to find out if the 
restrictions on production at the mines 
laid down by the 


use of tin? 


International Tin 
Committee still is operative for Bo- 


livia.” 


Pine needles used for package 


and odor of new cologne 

Resourcefulness in creating attractive 
packages with readily available mate- 
rials is demonstrated in the handwoven 
pine needle containers for the products 
Aiken, S. C., 
and now making their appearance na- 
tionally. The company, Aiken Pine 
Products, headed by Roger Aitken, is 
introducing Pine Needles eau de 


recently introduced in 


cologne in two sizes and soap will be 
added shortly to the firm’s output. 

Not only are the pine needles used 
basket-like 


which later may 


for the oval containers 


serve as sewing 
baskets, cigarette boxes, etc., but pine 
needles are used also for the packing 
in the bottom of the package. 

Mr. Aitken, a chemist educated in 
France, has been active in the per- 
fumery and cosmetic business for 10 
He formerly was sales manager 
for Prince Matchabelli, Inc.. and later 
for Parfums Lengyel. 


years, 


Allied Drug & Cosmetic Assn. 
enjoys lecture by George Gress 


George C. Gress of Monsanto Chemical 
Co. gave an illustrated lecture on plas- 
tics at the February 25 meeting of the 
\llied Drug & Cosmetic Assn. of Michi- 
gan in Detroit. The lecture was much 
enjoyed by the members and guests 
who stayed after the meeting to con- 


gratulate the speaker. 
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never more 
than VOW 


Has ingenuity, skill and resourceful- 
ness been so urgently needed in the 
development of suitable perfumes se- 


cure for future deliveries. 


TOMBAREL, New York, is fortunate 
in the collaboration and use of re- 
sources it has received from Tombarel 
Freres, Grasse, France, whose record of 
achievement in the production of fine 
floral oils and perfume specialties for 
over 100 years gives us a great reser- 
voir of perfume knowledge to draw 


from. 


In addition, our new enlarged plant 
and offices at 12 East 22nd Street, New 
York, further enable us to extend to 
more manufacturers, quicker results in 


wider fields. 


TOMBAREL 


Products Corporation 


L. J. ZOLLINGER, PRESIDENT 


12 East 22nd Street, New York. N. Y. 
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B, AUTIFUL women choose the facial cream with the 
finest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and perfectly white. Our buyers select it from the 
linest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 
bleached by the sun and air. 

Uniformity ol Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it, 
The quality and uniformity never change. It is entirely 
free from adulterants and imperlections of any kind. And 

back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 
manutacturer. 


WRITE DEPT. A-3 TODAY FOR COMPLETE 
INFORMATION 


ae 


WILL G BAUMER CANDLE CO., INC 


y 
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Even mental patients are 

interested in odor research 

Dr. Ralph Bienfang of the University 
of Oklahoma who has done notable re- 
search work in odors reports some in- 
teresting and curious results from the 
publicity that necessarily has followed 
his work. In one week recently he re- 
ceived a four-page single-spaced lette: 
from a patient in the suicide ward of 
a southern mental hospital. Another 


equally long came from an old gentle- 


man who had a mental breakdown at 
the age of 25 while attending Harvard 
medical school and a third came from 
York 


an upstate New essential oil 


dealer. 


Supply situation considered at 
California Cosmetic Assn. meeting 


The supply situation was gone into 
rather thoroughly at a gathering of 
cosmetic manufacturers at the Holly- 
wood-Knickerbocker Hotel, Hollywood, 
Calif., held under the auspices of the 
California Cosmetic Assn. in February. 
J. B. Nethercutt, vice-president of the 
association, None of the 
speakers pretended that all was well 
with the industry at the present time, 


presided. 


but too much pessimism was not mani- 
fested. 
note concerning the outlook. The mem- 


Here and there was a cheerful 


bers of the industry were cautioned by 
more than one speaker to see to it that 
every necessary step is taken to assure 
that their industry is given as much 
consideration by the government in the 
matter of priorities as is feasible or 
just during the emergency and _ that 
there be no unnecessary discrimination 
against them in favor of other indus- 
tries no more essential to the war effort. 

The speakers were G. C. Dohm, Calli- 
fornia representative United States In- 
dustrial Alcohol Co.. who spoke on 
“The Alcohol Situation”; Robert Fel- 
ton, Felton Chemical Co., Los Angeles 
branch, who discussed “The Essential 
Oil Situation”; A. E. Wolff, California 
representative New Jersey Zinc Sales 
Co., whose subject was “The Zinc 
Situation”; Fred Dunn, Medford 
Chemical Co., Los Angeles, with “The 
Tale and Beeswax Situation” as his 
subject, and L. M. Benjamin, California 
representative L. Sonneborn Sons, Inc., 
who discussed “The White Oil Situa- 
tion.” There was also an address by 
Thomas H. Kennedy of Los Angeles, 
former Federal Trade Commissioner 
and trial examiner for the National La- 
ber Relations Board, who spoke on 
“Present Trends of Government To- 
ward Business.” A round table discus- 
sion followed these addresses during 
which different speakers were asked 
questions. The “pleasure” side of the 
speech-making on this occasion was an 
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address by H. R. Greatwood. late ot 
Shanghai, China. where he has been 
far eastern representative of the Union 
Oil Co. An able speaker and an enter- 
taining one, Mr. Greatwood delighted 
his hearers with glimpses of life in the 
far east. He saw an opportunity for 
the white man to do business there 
again one day and said he wants to re- 
turn. He liked the Chinese people. Mr. 
Greatwood’s talk was entitled “Eco- 
nomic Aspects of the Far Eastern Situa- 
tion.” but he didn’t go into business 
matters so much. 


Boston BIMS witness baseball 
movie at annual Winter meeting 


Robert C. Kelly, chairman of the 
BIMS of Boston, has reported that this 
organization had its mid-winter dinner 
party at the Hotel Vendome, Boston, 
lebruary 12. 

Among the interesting features of 
the evening was the showing of the new 
American League Baseball _ picture 
“Ninth Inning.” Frank Shellenbach. 
coach of the Red Sox, was present to 
explain the sidelights of the picture. 
and to answer any questions pertinent 
to baseball. 

The grand prize winner of the eve- 
ning was Roy Schaberg of Anheuser- 
Busch Co. who was presented with a 
United States Defense Bond. 

According to present plans the B o 
B will continue their activities during 
the coming summer with the usual gol 
tournaments and parties. 


Standard Synthetics Inc. increases 
quarters 300 per cent 


Standard Synthetics Inc.. New York. 
\. Y. is taking over greatly increased 
space at 119 W. 25th St.. which will 
sive the company approximately three 
times as much room as at present. The 
expansion was made necessary by in- 
creased American and South American 
business. Hitherto the company has 
been storing some of its stocks of es- 
sential oils in public warehouses and 
wharves in Brooklyn and New Jersey: 
but hereafter all stocks will be kept in 
one place in the new quarters. 

With regard to imports of Spanish 
oils in which the company has been 
specializing for over a year. since th 
withdrawal of the American Export 
Line steamers there have been no at 
rivals of Spanish oils in this country 
and the only vessels bringing these oils 
are three 


Spanish steamers one of 


which is now on the way. The com 
pany reports that it has made arrange 
ments to import large quantities of 
spike lavender and rosemary oils. lab 
danum gum, labdanum resinoid, mouse 
de chene, Spanish erange and lemon 


oils, oil of cade, oil of sage and Span 


ish eystus oils. or oil of labdanum. Most 
of the foregoing are ready for ship- 
ment from Spain within the next month 
or two and some are already in En- 
eland and will be shipped directly to 
New York from there. 


Powder puffs utilized by 
army flyers 


\viation cadets in the Army Air Corps 
at Randolph field. Texas have found 
that powder puffs with neat round holes 
cut in their centers make ideal padding 
for radio headsets relieving pressure on 
the ears during long hours aloft and 
excluding noise from plane engines. 


Sutton Cosmetics in 

new and larger quarters 

Sutton Cosmetics. Inc.. announces their 
removal to new and larger offices at 385 
Fifth Ave.. New York, N. Y. This ad- 
dress will house the general office while 
the manufacturing will be done at the 
factory, 1938 Park Ave.. where larger 
space has been employed. 


Industrial Cosmetics now in 

new Seattle quarters 

Industrial Cosmetics Inc. is now located 
in its new quarters at 1019 E. Pine St., 
Seattle. Wash. 


Special Formula Corp. takes over 
sales of Jalma from Mistral Co. 

The Special Formula Corp.. New York, 
N. Y., has taken over from the Mistral 
Co., Lexington, Mass., the sale and dis- 


tribution of Jalma, a laundering com- 
pound for woolens and delicate fabrics. 


Must eliminate “tissue” as 
part of brand name 


Hillshire Down. Killingly. Conn., and 
Miss Marion E. Baldwin. proprietor, 
have stipulated with the Federal Trade 
Commission to cease using the word 
“tissue” or its abbreviation as part of 
a_ brand designating any of 
the toilet preparations. Goat milk 
creams were offered. 


name 


New officers of Drug & 

Chemical Club elected 

New officers of the Drug and Chemical 
Club, New York. N. Y. are: President 
W. J. Reynolds, Coroon & Reynolds; 
Vice-President. Francis J. McDonough, 
New York Quinine & Chemical Co.; 
Treasurer, A. J. Smith; Secretary. S. 
B. Penick. Jr. Members of the Board 
to serve the term ending January 31 
1915 are Robert Magnus. S. B. Penick. 
Ir.. Herbert Bye. M. W. Parsons Im- 
ports. New York, and F. A. Christense. 
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WE HAVE FOUND... 


that the surest method of pleasing 
those who rely on us for the supply 
of essential oils, synthetics and aro- 
matic chemicals is to handle—re- 
gardless of any other consideration 
only products of dependably high 
quality. 
Faithful adherence to this policy 
is responsible for the respect and 


esteem accorded to all products 


sponsored by our firm. 


GERARD J. DANCO, inc. 


IMPORTERS, EXPORTERS, AND 
MANUFACTURERS OF 
ESSENTIAL OILS, SYNTHETICS 
AND AROMATIC CHEMICALS 


333 Sixth Avenue, New York, N. Y. 


CABLE ADDRESS: CODAN, NEW YORK 


March, 1942 


SELECTED 


THE COSMETIC FORMULARY. Vol. 1. By 
H. Bennett. The latest, most comprehensive com- 
pilation of practical commercial and experimental 
cosmetic manufacture. No theory. For the chemist, 
manufacturer, student, experimenter. Hundreds of 
valuable formulae. Working methods and equipment 
thoroughly covered. Sources of raw materials, giv- 
ing trade names and rare products . . . $3.80 post- 
paid. 


PERFUMES, COSMETICS & SOAPS. By 
William H. Poucher. 


This standard, authoritative work available in three 
volumes: 
Vol. 1 (4th edition). A dicticnary of perfumes and 
cosmetic raw materials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted exclusively to Per- 
fumes and Perfumery. Manufacture. formulae, ete. 
. . . $8.05 postpaid. 
Vol. 3 (5th edition). Covers actual manufacture of 
Cosmetics and Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. By H. Stanley Red- 
grove & J. Bari-Woollss. New. completely revised edi- 
tion of this standard work. A new chapter deals with hair 
brightening shampoos and rinses, hair tints, ete. Special chap. 
ters on technique of eyebrow and eyelash dyeing and shampoo. 
dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL DICTIONARY. 2nd edi- 
tion. Compiled and edited by Staff of the Chemical 
Engineering Catalog. 551 pages. Thumb index. A short- 
cut to specific information concerning 12,000 chemicals and zaw 
materials. Designed for the practical use of all who are required 
to know the properties and industrial uses of chemical products 
. . « $10.00 postpaid. 


MODERN SOAP MAKING. By E. G. Thomssen & C. R. 


Kemp. First entirely original American book on soap manu- 
facture in 20 years. Covers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. By Herman Goodman. 


Covers the field from acne to vitamins and hormones . . . $6.55 
postpaid. 


THE CHEMISTRY & MANUFACTURE OF COSMET- 
ICS. By Maison G. de Navarre, Ph.C., B.S. A new kind 
of cosmetic book in which an expert gives you tested formulas 
and practical suggestions for making all up-to-date cosmetics-- 
based on complete fundamental knowledge. Gives the basic 
properties, including standards and specifications, for all raw 
materials. Describes the proper equipment for every purpose 
and operation, showing you every step in its operation and 
use. Tells you how to comply with governmental regulations at 
every point. Includes a wealth of material found in no other 
book. Illustrated. 745 pages .. . $8.00 postpaid. 


COSMETOLOGY JURISPRUDENCE. By Romeyn 
Sammons, Member of New York & California Bars. 
An authentic, concise, understandable work containing vital facts 
and data cn the law as it affects the relationship between beauty 
shop owner, operator and customer. Points out the pitfalls to 
legal disaster that those in the beauty culture industry may, by 
forethought and care, avoid them . . . $5.10 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 
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Canadian manufacturers 
urged to make more refills 


Manufacturers should make refills and 
sell these without a container wherever 
possible, was a proposal at the recent 
meeting of the Canadian Toilet Goods 
Manufacturers’ Assn. 
also issued against inserting tooth paste 


\ warning was 
in lead tubes. Some types of tooth 
pastes cannot be packaged in lead. 
Referring to returned containers, atten- 
tion was called to the importance of 
complete sterilization which is an ex- 
pensive procedure. Discussing stand- 
ardization and other ways and means 
of saving materials, it was pointed out 
that standardization of sizes might not 
help production. 


Los Angeles Soap Co. men 
enter armed forces 


Lester Deutch, salesman for the Los 
Angeles Soap Co., Los Angeles, has en- 
tered an army aeronautical officers’ 
training school. John Bergin and 
Roland Joyce, two other salesmen ol 
the company who joined the United 
States fighting forces—Bergin a year 
ago and Joyce two months ago—have 
received promotions. Bergin, who was 
called up as a second-lieutenant in the 
reserve, has become a lieutenant, and 
Joyce has been made a corporal. All 
three are serving in the army. 


Tax instructions for retail 


excise tax on cosmetics 

The retail excise tax on cosmetics as 
it affects barber shops and beauty shops 
is subject to the following according 
to a release from the Bureau of In- 
ternal Revenue. 

(b) Section 2402(b) provides in part 
that the sale of any of the articles de- 
scribed in section 2402(a) to any per- 
son operating a barber shop, beauty 
parlor. or similar establishment. shall 
be considered a sale at retail. As to 
such sales, the tax is payable by the 
person, i.e., manufacturer, jobber, or 
dealer, selling the taxable articles to 
the beauty parlor, and is deductible 
from gross income only by such person. 

(c) A beauty parlor does not incur 
any excise tax liability on its use of 
toilet preparations in giving treatments 
to patrons. However, section 2402(b) 
further provides that a resale of toilet 
preparations by a beauty parlor shall 
also be subject to tax as a sale at retail, 
and that there shall be credited against 
the tax payable with respect to such re- 
sale the amount of tax paid on the sale 
lo the beauty parlor, As to such sales, 
the tax is payable by the person oper- 
ating the beauty parlor, and is deduct- 
ible from gross income only by such 
person, but the deduction is limited to 
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the net tax payable by the beauty 
parlor, or the amount due after apply- 
ing as a credit the tax paid on the sale 
to the 
preparations resold by it. 


beauty parlor of the toilet 

(d) Where the excise tax paid by a 
manufacturer, jobber, or dealer with 
respect to toilet preparations used by 
a beauty parlor in giving treatments to 
patrons is passed on to the beauty 
parlor, the tax becomes a part of the 
cost of the materials used by the 
beauty parlor, and as such may be in 
cluded in the operating expenses of the 
beauty parlor allowable as income tax 
deductions. Where the excise tax paid 
by a manufacturer, jobber, or dealet 
with respect to toilet preparations re- 
sold by a beauty parlor is passed on to 
the beauty parlor, the tax becomes a 
part of the cost of the toilet prepara- 
tions resold by the beauty parlor, and 
as such may be included by the beauty 
parlor in the cost of goods sold for in- 
The tax so passed 
on to the beauty parlor by its supplier 


come tax purposes, 


of the toilet preparations is properly 
includible in its cost of goods sold, not- 
withstanding that such tax is also ap- 
plied as a credit in determining the net 
amount of the retailers’ excise tax pay- 
able by the beauty parlor on its resale 
of the toilet preparations. 


Stockpiling branch of WPB 
of importance to industry 


Dr. Ernest W. Reid, of Pittsburgh, Pa.. 
succeeds Dr. Edward W. Weidlein, also 
of Pittsburgh, as Chief of the Chemi- 
cals Branch of the Division of Mate- 
rials, WPB. Dr. William Y. Elliott of 
Belmont, Mass., succeeds Howard C. 
Sykes as Chief of the Stockpiling and 
Shipping Imports Branch, WPB. Dr. 
Elliott, who is professor of government 
at Harvard, has been technical expert 
of the Stockpiling and Shipping Im- 
ports Branch since it was organized. 
This is the section of WPB which facili- 
tates the imports of essential oils and 
similar materials from distant parts of 
the world in American ships returning 
empty after delivering lend-lease and 
other supplies to Allied nations. Mr. 
Sykes now becomes executive secretary 
of the International Combined Raw 
Materials Board. This Board is im- 
portant to the industry. It also has an 
extraordinary influence on the ease with 
which materials may be brought from 
distant places like South Africa, Persia. 
Ethiopia, Madagascar, and other points 
difficult to reach these days. 

The Board has decisive control over 
raw materials that go out or come into 
this country. The State Department 
also announced shipping documenta- 
tion has been simplified effective after 
April 10, in connection with the fol- 


lowing points which have special in- 
terest to cosmetic and toiletries raw 
materials importers: French West 
Africa, French North Africa, Iran, 
lraq. Liberia, Madagascar, Portugal 
Portuguese Atlantic Islands, Portuguese 
Guinea, Reunion, Spain, Syria, Spanish 
\tlantic Spanish Morocco, 
Tangier, Switzerland and Turkey. Ship- 
ping licenses after April 10 by freight. 


Islands, 


parcel post or mail, passed by the 
Board of Economic Warfare. need only 
(American certification. U. S. Maritime 
Commission announced lower war risk 
insurance rates than quoted by com- 
mercial underwriters as follows: from 
Egypt. 5%; from India, 5%; from Cape 
Africa, 24%; from 
1%; Atlantic Coastwise, including 
Cuba, 34%; U. S. Gulf Coastwise. in- 
cluding East Coast of Mexico, °.%; 
West Indies, 144%; Central and South 
America, East Coast. 94 to 142%; West 
Coast, 14%. 


Town, Hawaii, 


Alcohol allowed on quota may be 
allocated for different products 


Manufacturers using alcohol may al- 
locate their purchases among the sever- 
al categories of products covered by 
the order as they desire, according to 
Fraser M. Moffat. chief of the alcohol 
unit of W. P. B. Thus, if a manufac- 
turer is entitled to withdraw 300 gal- 
lons of alcohol during a certain calen- 
dar quarter because that amount rep- 
resents 70 per cent of the amount of 
alcohol which he used for face lotion 
during the corresponding calendar 
quarter of the base period, he may 
use that 300 gallons of alcohol for 
the manufacture of shampoos, mouth 
washes, rubbing alcohol, ete., such al- 
cohol being divided among such uses 
in any manner desired. 


Philadelphia College of Pharmacy 
seminar April 6 to 9 


The annual seminar on Modern Phar- 
maceutical practice by the Philadelphia 
College of Pharmacy and Science will 
take place April 6 to 9. 


Price ceilings for beverage 
raw materials 


Citric acid has been placed upon a 
price ceiling. Price Schedule No. 101, 
issued in February by OPA, fixes car- 
load lots at 20c. per pound for pro- 
ducers and primary jobbers, and 26c. 
per pound for resale. In lesser quan- 
tities the prices run as high as 29c. per 
pound for producers and primary job- 
bers, and as high as 38c. for resale. 
OPA also warned producers and job- 
bers they must sell paraffin wax for 
export at prices set-up in Schedule No. 
12. There had been violations. 
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DOLLARS and SENSE 


Can you measure this lady's happiness 
in dollars and cents? Is she thinking of the 
price she paid for the face powder with 
which she achieved her matchless com 
plexion—and her adoring admirer? 


MR. MANUFACTURER: 


Does this picture bring home to you the 
reason why women will pay more for a face 


powder that will superlatively enhance 
their personal charm? 


“) L} Foikon 


FACE POWDER BASE Z NEW 


st ane 


DRUG 


1019 Elliott St 


9 S. Clinton St 


COMPANY | 


. W., Windsor, Ont. 


. Chicago 
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McKesson & Robbins, Inc., honors 
veteran employes on coast 

Four employes of McKesson & Rob- 
pins. Inc.. Western Wholesale division, 
in Los Angeles, were honored at a 
ceremony held in the general offices of 
the division recently, when A. S. Lester 
presented each one with a bronze pla- 
que, a long-time service button and a 
scroll. All four had completed 25 
vears of service with the company dur- 
ing the past 12 months. They are 
Frank E. Alexander, recently of the 
Sundries Dept. and now on the road 
and well known in allied drug traveler 
organization circles; Daniel O. O’Con- 
nell, a salesman in the Beverly Hills 
district; Albert G. Hodson, warehouse 
foreman, and Felix L. Richter, ware- 
houseman. About 250 officers and em- 
ployes of the division in Los Angeles 
attended the ceremony. It was an- 
nounced that more than 600 of the 7.- 
500 employes of the McKesson & Rob- 
bins organizations in all parts of the 
country have served it 25 years and up. 


Obituaries 
Fred Bettiol 


Fred Bettiol, production manager of 
Charles of the Ritz, died very suddenly 
March 5 at Post-Graduate Hospital. 
New York, N. Y. 
He had been in 
the hospital for 
about three weeks 
and was recuper- 
ating from a gall 
bladder operation. 
He was just about 
ready to go home 
when he was 
stricken by  pul- 
monary embolism. 
Mr. Bettiol was 
43 years of age. 


Fred Bettiol 


In point of service, he was the oldest 
employee of Charles of the Ritz, having 
been with the firm for 15 years. He origi- 
nally operated the laboratory for Mr. 
Charles when the firm had only salons. 

Mr. Bettiol was born near Trieste. 
then Austria. He is survived by his 
widow, Ann, and his mother, Angelina. 
He made his home at Jamaica Estates. 


New York. 
Clifford lorns 


Clifford L. Torns, St. Louis, Mo., repre- 
sentative of Ungerer & Co., New York. 
N. Y., died February 25. He was 5] 
years of age. Mr. Iorns, who was born 
in Plankinton, S. D., June 20, 1890, was 
well known to users of essential oils 
and perfume materials as he had spent 
many years as St. Louis representative 
for leading firms. He was president of 
his own company for-some time and 
during this period his principals  in- 


cluded John Powell & Co., Ungerer & 
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Co., Pennsylvania Refining Co., E. A. 
Bromund Co., van Ameringen-Haebler, 
Inc., etc. In 1933 he succeeded Even 
M. Tysdal as head of the St. Leuis 
office for Ungerer & Co., returning to 
the company after an absence of three 
His territory also included the 
southeastern states. 


years. 


Mr. lorns is survived by a brother, 
Chester A., who is vice-president of 
Meyers Bros. Drug Co., New Orleans, 
La.. branch; also three sisters, Mrs. P. 
Greer, Oakland, Calif.. Mary E. lorns. 
and Mrs. Velmah Monroe, Santa Ana. 
Calif. 

Dr. Mary Gladys Ogilvie 

Dr. Mary Gladys Ogilvie, eldest of the 
seven Ogilvie sisters, hair and scalp 
specialists, died March 4 at Roosevelt 
Ilospital, New York, N. Y., where she 
recently had undergone an operation. 
Dr. Ogilvie. who lived with four of her 
sisters at 375 Park Ave., New York, 
N. Y., was 60 years of age. 

She was born in San Francisco, one 
of the nine children of John and 
Catherine Ogilvie. In her youth she 
was a hat designer but closed her busi- 
ness to join her sister Jessica who 
founded the family’s first hair treat- 
ment salon more than 30 years ago. 
Dr. Ogilvie opened the Paris salon 20 
years ago and later opened the one 
at Biarritz. More recently she, with her 
sister, Miss Elizabeth Ogilvie, was in 
charge of the Washington, D. C., office 
which early this year moved to 1212 
Connecticut Ave. 

Known as the globe trotter member 
of the seven Ogilvie sisters, Dr. Ogilvie 
collected Chinese tapestries. Indian art 
objects and fashion books. 

Surviving are her six sisters. Miss 
Elizabeth Ogilvie of Washington. 
D. C., Miss Jessica Ogilvie, Mrs. Anne 
Ogilvie Curry. Mrs. Clara Ogilvie Mac- 
Innis and Mrs. Mabel Carter, all of 
New York. and Mrs. Georgina Ogil- 
vie Tweddle of Toronto, Canada, and a 
brother, William Ogilvie of Philadel- 
phia, Pa. 


Trade Jottings 


Schiaparelli recognizes the greater- 


than-ever popularity of suits this year 
with her “Suit Yourself.” 
Three flacons of perfume—Shocking, 
Sleeping and Salut—are offered in a 
tufted satin-lined box 
Shocking pink hearts. Later. the box 
may be used for holding jewels or hand- 
kerchiefs. Schiaparelli also introduces 
a new lipstick shade, Sparkling Red, 
which is devoid of viclet or yellow 
undertones. It is recommended for 
daytime wear with navy, gray and 
khaki and it blends well with the darker 
face powder shades. Another new pack- 
age at this firm is a two-ounce size of 
the Shocking bath essence. 


package 


covered with 


Elizabeth Arden’s new Blithe Spirit 
make-up is a modification of the make- 
up she created for the feminine stars 
of Noel Coward’s play of that name. 
The new make-up includes an all-day 
foundation, which gives a transparent 
effect to the skin although it is gray in 
the jar, and rouge. Especially suitable 
for evening wear, Blithe Spirit goes 
well with gray. Miss Arden introduced 
Blithe Spirit as the climax to her 
beauty and fashion show, “The Woman 
of Today.” presented February 10. For 
women in uniform, there is the Clip- 
Top hairdo, two make-ups 
and Red 


\ ictory Red 
Feather, and defense kits. 
Liquid cosmetic stockings, air raid fash- 


ions, etc.. were also shown. 


Barbara Gould’s new spring make-up 
is Red Dash, a clear, brilliant red de- 
signed for wear with navy and black as 
well as vibrant colors. It is available in 
lipstick, cream and dry rouge, and nail 
polish. 


Mary Imogene Shepherd now makes 
her baby skin oil soap available in a 
six-ounce bath size. Two cakes of soap 
and a tiny vial are packed together. 


Cosmetiques Tussy presents Fighting 
Red make-up, a clear red shade keyed 
to navy blues and blacks as well as 
colors of uniforms. Lipstick, cream 
and compact rouge, and nail polish com- 
prise the make-up. 

Bourjois uses an Easter Parade 
theme for its Evening in Paris Easter 
packages. Mr. and Mrs. Chick, she in 
her Easter bonnet and he with silk top- 
per and cane, are followed by their 
family of chicks hurrying along to keep 
up with the parade. The packaging is 
used for several of the popular Evening 
in Paris sets as well as for new gift 
combinations. 


Pond’s is featuring its Twin Beauty 
special, a combination offer consisting 
of the 83-cent size of cold cream and a 
28-cent box of the firm’s new Dream- 
flower powder for the price of the cold 
cream alone. The four most popular 
shades of the powder have been selected 
for the offer: Rose Cream, Brunette, 
Rachel and Natural. The Dreamflower 
line recently won first prize for the 
greatest counter display value among 
cosmetic merchandise — in 
stores in 1941. 


syndicate 


Helena Rubinstein’s Young Com- 
plexion Box is offered as a means of 
fulfilling the cosmetic requirements of 
college, career and teen age girls. It is 
a red and gold box which looks like a 
leather-bound book and contains the 
following young skin preparations: 
Beauty Grains for washing, Pasteurized 
lace Cream for cleansing and massage, 
Medicated Cream for blemishes, Snow 
Lotion for a foundation, Flower Petal 
face powder and Red Apple lipstick. 
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In strength, top-note, depth, emanation, 
Neroli Longchamp replaces the natural Oil 
of Neroli in any formula to perfection. Z 
No Petitgrain Oil, no Hydroxycitronellal, no 
Methylanthranilate. It is different really 
new! Y% Make your own comparison. Ask 


for a free sample. 


POLAh & SCHWARZ, INC. 


667 WASHINGTON ST., NEW YORK, N. Y. 


Photo Courtesy Los Angeles Chamber of Commerce 
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Cosmetic Colors 


— For— 
Lipsticks * Face Powders 
Rouges - Compacts 
Lip Pomades * Nail Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


| “Our tests make them best’’ | 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


REPUTATION IS 
TZ, A PRIORITY 


Under unusual stress of circumstance, instinct turns 
first to those of high reputation. 


Women, who know the inspiring value of looking 
their best in war time, buy nationally advertised 
cosmetics of unquestionable superiority. 


The fact that Kelton is the source of supply to a 
preponderant number of these purveyors is the 
strongest inducement we can offer you to write 
today for samples. Samples which demonstrate why 
your reputation will maintain its priority as long 
as Kelton provides the material. 


KELTON @ OR 


Cosmetic Company oe 


SHSSCSSCSCSCSCSSSOSSOSSCSSSOOSOS 
Peer eereseseereseereereeoeeeses 


. ‘4 Ta P y ’ 
230 West 17th Street, 819 Santee Street, Wanufactucees of ‘tine Chemical ‘Ll rhea Voloes 
New York, N. Y. Los Angeles, Calif eT eC Sr Soe Sr er ee ’ 
ROSEBANK. STATEN ISLAND, NEW YORK, N. } 
Lipstick @ Eye Shadow @ Rouge @ Mascara ©@ Powder, etc. tiers r aco. Los Angeles, Cleveland, Det yunad) 


Richmond Toronto, Car 
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Tue past month brought about many 
interesting developments in essential 
oils. aromatic chemicals, and other raw 
materials which go into flavors, per- 
fumes and soaps. In the midst of the 
uncertainty concerning price limita- 
tions. Price Administrator Leon Hender- 
son announced that the fats and oils 
schedule No. 25 issued August 28, 1941, 
had been revoked. On February 3, 
1942, amendment No. 2 to price sched- 
ule No. 53 was issued by OPA estab- 
lishing maximum prices upon fats and 
oils and their products. This price 
ceiling order remains unchanged, the 
announcement said. Schedule No. 25 
is no longer an OPA function since 
trade practices now fall under the 
scope of the War Production Board. 

A development of interest in the 
trade was the announcement of ceiling 
prices on citric acid and salicylic acid. 
Salicylic acid is made from phenol 
which is under allocation because of 
its importance in the production of 
plastics and explosives. As a result 
present and future supplies are limited 
hy the amount of phenol which is likely 
to he spared for its production. 


ESSENTIAL OILS ADVANCING 

With but few exceptions essential 
oils continued to advance as the out- 
look concerning replacements became 
more clouded than ever due to the war. 
Reports from shippers in many parts 
of the world indicated that they faced 
a serious problem in the absence of 
water-borne freight carriers. With 
Java and Sumatra feeling the ruthless 
attacking of the Japs. local houses 
withdrew all offers of such articles as 


Vetiver, cananga, and citronella. Toward 


& Essential Oil Review 


Peppermint Oil from Russia Expected 


the close certain Spanish oils quietly 
disappeared from the market including 
thyme and origanum. 


SCARCITIES INCREASING 


Most dealers stated that they could 
have sold much more oil if it was avail- 
able. Those consumers who have been 
able to do so have already switched 
from natural oils to imitations, but 
some difficulty is being encountered in 
manufacturing imitation oils because 
of increasing shortages of basic ma- 
terials. Oil cedarleaf, U.S.P.. was 
offered in this market for the first time. 
Its price is only moderately above the 
oil which had previously been available 
for technical use. The offerings of 
U.S.P. oil followed a modification of 
the pharmacopoeia. Recognizing the ex- 
treme shortage of oil lavender under 
war conditions. the Treasury Depart- 
ment has modified its special denatured 
alcohol formula No. 27-B to provide 
for the use of oil cedarleaf in place of 
lavender. 

In view of the exceedingly strong 
position of the essential oil market. 
brokers were experiencing considerable 
difficulty in locating material for deal- 
ers. Few houses are in a position to 
take business from their competitors 
since there are contracts to be filled 
and many orders are coming in from 
the regular consuming trade. Under 
these conditions prices between deal 
ers are in many cases well above those 
at which consumers are able to secure 
goods. In normal times dealers are 
usually able to secure oils at below con- 
sumers’ prices since purchases between 
dealers run into fairly substantial 
cuantities, 


\ fairly large shipment of eucalyptus 
oil is believed to have been lost while 
en route here. The oil is extremely 
scarce on spot. Local houses explain 
that additional quantities are expected 
to come forward but because of the 
war they are without information con 
cerning locations of steamers and do 
not know when to expect fresh arrivals. 

The tight position of lemongrass. 
bois de rese, anise and several other 
oils is having a material influence on 
certain aromatic chemicals. Basic ma- 
terials including toluol, xylol, phenol, 
aleohol and benzol are more difficult to 
obtain than at any time since the be- 
ginning of the war and _ aromatic 
chemical makers are running consider- 
ably behind on deliveries. Improvement. 
however, is expected. 


RUSSIAN OIL MAY COME 


One of the few articles that showed 
signs of weakening was peppermint oil. 
Quotations were reduced and_ trade 
factors are of the opinion that the mar- 
ket will go lower. Another crop should 
soon be under way it is pointed out 
and there remains the possibility of 
additional lots of Russian oil reaching 
this port on some steamer carrying 
more important cargo on its return trip. 
The threat of a price ceiling has also 
had a decided effect and it is quite 
likely that every attempt will be made 
to bring the market down to $5 or bet- 
ter in keeping with the Government’s 
idea of a reasonable price. 


GUMS DECLINING 

Stocks of gums are rapidly being 
depleted. The supply of tragacanth. 
benzoin and myrrh have been cut off 
by the war. The future concernire 
Arabic is highly clouded and while 
prices failed to show anv material 
change over the past month. the long- 
term outlook is regarded as bullish. 
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PLYMOUTH CRYST RY 
WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 
white and crystal-pure . . . odorless and tasteless . . . of 


U.S. P. Acid Test and free of fluorescence . . . especially 


PLYMOUTH PETROLATUMS U.S. P. 


refined for the cosmetic industry and as pure as a mineral All Petrolatums are refined and straight filtered from 
; : . Pennsylvania Crude. None are acid treated and all are 
oil can be made. Because of its extra lightness you should an Sher and of U&P enebes. 


Both soft, low melting point consistencies and pharma. 


specify it for the soft, light, fluffy creams demanded today. 


ceutical grades . . . as well as the regular grades for 
the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 
y 


and PLYMOUTH ORGANIC LABORATORIES, Inc. - 








POOH EE EOE RES CHOOSE DOOESEHEEEEEEELESOBEEOOEHEEEECE DEDEDE EEOEOESEESERECEBHEESOSOOSOEHE TOES 
Vials and Miniature Bottles are Sales Builders 


Due to scarcity in supplies many perfumers are reducing the size of their 
perfume containers. 


Look at them—and through them, too, if you like. 
They are a type of perfected miniature (in designs, in 


clarity) that make MORE sales MUCH EASIER. 
And Now... THE STOPPER 


After several years of research and experimentation, 
these patented UNBREAKABLE STOPPERS are 
yours, to push sales up. 

They are yours in several saucy shapes, and delicate 
design — in crystal clear or tempting tones. AND, 


METALLIZED IN GOLD OR SILVER. 


Supplied in 1 and 2 dram and ¥% oz. sizes. CALL OR 
WRITE TODAY. You'll really see something to look at. 


Standard Styles and Sizes ¢ PROMPTLY FROM STOCK 
Special styles and sizes made to order 


GLASS 
INDUSTRIES 
INC. 


10 WEST 33RD STREET @ NEW YORK, N. Y. 


SOS SOOOSSSPSOSSSPSGSOSSSOS GOSS SSSSOSOSSOSSOSSSSSSSSSSSSOSOOOSSOOSS 
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74 March, 1942 The American Perjumer 





! 
! 
7 
: 
! 
e 
7 
re 


= 
_ 


PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. 
S. P. A. 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
Anise, U. S. P. 
Imitation 
Aspic (spike), Span. 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, “white,” dom. 
Cananga, Java native 
Rectified 
Caraway 
Cardamon ei 
Cassia, rectified, U. S. P. 
Cedar leaf 
U. S. P. 
Cedar wood 
Celery 
Chamomile 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Imitation 
Croton 
Cubebs . 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berries 
Juniper Wood, imitation 
Laurel 
Lavandin 
Lavender, French 
Lemon, Calif. 
Lemongrass 
Limes, distilled 
Expressed 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
Brazilian 
Calif. exp. 
Orris Root, con. (oz.) 
Artificial 
Orris Root, abs. (oz.) 
Pennyroyal, Amer. 
uropean 
Peppermint, natural 
Redistilled 
Petitgrain 
Pimento 
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$4.25 Nom'l 
5.25 Nom'l 
3.00@ 3.25 
50@ = 55 
1.90 Nom'l 
150.00 Nom'l 
2.90@ 3.00 
2.00@ 2.10 
3.85@ 4.00 
95@ 1.00 
1.55@ 1.65 
30.00@ 35.00 
4.00@ 9.25 
2.40@ 4.25 
95 Nom'l 
2.50 Nom'l 
5.50@ 6.00 
1.25@ 1.35 
2.30@ 3.00 
20.00 Nom'l 
30@ = -.35 
17.00@ 20.00 
18.00@ 21.00 
14.00@ 15.00 
36.00@ 40.00 
11.50@ 12.00 
1.40@ 1.50 
155@ 1.65 
1.10@ 1.25 
35.00@ 40.00 
150.00 Nom'l 
18.00@ 36.00 
1.35@ 1.40 
1.75@ 1.90 
150@ 1.75 
85@ .90 
33.00@ 35.00 
8.00@ 14.00 
3.00@ 3.75 
4.00@ 4.50 
8.00@ 10.00 
7.50 Nom'l 
2.20@ 2.75 
1.18 Nom'l 
3.00@ 3.75 
20.00@ 25.00 
25.00@ 30.00 
5.75@ 6.00 
20.00@ 22.00 
5.85@ 7.00 
1.50@ 1.85 
55@ «60 
15.00 Nom'l 
75@ «80 
5.00 Nom'| 
6.00 Nom'l 
8.00@ 11.00 
3.25@ 4.00 
3.85@ 4.50 
13.50@ 14.00 
17.50@ 20.00 
3.85@ 4.00 
85.00 Nom'l 
7.50@ 12.00 
340.00 Nom'l 
400.00 Nom'l 
5.75@ 6.00 
20.00@ 25.00 
8.00@ 8.50 


Nom'l 


100.00 Nom'l 
3.00@ 3.50 
3.80@ 4.00 

5.50 
6.00 
3.00 
8.00 


Pinus Sylvestris 
Pumillonis 
Rose, Bulgaria (oz.) 
Synthetic 
Rosemary, Spanish 
Sage 
Sage, Clary 
Sandalwood, East India 
Australia 
Sassafras, natural 
Artificial 
Snake root 
Spearmint 
Thyme, red 
White 
Valerian 
Vetivert, Java 
Wintergreen 
Wormseed 
Ylang Ylang, Manila 
Bourbon 


5.00 Nom'l 
4.80 Nom'| 
22.00. Nom'l 
30.00@ 42.00 
2.50@ 3.00 
7.50 Nom'l 
45.00 Nom'l 
6.25@ 6.50 
7.00 Nom'l 
2.35@ 2.50 
2.10@ 2.35 
8.75@ 10.00 
3.05@ 3.35 
3.00 Nom'l 
3.50 Nom'l 
30.00 Nom'l 
39.00@ 42.00 
5.25@ 8.50 
2.85@ 3.00 
38.00 Nom'l 
30.00 Nom’! 


TERPENELESS OILS 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 


2.80@ 3.00 
49.00 Nom'l 
60.00@ 65.00 
20.00 Nom'l 
25.00 Nom'l 
140.00@1 60.00 
87.00@ 90.00 
195.00@200.00 
12.00@ 14.00 
3.05@ 3.75 
550@ 6.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Alcohol C 8 

G % 

Cc 10 


eu 

C 12 
Aldehyde C 8 
c 9 

Cc 10 

Cc il 


C 12 

C 14 (so called) 

C 16 (so called) 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 


Amyl Cinnamate Aldehyde 


Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 

Anisic Aldehyde 
Benzonhenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 

Bornyl Acetate 
Bromstyrol 

Butyl Acetate 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral, C. P. 
Citronellol 


3.85@ 4.50 
1.90@ 2.00 
16.00@ 17.50 
18.00@ 30.00 
18.50@ 28.00 
15.00@ 20.00 
8.50@ 12.00 
20.00@ 28.00 
25.75@ 30.00 
24.00@ 25.50 
23.00@ 26.00 
30.00@ 35.00 
8.00@ 10.00 
7.25@ 8.50 

75 Nom't 
1.10 Nom'l 
4.50@ 5.80 
3.50 Nom'l 
1.75 Nom'l 
3.00 Nom'l 

85 Nom'l 
2.10 Nom'l 
2.75@ 3.50 
3.85@ 4.00 
1.30 Nom'l 

75 Nom'l 
1.25 Nom'l 
1.25@ 1.80 
3.25 Nom'l 
6.50 Nom'l 
3.40@ 4.00 
10.00@ 11.25 
2.25@ 3.40 
2.00 Nom'l 
2.00 Nom'l 
4.00 Nom'l 

AI@ .1414 
3.75@ 4.50 
12.00 Nom'l 
1.75 Nom'l 
7.50@ 9.25 
12.00@ 14.00 
10.00@ 13.00 
7.50@ 8.25 
6.50@ 7.25 


Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. 
lso-borneol 
lso-butyl Acetate 
lso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linayl Formate 
Menthol, Japan 
Chinese 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


4.00@ 5.10 
2.75 Nom'l 
11.25@ 15.00 
24@ ~~ 33 
5.00@ 6.15 
50 Nom'l 
5.75@ 7.50 
1.00 Nom'l 
90 Nom'l 
3.80@ 4.10 
1.00@ 1.25 
25@ 2.00 
1.00@ 2.00 
6.50 Nom'l 
2.75@ 3.50 
3.00 Nom'l 
3.50@ 5.00 
3.50@ 4.00 
4.00@ 5.75 
425@ 6.25 
7.00 Nom'l 
15.00@ 20.00 
6.00@ 10.00 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.60@ 5.00 
3.50@ 4.50 
2.65@ 3.00 
6.75@ 7.50 
7.25 Nom'l 
15.00@ 
10.50@ 
9.00@ 12.00 
12.50@ 13.00 
12.50@ 13.00 
12.00@ 
2.00 Nom'l 
2.50@ 2.75 
1.10@ 1.40 


Methyl Cellulose, f.o.b. ship- 
ping point 

Methyl Cinnamate 

Methyl Eugenol 

Methyl Heptenone 

Methyl Heptine Carbonate 


-60 
3.00 


Nom'! 
Nom'| 


3.50@ 6.75 


2.50 
45.00 


Nom'! 
Nom'| 


Methyl Iso-eugenol 


Methyl Octine Carbonate 


Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ester) 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% waxihd 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Santalyl Acetate 
Skatol, C. P. (oz.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. 
Terpinyl Acetate 
Thymene 
Thymol 
Vanillin (clove oil) 

(guaiacol) 


6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25 Nom'l 
40 Nom'l 
3.85 Nom'l 
4.00 Nom'l 
1.25 Nom'l 
1.80 Nom'l 
2.50 Nom'l 
2.50@ 3.50 
6.50@ 8.50 
3.75 Nom'l 
4.50 Nom'l 
2.00 Nom'l 
3.00@ 5.00 
3.50@ 4.25 
16.00@ 
6.50@ 10.00 
5.00@ 6.50 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 
20.00@ 22.50 
5.50@ 8.00 
3.50 Nom'l 
9.25@ 12.00 
35@ 42 
.90@ 1.20 
45@ 
2.35@ 2.50 
2.60 Nom'l 
2.50 Nom'l 


(Continued on p. 77) 
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Ask us for samples of 


“DEETEE” 


OZOKERITE 


SNOW WHITE 
YELLOW 
HARD-GREEN 


4LL MELTING POINTS 


DISTRIBUTING & TRADING CO., Ine. 


444 MADISON AVE. - NEW YORK 


SPECIALTIES 


Are More Than Ever in Demand 


For every cosmetic product the perfumers of 
P. R. DREYER have created selected types of 
perfume. 


We will be glad to send samples of suitable 
types of perfumes for any product including 


BATH SALTS * TALCUM 
LOTIONS * CREAMS 
COLOGNES « ETC. 


Write to us advising what price range you de- 
sire to have your perfumes in and we will send 
suitable types for your examination. 


March, 1942 


Menetacterers oo 
COLLAPSi OLE 
TUBES since 
teee . 


TURNER WHITE METAL CO., Inc. ... 


New Brunswick, N. | 


RAPER] PPR, PPR APR APRA APN APO FEF EN 


A new HOTEL 


AWAITS YOU 
in New York 


Towering 27 stories above fashionable 57th 
street, the Henry Hudson Hotel is an ideal 
residence where you may enjoy unequalled 
advantages with unusual economy. Three 
popular priced restaurants. Luxurious lounges. 
Music studios. Sun decks. Swimming pool 
and many floors exclusively for women. 
e 
1200 Rooms with Bath 
DAILY—Single, from $2.50 @ Double, from $3.50 
WEEKLY—Single, from $12.75 @ Double, from $17.00 


Special Floors and Rates for Students 


' John Paul Stack 
\ General Manager 
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(Continued from p. 75) 
Lignin 2.35 Nom'l 
Vetivert Acetate 25.00 Nom'l 


: Ketone Alpha 8.50@ 14.00 
— : 8.50@ 10.00 


thy! 6.00@ 8.00 
ie (methyl ester) 2.00 Nom'l 


BEANS 
2.40@ 2.65 
Angostura ; = 
coke Beans, Surinam 80@ 85 


Vanilla Beans 
“SMesicon, whole 15.00@ 16.00 


Mexican, cut 14.50@ 15.00 
Bourbon, whole 12.00 Nom'! 
Java 12.50@ 13.00 
South American 12.25 Nom'l 
Tahiti 6.75@ 7.15 


SUNDRIES AND DRUGS 


Acetone 08'2@ .15's 
Almond meal 2@ . 
Ambergris, ounce 17.00@ 
Balsam, Copaiba 40@ 
Peru 1.30@ 
Beeswax, bleached, pure 
= P. 58@ 
Yellow, refined 55@ 
Bismuth, sub-nitrate 1.20@ 
Borax, crystals, carlot ton 55.50@ 
Boric Acid, U. S. 9.. cwt. 6.95@ 7. 
Calamine 18@ = .20 
Calcium, phosphate O8@ .08%, 
Phosphate, tri-basic 09@ #«~«10 
Camphor, natural 1.65@ 1.70 
Domestic 71@ 84 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.75 Nom'l 


F.T.C. order on French name 
use is modified by the Court 


Decision by Judge August N. Hand ol 
the U. S. Circuit Court of Appeals. 
modifying a Federal Trade Commission 
order on use of French names is con- 
sidered by Hugo Mock, counsel of the 
Toilet Goods Assn. to considerably 
clarify the law on the subject of French 
trade names and trade marks. 
Etablissements Rigaud, inc., and E. 
Fougera & Co., Inc., petitioned the 
court to set aside a F.T.C. cease and 
Rigaud compounds per- 
fumes and cosmetics, are sold to 


desist order. 


Fougera. Various ingredients are com- 
bined by Rigaud with domestic alcohol 
and bottled and packaged. Rigaud 
does not maintain a Paris office on 
corporation status, although some ol 
the company officers and five of its 
eight directors reside in Paris. The 
words “Rigaud” and “Paris” are used 
om labels and cartons for perfumes. 
Business stationery, invoices and state- 
ments indicate Rigaud to be a French 
company and an importer from Paris. 
E. Fougera & Co., are indicated to be 
“sole importer to Rigaud-Parfumeu 
and Etablissements Rigaud, Inc..” both 
of Paris, 

_Such inscriptions were found by the 
PTC. to indicate to the public a 
French origin for the perfume and not 
merely the ingredients. The commis- 
sion further claimed that Rigaud is not 
“trietly a French concern, even though 
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Pure 2.25 Nom'l 
Chalk, precip. .03'L@ .06!/, 
Cherry Laurel Water, carboy. 5.75@ 6.25 
Citric Acid 21 Nom'l 
Civet, ounce 28.00@ 49.00 
Clay, Colloidal 07@~ 15 
Cocoa Butter, lump 25'2@ .27 
Cyclohexanol (Hexalin) 30@ «50 
Fuller's Earth, ton 15.00@ 33.00 
Glycerine, C. P. drums N8I4@ 18% 
Gum Arabic, white 42@ «45 

Amber 4 .20 
Gum Benzoin, Siam ‘ 4.00 

Sumatra 4 .60 
Gum Galbanum 
Gum Myrrh 
Henna, powd. 

Kaolin 
Labdanum 
Lanolin, hydrous 

Anhydrous 
Magnesium, carbonate .09@ 

Stearate 24@ 
Musk, ounce 38.50@ 40.00 
Olibanum, tears 25@ 30 

Siftings 0@ .13 
Orange Flower Water, car- 

boy 9.00 Nom'| 
Orris Root, powd. 2.75 Nom'l 
Paraffin 0644@ .09 
Peroxide 1.10@ 1.75 
Petrolatum, white 06'4@ .08!/, 
Quince Seed 2.00@ 2.25 
Rice Starch 09@ =«-«.I0 
Rose Leaves, red 5.00@ 5.25 
Rose Water, carboy 6.50@ 8.00 
Rosin, M. per cwt. 3.90@ 
Salicylic Acid 35@ «40 


some officers and directors reside in 
Paris and essential oils are imported 
from France for compounding. 

Judge August N. Hand stated the 
order of the F.T.C. was too broad. He 
said it must be remembered the in 
gredients were mainly French and the 
business to a great extent has been 
French directors and 
stockholders. His decision pointed out 
that it is doubtless permissible to for 
bid use of words which indicate a 
French origin and manufacture when 


supervised by 


strictissimi juris there is none, “but we 
can see no reason for proscribing the 
use of all French words when designat 
ing the perfumes, or for the rather fan- 
tastic requirement of the order that the 
price of retention must be an accom- 
English translation. 
Hand expressed the opinion further 


panying Judge 
that “it is enough to insist upon the 
abandonment of the words ‘Paris’ or 
‘Paris, France’ unless they are limited 
as in clause 1 of the order. We think 
the most the Commission should re- 
quire are clauses 1 and 3 of the cease 
and desist order.” 

Clause 1 forbade use of French or 
other foreign words to indicate French 
or other origin except that the country 
of origin of ingredients could be stated 
followed by the statement that products 
were made or compounded in_ the 
United States. Clause 3, evidently sup- 
ported by Judge Hand’s modifying or- 
der, objected to use of French or other 


foreign words or terms as brand or 


Saponin 
Silicate, 40°, drum works, 

100 pounds 
Soap, neutral, white 
Sodium Carb. 

58% light, 100 pounds 

Hydroxide, 76% solid, 100 

pounds ‘ 3.75 

Spermaceti ‘ 3I 
Stearate Zinc 30@ = 3! 
Styrax 2.25@ 2.50 
Tartaric Acid .64 Nom'l 
Tragacanth, No. | 3.85@ 4.50 
Triethanolamine 34! Nom'l 
Violet Flowers 1.75@ 2.00 
Zinc Oxide, Ul. S. P. bbls. 25 Nom'l 


OILS AND FATS 
Castor No. |, tanks 13@ 


Cocoanut, Manila Grade, 

tanks 12. Nom'l 
Corn, crude, Midwest mill, 

tanks 12%, Nom'l 
Corn Oil, distilled, bbls. 15’ Nom'l 
Cotton, crude, Southeast, 

tanks 124,@ 
Grease, white 0953€@ 
Lerd A2i,@ .15 
Lard Oil, common, No. | bbls. .144/4@ 
Palm, Niger, drums 0944 Nom'l 
Peanut, refined, barrels 163%, Nom'l 
Red Oil, distilled, tanks A2@ 12% 
Stearic Acid 

Triple pressed ATHA A9y 

Saponified A8@ 19! 
Tallow, acidless. barrels AA@ «14 
Tallow, N. Y. C., extra .07'A@ 
Whale Oil, refined 10%@ 


trade names for perfumes unless ac- 
companied clearly and conspicuously 
with the added statement that the pred- 
ucts are made or compounded in the 
United States. 


Woodbury encourages 
more home soap use 


\s its contribution to the national need 
for more glycerine, John H. Woodbury. 
Inc., Cincinnati, Ohio, is encouraging 
consumers to purchase larger home 
supplies of Woodbury facial soap by 
packaging it in four-cake units, with 
the price fixed at the former charge for 
three cakes. This promotion is expect- 
ed to give impetus to the consumption 
of the soap, with a view to increasing 
the supply of glycerine for immediate 
release for war-time needs. 


Medical exam for Mexican 
cosmetic workers 


By Presidential decree, “Health Cards” 
must be held by all individuals in the 
l‘ederal District, territories, and towns 
of Mexico who are engaged in the 
preparation, manufacture or supplying 
to the public of medicines, hygienic 
products, cosmetics and similar goods. 
The decree also includes operators in 
heauty parlors, barber shops, public 
baths and similar establishments. All 
persons affected by these new regula- 
tions must submit to medical and labo- 
ratory examinations which are given 
free of charge by the Health Dept. 
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837-839 TENTH AVE. 
JOHN HORN, Labels, new vor city, ny 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name 


Address 
City 


CLASSIFIED ADVERTISEMENTS CONSOLIDATED OFFERS: 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Please send check with copy. Address all communications to 


THE AMERICAN PERFUMER, 9 East 38th St.. New York 
BUSINESS OPPORTUNITY 
WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filter; 3—Kettles: 2—Filling Machines. No dealers. 
Write Box 2353, The American Perfumer and Essential Oil Review. 
SITUATION WANTED 
PERFUMER-COSMETIC CHEMIST with unusual experience seeks 
connection with growing reputable house. At present employed as 
chemist in charge of control laboratories and cosmetics for large 


concern. Write Box 2401, The American Perfumer and Essential 
Oil Review. 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 

7 
invited 


Your inquiries are 





ePURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND- 
ARDS 


@ Samples will gladly be sent 
on request—at no obligation. 


Poo) 


THEODOR LEONHARD WAX CO., INC. 


Serving The Trade For 90 Years 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, III. 
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1—Stokes DDS-21 punch Rotary Tablet Mechine. 
66—Monel and Stainless Steel Kettles, cap. 25 and 45 gals. 
2—World Rotary Automatic Labeling Machines. 

1—Burt straight line duplex Automatic Labeler. 
1—Pneumatic Scale 6-he-d, with automatic Cap Feeder. 
1—Pneumati: Scale automatic Packaging Unit. 

2—Karl Kiefer Visco Filling Machines. 

3—World 1-Ermoid semi-automatic Labeling Machines. 
1—Cherry-Burrell No. 500 Viscolizer. 

10—300 gal. Conper closed tin lined Tanks. 

5—300 gal. Pfaudler jacketed Kett'es, side m.d., agitators. 
5—Dry Powder Mixers from 50 to 2000 Ibs. 
25—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles 


Only a partial listing. Send us your Inquiries. 


Consolidated Products Company, In. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J, 


a 


Cone 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 


VAN DYK & COMPANY 


Incorporated 1904 
Manufacturers of 


PERFUMERY AND COSMETIC RAW MATERIAL 


Aromatic Chemicals 
Synthetic Flower Oils 
Synthetic Essential Oils 
Perfume Specialties 
Odor Fixatives 
Cosmetic Perfumes 
Soap Perfumes 
Industrial Perfumes 
Absorption Base 

Cetyl Alcohol 


Cholesterol 
Emulsifiers 

Synthetic Waxes 
Lipstick Solvents 
Escalol Sunscreens 
Antioxidants 
Preservatives 

A ntiseptics 

Wetting Agents 
Permanent Wave Oils 


Offices and Factory 


57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles Office: 1282 Sunset Boulevard 


The American Perfumer 








